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CHATTER
Thanksgiving 
Redux
ReadeRs have expRessed gratitude over the last week 
for our reporting on what’s happening in and around D.C. 
restaurants. In response to Will Sommer’s piece (“Just Des-
serts,” Dec. 2) about two local attorneys representing back-
of-the-house restaurant staff whose wages are being short-
changed, City Paper commenter Typical DC BS wrote, 
“Good for these guys!!!! Ripping off your employees is scum-
my.” That pretty much sums up the collective social media 
response. 

And after City Paper food editor Laura Hayes flayed soon-
to-be D.C. restaurateur Alessandro Borgognone for call-
ing D.C. a “meat-and-potatoes” town and asserting he has no 
competition in the sushi market, @wheresmycoffee tweet-
ed, “[T]hat just melted my mind a bit.” Buzzfeed’s D.C. bureau 
chief John Stanton raised that sentiment when he tweeted, 
“Hey Alessandro Borgognone, DC has a giant bag of dicks you 
can eat, sashimi style. Ya carpet baggin bama.” Reader @an-
drewnazdin added, “Excited to never go to @SushiNaka-
zawa’s new location in @TrumpDC!” 

Yes, that’s right. The offending sushi restaurant will be locat-
ed inside Trump’s D.C. hotel, which was its own distinct top-
ic of conversation last week as news broke that Trump’s elec-
tion victory actually violates the hotel’s lease agreement. City 
Paper’s architecture and urbanism critic Amanda Kolson 
Hurley wrote an analysis of Trump’s efforts to block protest-
ers exercising their freedom of speech and the grand tradition 
of autocrats (think Mussolini and Hitler) who manipulate 
public space to enhance their power (“Our Town Vs. Trump 
Town,” Dec. 2). “Great article!” commenter Bigger Thom-
as wrote. “Required reading for DC urbanists,” @drvarg01 
tweeted.

Finally, a story we broke about conspiracy theorists who be-
lieve that D.C. pizzeria Comet Ping Pong is the center of a Hil-
lary Clinton-sponsored child pornograpy ring made interna-
tional headlines this week when a North Carolina man drove 
to D.C. and fired at least one shot inside the restaurant as part 
of a hairbrained plan to “self-investigate.” News outlets global-
ly rushed to cover both the Comet story and the terrifying con-
sequences of fake news. Even The New Yorker gave CP a hat tip. 

 —Alexa Mills 1300 BLoCK of U STreeT NW, DeC. 5
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Flavor. Health. Soul.
Explore the deepest selection of hard-to-find

spices, herbs, botanicals, specialty flours and ancient grains

Bazaar Spices 
@ Union Market, NE, DC

@ Atlantic Plumbing, NW, DC
www.bazaarspices.com

Last minute holiday shopping all in one place!
• Local Gift & Food Vendors • Live Entertainment •

• Family-Friendly Activities • Winter-Themed Drink Bar •

RIAMainstreet.org 
#ProcrastinatorsHolidayMarket

WHERE:
680 Rhode Island Ave. NE • Washington, DC 20002

(in the Forman Mills shopping center)

HOURS:
Friday: 5-9pm 

Sat & Sun: 12-6pm

A 60 Minute Frantic
Search for Freedom

Trapped With
No Way Out!

Devilishly Clever Clues

Hidden
CompartmentsCOMPETITION 

ROOMS
Teams of 2 up to 55 with 
one goal - getting out!

RECEIVE A 10% DISCOUNT when you purchase 
10 or more tickets at one time. Discount applies 
for full price ($28) tickets only. This offer does not 
apply to discounts tickets, special events or private 
parties outside regularly scheduled hours.

Dupont Circle
WASHINGTON DC

1730 Connecticut Ave., NW
Basement Level
(202) 930-1843

CORPORATE 
TEAM BUILDING
PORTABLE/
MOBILE EVENTS
For groups of 40+

thegreatescaperoom.com

NEW ROOM NOW OPEN!  
“THE GAME ROOM”  

TICKETS ON SALE NOW

Health Insurance Issues? Claim Denied?  
Confused about what your plan covers?

call the 

HEALTH CARE  
OMBUDSMAN

202.724.7491 or 877.685.6391 toll free

We are here Monday – Friday | 8:15am – 4:45pm
HealthcareOmbudsman.dc.gov

The Knowledge to Guide You.

GOVERNMENT OF THE DISTRICT OF COLUMBIA
MURIAL BOWSER, MAYOR
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THURSDAY, DECEMBER 8 
6:00-9:30PM  

6:00 PM VIP 7:00 PM GA
THE FORMER RESIDENCE OF THE AMBASSADOR OF SPAIN

2801 16TH STREET NW WASHINGTON, DC 20009

 TICKETS $80 GA $125 VIP  
TICKETS INCLUDE: 20+ WHISKEYS TO SAMPLE,  

15+ RESTAURANTS WITH DISHES THAT 
 WILL DRIVE YOU HOG WILD

Visit www.washingtoncitypaper.com/events for more details
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gressional review period applies.
Lauren McHale, executive director at the 

L’Enfant Trust, says her organization doesn’t 
stand to profit much, if at all, from refurbishing 
the houses to sell them: It’s for the community 
and preserving its heritage. Although she ex-
pects the properties can be renovated in rough-
ly 18 months with sufficient funding, thanks in 
part to tax exemptions, McHale notes that the 
trust has not conducted final analyses of the 
sites as its staff has not had access to them. 
Still, she estimates that three of the proper-
ties will cost “a little over half a million each 
to redo,” and the largest one—a 3,000-square-
foot duplex on Maple View Place SE—will cost 
“about a million.”

“There will be a loss, we understand that,” 
she says. “But with our fundraising capabili-
ties and grants, we can try to reduce that mon-
ey gap as much as possible.” In a best-case 
scenario, the trust would be able to begin “pre-
construction” work in early 2017. “We’re just 
in a holding pattern and anxious to start when-
ever we can.”

“Frederick Douglass himself would have 
walked by these buildings and known them,” 
McHale adds. “These are not fancy houses by 
any means. They’re simple vernacular-style 
structures, but they really help tell the story of 
Anacostia, how it developed, and the working-
class people who lived there.”  CP

19th century, as “pretty outrageous.” “They 
are dilapidated; they are a nuisance; they are 
a cost to the city; they have negative value,” 
he explained. “And the trust [has repeated-
ly gone] to DHCD and said, ‘We will renovate 
these properties free of charge if you just give us 
them.’ And the city said, ‘No, we’re not going to 
do that, we’re going to instead mothball these 
properties for another four years.’”

A year before Mendelson proposed the leg-
islation, the L’Enfant Trust came to lawmak-
ers with concerns that the four houses in ques-
tion—located at 1220 Maple View Place SE, 
1648 U St. SE, 1518 W St. SE, and 1326 Valley 
Place SE—could further sustain damage over 
the winter and even collapse, in turn harming 
the values of surrounding properties. At an 
October hearing, residents almost universal-
ly spoke in favor of the proposal.

DHCD did not. Polly Donaldson, the de-
partment’s director, said that while the admin-
istration supported the aim of making the va-
cant houses habitable, handing them to a third 
party like the L’Enfant Trust would set a bad 
precedent and undermine DHCD’s procure-
ment process. Donaldson added that interest 
in PADD sites was high, committing to put out 
a solicitation for groups to redevelop certain 
Anacostia houses in November. 

“We have already begun not only to address 
the four homes that are the subject of this leg-
islation but to return buildings across the An-
acostia Historic District and the District to vi-
brant occupancy,” she testified. “To sole-source 
this disposition in this manner puts at signifi-
cant risk our efforts to use a fair, transparent, 
competitive, online process to create affordable 
housing ... and get the best outcomes from the 
assets we own.” Last Thursday, DHCD released 
the promised solicitation, for the four proper-
ties as well as two lots. A pre-bid meeting has 
been scheduled for Dec. 13 and responses are 
due Jan. 12—a quite quick turnaround.

But even though the council authorized the 
four homes’ transfer to the L’Enfant Trust, 
DHCD seems intent on carrying out this ad-
ministrative exercise while it can. “DHCD un-
derstands the goals of the Council and of the 
Chairman to advance the redevelopment of va-
cant properties, and expeditiously,” Donaldson 
explained in a statement Wednesday. She reiter-

DistrictLine
 

Fight Brews in Anacostia
Council green lights redeveloping blighted homes, but the Bowser 
administration has other ideas.
By Andrew Giambrone

The DisTricT’s execuTive and legisla-
tive branches do not see eye to eye on how to 
bring run-down, city-owned properties back 
into good use.

Amid a rash of bills considered Tuesday, lo-
cal lawmakers gave final approval to legisla-
tion that would permit a D.C.-based nonprof-
it to take ownership of, and rehab, four such 
homes in Anacostia. The two-story houses, sit-

uated in the neigh-
borhood’s historic 
district, have re-
mained derelict 

for years, even as investment in communities 
east of the river has gradually flowed in. One 
recent marker of that paradigm shift: Busboys 
and Poets will soon open a location on a cen-
tral stretch of Martin Luther King Jr. Avenue 
SE where a furniture store used to be.

Neighbors have long bemoaned the sorry 
state of the four homes, especially because the 
District government manages them. The De-
partment of Housing and Community Devel-
opment holds them in a portfolio administered 
by the agency’s Property Acquisition and Dis-
position Division, or PADD, whose mission is 
to ensure blighted and vacant houses become 
livable again. PADD oversees more than 160 
properties, just under half of which are in Ward 
8, and more than a dozen of which are within 
the Anacostia Historic District.

The council’s unanimously passed bill, in-
troduced in July by Chairman Phil Mendel-
son, requires the mayor to transfer the four 
properties to the L’Enfant Trust, an organiza-
tion with expertise renovating historic homes. 
The group purchased two decaying houses in 
Anacostia that had been privately owned, 
and finished work on them between 2013 and 
2014—within six months of commencing. Giv-
en their terrible initial conditions, the trust sold 
the properties at a loss, but was happy to do so 
to help preserve the neighborhood’s historic 
character; homes in historic districts typically 
can’t be torn down, and few for-profit compa-
nies are eager to risk losses.

At a legislative press briefing Monday, Men-
delson described DHCD’s handling of the prop-
erties, which were built around the end of the 

ated the Dec. 13 meeting and Jan. 
12 deadline, adding that “the end 
result will be new, vibrant afford-
able homes” for residents who 
make under 80 percent of the 
area median income.

It appears that the coun-
cil’s action Tuesday will ulti-
mately supersede DHCD’s ex-
ecutive process as a matter of 
law. If Mayor Muriel Bows-
er vetoes the bill, she will face 
a council supermajority that 
could override it. The legisla-
tion mandates that the homes 
be redeveloped into “work-
force housing” for public ser-
vants like firefighters and po-
lice officers, retail employees, 
and healthcare workers—peo-
ple making moderate income.

A spokesman for Bowser says the mayor 
“agrees we need to take action” on the prop-
erties and intends to review the latest version 
of the bill “before making a final decision on if 
[it] gets us to where we need to be.”

For his part, Mendelson says the “11th-
hour” solicitation for the properties is “in con-
flict” with the bill. “Clearly it creates a confus-
ing situation and I think it’s an unfortunate 
situation,” he said Monday when asked what 
would happen after Tuesday’s session. “The 
government—and it’s not just the current ad-
ministration—has been negligent with these 
properties for decades ... And the city is [now] 
turning its back [to the trust] and saying, ‘No 
thank you.’ That’s outrageous and a bad use 
of public funds, bad management of public 
funds.”

More than half of PADD properties are 
“at various stages of disposition,” and each 
must be affordable to families earning about 
$87,000 annually or less, according to DHCD. 
Its solicitation process for single-family homes 
takes about a year to 18 months, from issuing 
a request for proposals to at last selecting de-
velopers.

Meanwhile, these four specific houses will 
continue to deteriorate in the weeks ahead as 
D.C. works out a disposition. Since the bill was 
not passed as an “emergency,” a 30-day con-
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DistrictLine
Tomorrow’s history today:  This was the week the D.C. Council advanced one of the country’s most expansive paid leave proposals.
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The NaTioNals losT in 
the first round of the play-
offs again this year, but fans 
scored a moral victory in the 
decisive game 5. When the 
stadium announced that 
their last chance to take Met-
ro home would soon pass, 
fans booed like they’d just 
seen Bryce Harper called out 
on a pitch in the dirt. Hardly 
anyone left early.

Metro has since proposed 
four possible schedules 
for late-night service cuts. 
Its recommended scheme 
(shown at right in blue) 
would close the system at 
11:30 p.m. Mondays through 
Thursdays, 1 a.m. on Friday 
and Saturday nights, and 11 
p.m. on Sundays. How wor-
ried should Nats fans be that 
these earlier closures will 
test their insecurities about 
D.C.’s status as a “real” base-
ball city? Not very, accord-
ing to the data. Only a few 
games would’ve been af-
fected this year under any of 
the proposals. Then again, 
it only took one scolding of 
early-departing Nats fans 
this summer (courtesy of 
Cubs broadcasters) to send 
the fan base into a fit of de-
fensiveness.

Each grid contains a 
square for each of the 82 
home games the Nats played 
during the regular season this 
year. Clouds indicate games 
with rain delays. The num-
bers show how many min-
utes of game time fans would 
have to miss if they left the 
game 45 minutes before Met-
ro’s closure—plenty of time 
to catch the last train out of 
Navy Yard.  —Zach Rausnitz

Innings Bitched

57

8686

41

M–Th: midnight, Fri.: midnight, sat.: midnight, sun.: 10 p.m.

M–Th: 11:30 p.m., Fri.: midnight, sat.: midnight, sun.: 11:30 p.m.

8787

116

1

M–Th: 11:30 p.m., Fri.: 1 a.m., sat.: 1 a.m., sun.: 11 p.m.

M–Th: midnight, Fri.: 3 a.m., sat.: 3 a.m., sun.: 11 p.m.
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Gear
Prudence
Gear Prudence: My friend asked me if I swapped 
out my bike tires for winter. I said no because I 
don’t have other tires, and he said that I should 
buy some with treads for additional traction. He 
said I would “definitely crash” without them. 
While I don’t want that, I also don’t have the mon-
ey or inclination to buy a second set of bike tires. 
Do treaded tires really make that much difference 
or can I keep the ones I have on there and be fine? 
 — Good Riding In Perilous  
 Precipitation, Yes? 

Dear GRIPPY: Keep your same tires. Assum-
ing that they’re not worn thin or have any other 
substantial deficiencies, there’s no real reason 
to swap out your tires to face winter weather. 
Keep in mind that GP would offer a totally dif-
ferent answer if you were inclined to purchase 
new tires because the desire to buy more bike 
gear should always be indulged. The advan-
tages of grippier tires are numerous in adverse 
conditions (and this is why mountain bikes and 
those taken on tough terrain have knobby tires), 
but if you’re sticking to the same roads that you 
normally ride, your current tires should be suf-
ficient even in the winter wet and muck. Rath-
er than get new tires, ride with slightly lower 
air pressure than normal. This will allow a lit-
tle more of the tire to touch the road surface, 
increasing stability and grip.   —GP

Gear Prudence: Get this, someone stole my 
bike seat. It’s not even a nice or expensive one, 
and I doubt it’s worth anything. What the hell? 
 — Plenty Annoyed. I Never  
 Imagined Needing To Have Extra 
 And Superfluous Saddle 

Dear PAININTHEASS: What the hell indeed? 
GP surmises that the primary motivation of your 
question is to express outrage (and rightfully so!), 
but the secondary is an inquiry into why some-
one would steal your inexpensive seat. Theories 
abound, but perhaps it’s best to be grateful that 
the thief didn’t pilfer your bike and leave the seat 
behind. Maybe the crook just liked the look of it, 
or perhaps he grew tired of riding his own seat-
less bicycle (that would certainly drive someone 
into a life of crime). Or he could’ve been motivat-
ed by mischief alone. Regardless, it’s time to ac-
cept it and move on. New seats can be had cheap-
ly (even cheaper if you’re willing to buy used), 
and you can even invest in a locking seat collar to 
ensure this doesn’t happen again. Or you could 
start taking the seat post with you whenever you 
leave your bike. Wield it like a scepter or use it 
as a conversation starter. Conversely, you could 
skip countermeasures entirely and just hope that 
it doesn’t happen again. Doing nothing is always 
easiest.   —GP

Gear Prudence is Brian McEntee, who tweets 
@sharrowsDC.  Got a question about cycling? 
Email gearprudence@washcp.com. 
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• WOW! 2x more Internet speed

•  6+ devices, download music, 
online gaming

• Local news, weather & sports
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Internet speed
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A Column 
Advice 
Column
By Matt Terl

Barry Svrluga has been writing for the 
Washington Post’s sports section since 2003, 
with well-regarded turns as beat reporter for 
the local NFL and MLB franchises before  
becoming the paper’s national baseball writ-
er. Now he’s the section’s newest columnist. 
When that was announced, I was in the mid-
dle of a semi-regular existential crisis about 
what sports columns should be, so I contacted  
Svrluga to discuss.

The ensuing email exchange has been  
condensed and edited for space and clarity. 

What do you think a sports column IS 
these days, in the face of blogs, voice-y 
reporting, and everything else?
Svrluga: That’s an interesting question, and 
you’d think I’d have a ready answer, but I’m not 
sure you know until you start doing it. In chatting 
with my friends and colleagues who have done 
this job for years, the sure way to make a col-
umn go “thud!” is to be wishy-washy. So I would  
expect to spend a lot of time figuring out what I 
think about a subject and then try to write clear-
ly, hopefully pushing the reader to think beyond 
what his or her initial reaction might be.

It feels to me, as a natural waffler, like 
there’s an incredibly thin line between not 
being wishy-washy and being Shouting 
Hot Take Guy. How will you avoid that?
That is a chief concern. But I think the people 
who have been the best at this in recent years—
Sally Jenkins, Tom Boswell, Dan Wetzel at 
Yahoo!, Michael Rosenberg at Sports Illus-
trated—never fall into that trap. Even if their  
opinion matches the hottest of hot takes, their 
reasoning is more measured. They also take you 
a step or two beyond, to something you hadn’t 
considered. That would be a real goal. And 
again, that’s based in reporting and thinking.

What worries you about the gig? 
Oh, tons of stuff. Not being able to think clear-
ly. Not being able to articulate those thoughts. 
Not HAVING an opinion, but feeling like you 
should weigh in anyway, which seems like a ter-
rible trap. Not being able to advance ideas be-

yond what everyone’s thinking so that people 
say, “Huh, hadn’t thought of it that way.” 

Are these different from the concerns 
that plagued you on the beat? 
Yeah, I think they are different. On a beat, I think 
you worry about whether you know the right peo-
ple and have the right relationships so that you 
understand what’s really going on. That’s a cer-
tain kind of reporting that I think will be similar 
with a column. The difference comes in how you 
use and present the information you’re getting. 

Do you have a specific column that you 
hold up as your platonic ideal? I think 
mine is probably Sally Jenkins’ 2009 piece 
on the toxic management in Ashburn. 
Well, that’s certainly one that would jump to 
mind. Think about what Sally did there: She 
brought you inside [redacted] Park with real 
insight on how it works, but related it to larger 
workplace themes that people could relate to, 
which humanizes the players/coaches/employ-
ees as not football stars, but people who need to 
go to work and feel good about their jobs. That’s 
such a great way to get across the point, and  
because I was there, I know that these  
concepts were reported out. She wasn’t  
guessing. She knew. That’s a great column.
Another one that jumps to mind: Dan Wetzel on 
Tom Brady after the Giants beat the Patriots 
in the Super Bowl in 2012. In a way, it’s a simple  
exercise in observation: Follow Brady after the 
game. Don’t get into his reaction in the press  
conference, but watch and listen. It gives a great 
feel for the impact the loss had on the star player, 
the game’s biggest character. And it really result-
ed from Dan being patient with the reporting. 
There are a ton of ways to write an exemplary 
column, because not all columns are chasing 
the same thing. “Fire the coach,” which can be a 
great column, is different from, “Feel what this 
athlete felt at his/her best/worst moment.”

In your opinion, is the columnist an  
expert, a conduit for experts, or  
something in between?
It depends on the columnist and the subject. Ini-
tially, I’m going to feel much more comfortable 
writing about baseball because that’s what I’ve 
covered most recently, most in-depth, and for 
the longest part of my career. But even with “On 
Baseball” pieces I did (kind of junior columns), 
I’d try to call or talk to people to work through the 
ideas. Sometimes they’d be quoted, sometimes 
not. But you want to make sure that you’re not 
guessing, that you’ve done the work that will help 
you back up your opinion—particularly if it’s an 
area in which you have less familiarity.  CP
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BUYD.C.
Shaw By Kaarin Vembar

Set the Bar
Pick up a decadent chocolate bar that is 
made right here in D.C. 
Harper Macaw chocolate bar, $7.99. Glen’s Shaw. 
1924 8th St. NW. (202) 939-2839

It’s in the Bag 
This vegan leather purse is the perfect 
shade of red to carry you through the 
winter season. 
Tassel crossbody handbag, $98. Lettie Gooch. 1921 
8th St. NW. Suite 110. (202) 332-4242

Face Value 
Create a custom product by adding 
booster ingredients and an aroma 
to this cleanser base. 
Cream cleanser, $40. Blush Med Skincare. 1924 8th 
St. NW. Suite 135. (877) 632-5874

Color Outside the Lines 
Bucketfeet is known for shoes, but they 
also carry a curated selection of draw-
ing materials, including this coloring 
book by independent artists. 
Doodlers Anonymous Coloring Book Vol. 4, $15. 
Bucketfeet. 1924 8th St. NW. (202) 847-3294

Keep Calm & Curry On 
This curry paste contains a 

blend of turmeric, coriander, 
and cumin and can be used 

in a wide variety of vegetable 
and meat dishes. 

Indian curry chili paste, $8.  
Bazaar Spices. 2130 8th St. NW.  

(202) 380-9658

GIVE YOURSELF  
THE GIFT OF FITNESS
START EARLY — JOIN IN DECEMBER  

AND SAVE $100*

*Can be used towards Fitness Center  
membership or Personal Training.  
Expires 12/31/16

16th and Q Street, NW

FITNESS CENTER | INDOOR POOL | FREE GROUP EXERCISE 
SQUASH & RACQUETBALL COURTS | STEAM ROOMS 

TOWEL SERVICE  | PERSONAL TRAINING | AND MORE! 
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If you know what it’s like to find yourself at the table or on the couch 
chatting with someone you find utterly fascinating, then you have some 
idea of our collective delight in producing this week’s paper. Settle in, 
because there’s a lot of great stuff to read here. 

Our fourth annual People Issue is City Paper’s effort to introduce you 
to some of the city’s most interesting folks, some of whom we already 
know, others we wanted to get to know on your behalf. We called them 
up, asked them to meet us for a conversation, and simply recorded what 
they said. They were also kind enough to sit for photos with our staff 
photographer Darrow Montgomery, whose portraits offer another layer 
of insight into the personalities who animate the following pages. 

The interviews have been edited for space and clarity, but we tried to 
keep all the most enchanting pearls. We’ve got an 84-year-old who 
fronts a local house band, a marijuana edibles entrepreneur, a drag 
queen, a (hot) transportation bureaucrat, a used bookstore owner who 
keeps his treasures in a secondhand bank vault, and so much more. 
 —Liz Garrigan



 washingtoncitypaper.com december 9, 2016 13

13

Aaron Saunders

Entrepreneur and Educator
Aaron Saunders is the CEO of Clearly Inno-
vative, a small software development com-
pany that also runs its own tech and entre-
preneurship education program, called Luma 
Lab. The mayor’s office has tapped Luma Lab 
to operate a forthcoming startup incubator 
in a partnership between the city and How-
ard University.  —Zach Rausnitz

How did your company get so involved in 
education and volunteer work?
About five years ago, Clearly Innovative did a 
hackathon over in Anacostia focused on black 
and brown kids who just don’t get a lot of ex-
posure to this type of opportunity. We had this 
event, it was successful, and then it ended—
and there was nothing else. At that point, it was 
my mission to say, “What can I do?” 

An opportunity came to teach a program at 
Howard University Middle School of Math and 
Science. We taught them some stuff about en-
trepreneurship, lean startup, user interface de-
sign, requirements gathering, and a little bit 
of mobile development. We did that for two 
years. Then someone said, “Why don’t you 
guys run a summer camp?” So we ran a sum-
mer camp. And then we got picked up by Boys 
& Girls Clubs. Then we were like, alright, may-
be this education thing is something. 

Last year, we won a Mission Main Street 
grant for $100,000, and at that point we were 
like, alright, the education stuff is getting pret-
ty serious. Our initial plan was to try to find a 
space, because space is one of the biggest is-
sues. We’d go into public schools and say, 
“We can run a program for you. We have a 
funder who will fund the program for you. 
All you need to do is give us space and give 
us students. It doesn’t cost you a dime.” And 
schools still pushed back. They wouldn’t take 
our money. I think they just felt like it was go-
ing to make their lives more complicated than 
they needed to be. Then the mayor’s oppor-
tunity hit the street, to run the incubator on 
Georgia Avenue.

Are you the type who started tinkering 
with computers and code at a young age?
I started programming in the sixth grade. I’m 
53, so it was a while ago. It was on a Commo-
dore PET. The computer had been sitting in 
the corner of the school library. I got picked 
on during lunch, so I stopped going out for re-
cess, and I would sit in the library. One day I 
just asked the librarian, “Are you going to do 
anything with that?” They said, “We don’t 
know what to do. You’re welcome to open it if 
you’d like to.” That’s how I got into program-
ming. I opened it up, read the manual, figured 
out how to turn it on, and taught myself BA-

SIC. I wrote a small program. 
There wasn’t a lot of opportunity then, but 

my father was an electronic technician, and he 
bought me a Timex Sinclair. It was like a little 
flat box with a keyboard and a small processor, 
and you plugged it into your TV. It was kind 
of a hobby, because back then, people weren’t 
like, “Oh, I’m going to get a job at a software 
company.” 

Even at the point where I got to college, I 
still wasn’t thinking about computer science. 
I went to college pre-med and then bombed 
pre-med. Then I thought, let me try comput-
er science, let me just take this class. I did well, 
and it stuck.

Is D.C.’s tech scene distinct from other cit-
ies?
Yes, without a doubt. It’s challenging to get in-
dividuals to take the risk to work at smaller, 
more entrepreneurial companies, because it’s 
expensive to live here, and it’s easy get a job 
with a big government agency or consulting 
firm and get paid a lot of money and do noth-
ing. There’s a lot of people I meet at meetup 
groups getting paid really well who really don’t 
know how to write software, but they’re at 
technology companies. There’s so much cod-
dling around them that you can be successful 
without really being that good at it. And that 
just doesn’t fly in a lot of other areas.

Anna Nasty

Musician and Artist
When Anna Nasty performs, you pay attention. This is 
not because it’s common courtesy to give a perform-
er your undivided attention, but because their perfor-
mances demand your attention. Whether it’s with the 
crime-rock quartet Chain and the Gang or, more nota-
bly, as a solo performer under the moniker Olivia Neu-
tron-John, Anna is one of D.C.’s more confrontational 
and transcendental performers.  —Matt Cohen

How long have you lived in D.C.?
Three years now.

Do you feel like it’s home?
Yeah, it immediately felt like home. It’s kind of why I 
stayed. I was visiting my friend and I ended up staying. 
I loved it right away. 

What do you like most about D.C.? What don’t you 
like about it?
Can I be totally honest? I think D.C. has the best food. I 
love food in D.C. It knocks everything out, like I have the 
best pizza here. The best Japanese food, Chinese food, In-
dian food—you name it. Everything is the best. 

Things I don’t like … nothing intense comes to mind. I 
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hate that there’s not enough spaces for musi-
cians to do their thing. Because that’s always 
been a real struggle. We don’t really have any, 
like, mid-level places to play anymore. It’s either 
houses or Black Cat. There’s no in between. 

What are the origins of Olivia Neutron-
John? 
You know you’re the first person who’s ever 
asked me that question in an interview. Which 
is crazy, because I think it’s a good question, 
so thank you. 

Anyway, I had this keyboard for a really long 
time. Much longer than the project has been 
around. And I didn’t really understand how to 
play it, because I’m not a trained piano player. If 
you put me in front of a piano, I couldn’t play you 
anything. So it sat around, and I didn’t know how 
to use it. I just found that it had a cool drum ma-
chine and had these space sounds that sounded 
really cool. I had a concussion, actually, and I was 
kind of bedridden for a while. I didn’t think that I 
was ever going to be the same, and the only thing 
that made sense was playing my keyboard. And, 
yeah, I just kinda laid around in bed and played 
keyboard, which is why I called it “bedroom 
pop,” like as a joke. But I’ve never been able to 
explain the joke, because no one’s asked me why. 
It literally is, or  was, bedroom pop, because I was 
laying in bed with a hole in my head.

You’ve described your music in the past 
as “post-bro.” Do you still think of your 
music that way? 
Yeah, I’m the leader in post-bro music.

Are there more followers now?
I think people are into the idea of post-bro. It’s 
something I’m trying to implement. It’s just 
the idea that we shouldn’t strive to be in a post-
feminist society. Like a lot of focus is on, “Oh, 
we’re going to get over the issue. We’re going 
to be a post-feminist society. We’re going to be 
a post-race society.”

But that doesn’t exist. It doesn’t happen. We 
need to focus our energy on ending bad atti-
tudes and bad behavior, racist behaviors. In-
stead of saying we don’t need feminism any-
more, what we don’t need is this bad attitude 
anymore. You know what I mean? The focus 
should be shifted.

What role do you think musicians and 
artists can play in the next four years as 
we usher in a new presidency? 
Well, our president-elect is obviously an aw-
ful person ... but the reality is that this is some-
thing that a lot of people have been dealing with 
far beyond Trump. And it’s something that we 
would deal with under any president-elect. 

I mean, look at where we are now with 
Standing Rock: Obama is completely silent. 
People praise Obama. I guess I’m just not into 
presidents. My attitude right now is that we’re 
going to be doing the same thing that we’ve al-
ways been doing for each other: sharing our 
experiences, and creating, and growing past 
pain, and growing past struggle. You know 
what I mean? It’s something that’s always been 
there, and if anything it’s just going to be stron-
ger than ever now. 

Arlene Wagner

Beloved Sandwich Slinger
Arlene Wagner is your Jewish mother away 
from your Jewish mother, even if you don’t 
have one. While her son Jonathan Taub mas-
terminds what goes between the bread at 
Bub & Pop’s, it’s Wagner who runs the busi-
ness and doles out free smiles and hugs. 
The smiles are still coming, but staying pos-
itive is a challenge after the year Wagner’s 

endured. She lost three family members, in-
cluding her son Peter Taub, an Air Force staff 
sergeant who was killed in Afghanistan.   
 —Laura Hayes 
 
What was the dream when you opened 
Bub & Pops in 2013? Did you think you’d 
be so successful? You have lines out the 
door for lunch every day. 

Consciously, I never thought about the word 
success. I just thought about Jonathan and I 
doing the very best that we could in the en-
deavor. I didn’t have the intelligence at that 
time to think about will it or won’t it fail.
 
What’s it like being in business with your 
son?
Anybody that works with family would prob-
ably agree with this. I believe that every fam-
ily has dysfunction in it. If not, we would not 
be here on planet earth. Some days are very 
loving and very caring, and some days are 
not. I realize too how many places around us 
between M Street and 18th and 19th Streets 
have not made it. Some have closed up in 
three months or six months. The people that 
we took this place over from, I don’t think they 
were in business for more than three months. 
Maybe because you’re family, there’s more of 
a sense of working together and knowing the 
issues that can take a business down, we are 
loyal to each other.

How have you been able to keep work-
ing through everything you have gone 
through in the past year?
In some ways it’s a plus, in some ways it’s a mi-
nus. When I get in here, I have to be very fo-
cused at what I’m doing. Obviously everyone 
knows about Pete, but then I lost my sister in 
March after a very short diagnosis. My first 
cousin’s child Melanie was set to go to college 
the next day and got hit. Her and a friend died 
in that accident. … In some ways, it’s been a 
saving grace to be here and be focused, and 
people are really nice. Guys that have been 
coming back from Afghanistan actually come 
in to say hi even if they didn’t know Pete. The 
Air Force has been more supportive than I 
would have ever imagined. But there are days 
when I just really don’t want to get out of bed.

You work long hours on your feet. What 
inspires you and motivates you? 
Ninety-nine point nine percent of the time 
I really enjoy the people that come into the 
restaurant. Sometimes I don’t get to interact 
with them as much as I’d like to when we get 
a real rush. Also, I know he’s my son, and not 
to sound like a Jewish mother, but his food is 
incredible. He has such a sense of taste and 
artistry. I don’t think I could put as much en-
thusiasm into this if we weren’t selling food 
that I didn’t think was really good and real-
ly high quality. 
 
Supper at Bub’s launched this year. What’s 
it been like watching Jon flex those fine 
dining muscles again during the week-
end tasting menu dinners?
It is really wonderful to be the guinea pig that 
gets asked, “Mom, can you taste this?” Or 
“Mom, what do you think?” One of my favor-
ite things to eat is duck. So I’ve done many 
tastes of that duck until he got it. It’s very ex-
citing for me to see not only because he’s my 
son, but seeing someone get to do something 
that they love, that’s a gift. Anyone who gets to 
work a job doing something they love knows 
that it’s blessing.
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was a good one. I want to 
do more like that.” 

I did a segment this 
year called “Behind the 
Seams,” like the seams of 
a baseball, where I talked 
with various pitchers about 
their key pitch grip. Some 
of them are a little hesitant 
to divulge their secrets. 
Some are very welcoming 
to show one pitch. I asked 
Max if he’d show me his 
changeup. He said, “Hell, 
I’ll show you all my pitch-
es.” So we did a 10-minute 
segment where a Cy Young 
Award winner was show-
ing all the fans and all the 
youth baseball players how 
he grips his fastball, how 
he cuts it, what he’s trying 
to do mechanically with 
his arm, with his throwing 
motion, how he’s trying to 
drive the changeup. To me 
as a diehard baseball fan, 
that’s the kind of stuff I love 
getting into.

What’s your approach 
to players who aren’t 
so eager to do TV in-
terviews?

Anthony Rendon is one of the more well-
liked players on the team. The fan base loves 
him, and he’s an incredibly talented player. 
He doesn’t enjoy—and he would admit this—
the media aspect of the job. If Anthony hom-
ers twice in a game, he knows that I’m going 
to be coming to him. He might roll his eyes a 
little bit and say, “Come on man, can’t you get 
somebody else?” But most of the time, he’ll 
do it, sometimes begrudgingly. He doesn’t 
like talking about himself. He really doesn’t. 
When you perform well, reporters want to 
talk to you. But a lot of guys don’t like brag-
ging or seeming like they’re bragging. With 
Anthony, more so than with others, I’ll ask 
him one question about himself, and may-
be not about how well you’ve been playing of 
late, maybe something more specific. Then 
I’ll transition to questions about the starting 
pitcher or something that he’ll be more will-
ing to open up about.

So much was said and written about Vin 
Scully in his final year as the Dodgers broad-
caster, and with the Cubs making their 
World Series run, a lot of memories of Har-
ry Caray were shared. It feels like the broad-
casting team is a big part of the team identity 
in baseball, more so than in other sports.
I would agree with that. You definitely want to 
feel like you have a bond with the fan base. It’s 
the nature of baseball—162 games. It’s a daily 
thing. There are a lot of people who watch on 
a daily basis, and they kind of welcome you 
into their home. I don’t think any of us take 
that for granted. It’s a special opportunity to 
be a part of team broadcast.

Nats Sideline Reporter
As MASN’s sideline reporter, Dan Kolko has 
interviewed Washington Nationals players 
on the field during some of the team’s most 
memorable moments—from the aftermath of 
historic no-hitters to the time a triumphant 
Jayson Werth told his critics to “kiss my ass” 
on live television.  —Zach Rausnitz

A classmate of yours at Einstein High 
School in Kensington told me you were 
known for acting in school plays.
Yeah, I did plays growing up. My mom direct-
ed shows. My entire childhood, elementary 
school, middle school, she directed plays at 
the schools that I was at. Then I did plays in 
high school as well. It was a mix of theater and 
sports for me growing up, which kind of com-
bine into the job that I have now, in a sense.

Are you using those theater skills in your 
on-camera role?
With live television, you have to have some im-
provisational skills. Sports is obviously not script-
ed. I have to be able to think on the fly, especially 
when it comes to the postgame interviews that I 
do on the field. If they have a walk-off win, you 
don’t have time to script those questions.

Baseball’s culture is kind of stoic, and a 
lot of players aren’t very expressive on 
the field, but the Nats have some uncon-
ventional personalities.
I love it. Max Scherzer prides himself on being 
one of the most accommodating, open, thought-
ful players. There have been times where we’ve 
wrapped up a segment and he’s said to me, “That 

 Children’s Book Scribe
Born in Bogota, Colombia, Juana Medi-
na came to the United States 16 years ago 
and studied at the Rhode Island School of 
Design. She is now a children’s book au-
thor who also teaches animation at George 
Washington University.  —Liz Garrigan

Tell me about your Juana and Lucas book 
series.
The first one was just published in Septem-
ber. I’m working on the second one, which will 
most probably be published in 2018. And hope-
fully I’ll be working on the third.

Is it autobiographical?
It is semi-autobiographical. The true story 
is, basically my mom picked me up at school, 

in kindergarten, and I was fuming. I grew up 
in Colombia. I was furious, and she asked 
what was going on. I told her they were gon-
na teach me something called the English 
and I didn’t want to learn it. She said, ‘Well, 
too bad. We’re going to Disney World and 
Mickey Mouse only speaks English.’ Of 
course, Mickey Mouse doesn’t even speak, 
so there’s that.

So the story was roughly modified … but it is 
loosely based and autobiographical.

What age is the audience?
It’s young readers so about 5 through 8, even 
9 years olds. … It’s kind of peppered Spanish 
here and there, and my idea was for them to 
figure it out on their own. I just remember as a 
child feeling very proud like, “Oh, I know what 
that means.”
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Based on the context, etc.?
Exactly.

You teach at GW, right?
I am teaching right now mostly animation 
courses. And it’s interesting. I think anima-
tion is not that far from children’s books. 
Children’s books are basically choosing a 
few stills that are going to express an idea. 
They’re an amplified storyboard in a way. So 
I do find it very refreshing to be able to think 
of storytelling and narrative with students 
who are just being introduced to animation 
and motion graphics.

When you got started in books, did you 
start just with illustration and move to 
writing too?
Correct. I had been illustrating children’s 
books for Colombia and Latin America for 
years. It was quite surreal because I would 
sort of send material and never see it again. 
And now working in the U.S. and illustrating 
and writing has been really interesting just be-
cause I have something tangible to show for it. 
So it’s been nice just to be able to be working in 
children’s books, and not just illustrating but 
writing as well.

How are you feeling after this election? 
Do you fear for D.C.’s immigrant com-
munity?
I do. I would be lying if I said I was surprised. 
I could, quite unfortunately, see it coming. 
And I worry—as a Latina, as an immigrant, as 
a gay person. I think I am in a position where 
I’m lucky to be able to turn this into creativity 
and work of value and to hopefully stay some-
what grounded by doing community work and 
so many things. … I worry at a personal level. 
I worry for our country. I’ve been living here 
for 16 years, so it is pretty much home. And I 
also worry what does this mean for our plan-
et. So at a micro and macro level, it’s quite con-
cerning for me.

Do you think D.C. will remain home?
I truly hope so. 

Do you have any thoughts about wheth-
er our mayor has been reassuring enough 
about D.C. as a sanctuary city?
I think there is no effort that could be too big. 
There is so much work to be done in terms 
of tolerance and openness, and I think ev-
ery effort will be welcome. Honestly, I think 
it’s all about stopping this or working against 
this notion of otherness, be it race, immigra-
tion, gender, religion, income. The income 
inequality in this city is also perplexing. So I 
think no effort can be enough in that regard 
from any administration, honestly, and the 
city could benefit a lot from pushing a lit-
tle further.

Anna U. Davis 

Mixed-Media Artist
Originally hailing from Sweden, Anna U Da-
vis has spent most of her time as a work-
ing artist in D.C., exhibiting at multiple gal-
leries and twice receiving a D.C. Commission 
on the Arts and Humanities fellowship. She 
works with great precision, applying thou-
sands upon thousands of tiny collage piec-
es to painted backgrounds and painstakingly 
outlining them in black. The resulting works 
depict female figures in sometimes sur-
real scenarios and confront issues of gen-
der and race in surprising and bold ways.  
 —Stephanie Rudig

When did you start working with collage?
Somewhere after school. I went to UDC, and 
we had to take African-American art history. 
So in that class [the professor] had us do these 

collages, and I got very intrigued with what I 
could do with that. I left it at that. It wasn’t un-
til after I graduated that all of a sudden I was 
like, ‘Oh, I should really try to infuse the col-
lage.’ The seed started there, and then just 
happened naturally after I finished school in 
2002.

So you came to D.C. from Sweden, specif-
ically for college?
No. My husband is half Swedish, half Afri-
can American, and his dad lived here, and we 
wanted to do something different. So that’s 
how I started. I wasn’t thinking necessarily of 
going to art school. I was doing the art, but it 
was more based on, “OK, we’re going here.” 

So you have those family ties, and have 
stayed for that reason, but have you been 

inspired to stay here otherwise?
In the beginning, I didn’t feel like it’s this art-
sy town. It’s this town where you can do some-
thing, because the scene needs to be devel-
oped. You can actually do something cool here. 
You’re in the midst of all this politics, and ev-
erything happens here. When I first came, the 
art scene was in Dupont Circle. Another one 
was 14th street, in the same building there was 
a bunch of galleries. Now I think it’s only one 
left, the Hemphill. But they cannot stay. Which 
is a sad part of the city. You see that galleries 
can’t stay in the locations, it’s so expensive. 

Aside from the issues of having space to 
show and being able to afford the rent, 
what other challenges do you see D.C. art-
ists facing right now?
I think that the city is becoming a cooler and 
cooler city, in general. It’s more hip, it’s more 
than politics. You wish that it can also bleed 
over into the artistic community. You know 
that the money is here to buy a lot of art, but 
a lot of the buyers will go to other places. I 
just got a new collector, which was really ex-
citing because they told me they only col-
lect D.C. local artists. I haven’t heard that 
before. 

Do you think that D.C. has influenced 
your work?
It must have, the whole city probably. My fig-
ures are based on the interracial relation-
ship between my husband, who’s black, and 
I’m white, and then I went to a predominant-
ly black school. Of course that influenced me, 
for just a brief second to be where you’re the 
minority, which, I would always be the majori-
ty in Sweden. And I’m continuing with also be-
ing here in D.C. with the politics, and being a 
woman. Because I feel coming from a North-
ern European country, where, we’re not equal, 
but Sweden is different. 

Much of your work is the female form. Is 
any of that a reaction to the different pow-
er structures you see? 
Probably yes, because it’s very male domi-
nated. You see that here, of course, because 
it’s the politics. So many important decisions 
are made here every day. And now [post-elec-
tion], I don’t even know. I mean it’s like, are 
we gonna go back to the kitchen? Back to an-
cient times? 

You just did a collaboration with Dacha 
Supper Club. How did that come about? 
Two owners are collectors of my work. They 
commissioned me to do a big piece, the Da-
cha Garden with all the people in it. I slight-
ly altered the figures for that too, to capture 
some of these people they wanted in it. I usu-
ally don’t do commissions, but it was a very in-
teresting, challenging thing to do. And the big-
gest piece I’ve ever done, on canvas. It’s seven 
by 10 foot. First we were going to have just an 
inauguration for the piece, but I’m really good 
friends with one of them, so we’re like, let’s do 
a whole event, instead of just that one piece. 
Some of it was my past, and several was what 
I’m doing right now.
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Activist
Philip Pannell has been an activist in Ward 8 
for decades. As the ward confronts a chang-
ing city and its own politics after Marion Bar-
ry’s 2014 death, Pannell has a new project: a 
board showing unsolved murders in the Dis-
trict.  —Will Sommer

How did you get started in activism? 
When I was a teenager, I understood that if you 
want to make your point and try and change 
things, you’ve just got to be active. 

Tell me about the murder project. 
Living in a community where these murders 
are so routine, people become numb-er to it. 
Folks got to realize that you just can’t live in 
a community where folks can just kill people 
and get away with it, and next thing you know 
people not say anything. Many times it’s be-
cause they’re scared but not making any ef-
fort to bring information. 

That photographic display is meant to 
prick the conscience of the community. 
And to be honest, most folks in the com-
munity don’t see these flyers anyway. 
They don’t. They may be on the [Metro-
politan Police Department] website, but 
how many folks go there? 
We’ve had just a tremendous reaction to it. 
And there’s always a chance that some folks 
will come forth. 

What gave you this idea?
Particularly [murdered journalist] Charnice 
Milton. That haunts me to this day. This guy 
grabbed Charnice and used her as a human 
shield. 

She was shot at a bus stop right in front of an 
all-night gas station across the street. There’s 
the Popeye’s around the corner, there’s the Mc-
donald’s. Even around quarter of 10 o’clock at 
night, there was always a lot of folks. 

But to this day—nothing. And so that really 
kind of spurred me into action. 

Why aren’t these crimes getting solved? 
People aren’t coming forth with information 
for various reasons. It’s understandable. Peo-
ple are afraid to tell the information. Anoth-
er thing is that the $25,000 that the police of-
fer I don’t think is enough to lubricate people’s 
tongues on this.

When the police say that you can phone 
your information in anonymously, there’s not 
practically anyone who is not sleeping who ac-
tually thinks that you can phone something in 
anonymously. They really feel that their num-
ber can be traced. They’re not going to go in 
person to the police department, and they’re 
not going to invite the police to come to their 
homes or any place. 

Another thing is that there’s this code of si-
lence in the community, this whole no snitch-
ing thing. This whole thing has really been 
misinterpreted by a lot of people. 

The whole idea of snitching comes out of 
the whole criminal and correctional systems, 
where you have one criminal who’s going to 
give information on another one in order to 
get reduced time or to do lighter time. Some-
how, that has morphed into this whole thing, 
you just don’t talk. People do not make the dis-
tinction between no snitching and then being a 
good citizen, so they don’t come forth. 

It’s literally killing people. Silence is killing 
people in this community. 

Josh Patchus 
Cava Data Geek
Cava Grill is headed towards world domination.
That’s hyperbole, but the homegrown fast ca-
sual chain with humble beginnings has 33 open 
or coming-soon locations spread throughout 
the East Coast and California. There’s more to 
the craze than the addictive spicy lamb meat-
balls—Cava Grill has staff data scientists mon-
itoring everything from how loud a restaurant 
is to how many milliseconds it takes to print 
out a receipt. Josh Patchus, whose resume in-
cludes stints at the Consumer Financial Protec-
tion Bureau and LivingSocial, is one of the first 
in-house data scientists in the food world.  
 —Laura Hayes

For people who don’t know, what exactly 
is data science?
It depends on where you’re coming from—the 

government has data scientists, app companies 
have data scientists. Now food companies have 
data scientists. To me, they are people who col-
lect, analyze, and report. That acronym comes 
out to CAR. If you’re a small company like Cava, 
you need data scientists to drive the car them-
selves. So it’s somebody who knows how to get 
data, analyze it, and present it in a good way. 

Walk me through the big picture things 
that you’re analyzing and putting into 
practice?
For most of it, think about seconds. Every 
second is monstrous to us—whether it’s how 
many seconds you’re online, how much lon-
ger it takes you to order, how many seconds it 
takes before you get frustrated. A happy cus-
tomer can come down to a matter of seconds. 
So if it takes you an extra 15 or 20 seconds to 
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get through our queue, it’s going to waterfall 
down to the last person in line. And as you’re 
experiencing Cava digitally, how do those sec-
onds matter? You don’t think about it on a day-
to-day basis, but if an Amazon order takes you 
an extra 10 seconds, you’re probably not go-
ing to go back. It’s all these small seconds that 
we try to make efficient. And then, while we’re 
in those seconds we want them to be pleasur-
able. If it’s going to take time anyway, we want 
it to be rewarding. And then we try to look at 
other things. How loud is the sound? When 
you’re trying to order is it too close to the grill? 
We try to measure what would be custom-
er pain points. Everyone we interview, one 
of the questions we always ask is, tell me the 
last time you’ve been to a Cava and name one 
thing that frustrated you?

So you gather most of your data through 
interviews?
No. That’s thought generation, and then we 
try to build sensors. We started with raspber-
ry pies—small computers that can measure 
things—so what we can do is add different sen-
sors onto the small computers and then deploy 
them in stores wherever we want. In the future 
we’ll work with partners who can build these 
for us, instead of me and the other data sci-
entists sitting with the soldering iron. We try 
to measure the decibels, the temperature, the 
light, because even light affects things. We use 
the interviews to identify pain points. We just 
want to know where the pain points are. That’s 
where the interviews come in. 

So  is  this  data-gathering some NSA  shit? 
Are you  storing  information about people?
No. If I knew that you walked by every day, and 
somehow I creepishly figured that out, what 
would I do with it? People need to think about 
what they’d do with the data rather than just 
collecting it. Yeah, there would be great mar-
keting metrics, like what is your pass-through 
rate, but there are other ways to get that infor-
mation. We don’t get any value out of storing 
data. It’s more of a risk than anything.  

What’s been the biggest surprise in your 
research?
People will leave a review on a website and 
they’ll say, “best place ever, loved the chick-
en, loved the salad, clean, staff was friendly, 
if Jesus Christ himself came back I’d take him 
to Cava because that would be the one place 
I want him to eat.” Then they’ll be like, “four 
stars because it was a cloudy day.” I can’t con-
trol the weather. This is true anywhere, but 
especially in food: Customers say they want 
things, but they really want something else 
and they’re very opinionated. If an app doesn’t 
work, Snapchat doesn’t work, that’s a luxury. I 
don’t have to take pictures, I don’t have to send 
them to people, but I have to eat. So you have 
more than a business connection—it’s a per-
sonal connection—you got me, I got you. And 
when that breaks, it’s like your best friend let 
you down. I’m surprised how passionate our 
customers are. We make a lot of brand prom-
ises and we try to hold to them. 

Art World Renaissance Man
Over the last several years, Lenny Campel-
lo has borne witness to D.C.’s transforming 
art scene. He’s a practicing multimedia art-
ist, teacher, writer, and former gallery owner. 
Since 2002, he’s covered and critiqued gal-
lery openings and arts coverage in the D.C. 
press and all other visual art happenings on 
his blog Daily Campello Art News. 
 —Stephanie Rudig

How long have you been an artist, and 
how long have you been a writer?

I came to the U.S. as a child. My mom and 
dad were refugees from Cuba. I was raised 
in Brooklyn, New York. I enlisted in the Navy 
when I was 17; I got commissioner when I was 
25. I went to art school at the University of 
Washington in Seattle, I studied mathemat-
ics and then I got a second degree in art. 

I started the business side of art also while 
I was in Seattle. They have a place called the 
Pike Place Market, where anybody can sell 
anything they make. So my art school as-
signments—soon as they were graded they 
were up for sale. I do a lot of writing as well, 

art criticism, and when I do that I always 
say “this is my opinion.” When you’re be-
ing judged or juried that’s just that person. 
Someone down the road might completely 
love your work. 

You’ve exhibited all across the country 
and internationally, and you also moved 
around a lot in your career. What keeps 
you in D.C.?
What keeps me in D.C. is mostly familial. 
My wife is from this area, and now we have a 
7-year-old. So that’s what keeps me here, and 
now I’ve developed so many roots here with 
artists. There’s artists I used to show when 
they were doing student shows. And now 
they’re teaching, they’re professors at univer-
sities. This is the longest I’ve ever been in one 
place. The real missing ingredient is the lack 
of attention [from the press].

How did Daily Campello come about? 
Was that born out of the frustration of not 
getting press coverage?
Yes, it was. If you go to the very first blog, it says 
it in there, I’m starting this simply because I’m 
sick and tired of the lack of attention. 

How do you balance your time between 
being a practicing artist and managing 
the blog and staying plugged into the art 
scene? 
And being a father. So it’s difficult, but I’m re-
ally, really good at managing time and setting 
priorities. I don’t agonize over things when 
it comes to the writing part. Maybe that’s 
Navy training. You drive a ship. If you have 
to correct your rudder you correct it, but you 
don’t stand still. Probably what’s suffered the 
most is the production of artwork. In an ide-
al world, I’d be out there for 18 hours a day 
doing stuff. 

Do you think the D.C. art scene is on an 
upward trajectory?
I think our art scene is very strong, very vi-
brant. It’s one of the best for artist opportuni-
ties. I tell artists: Part of your job as an artist is 
go to openings, network, talk to people, find 
out what’s going on. I ask artists to tell me a 
little about themselves. I want to know what 
their ancestry is. And they say, “My parents 
came from Poland.” And I say, “How about 
calling the culture minister of the Polish em-
bassy and see if they’re interested in hosting 
an exhibition?” You know how many times 
that’s worked? 

Unfortunately, because we’re the nation’s 
capital, museum curators think of themselves 
as national museums. But even universities do 
that. George Washington is the most expen-
sive university in the country, and there was 
almost a revolt from the alumni when they 
found out the money they had donated for the 
new gallery was focusing on all these outside 
artists, rather than the local ones, or ones af-
filiated with GW.

 When you start adding the embassies, and 
the universities, and the nonprofit arts spaces, 
there’s a lot of wall space. And this area, there’s 
a lot of high talent artists. 
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who owned The Wine Specialist on Washing-
ton Circle. One of my protégés, Matt Ostrows-
ki, was the manager there. At that point, it was 
the biggest whiskey store in the District of Co-
lumbia. We were standing there tasting some 
whiskies, and Bill walked in with a bunch of 
Willetts. It developed from there. We found out 
somewhat later that he was thinking about do-
ing this place, and I was interested in it since I 
had a big whiskey collection at that point. What 
can you do with it? I’ve got more whiskey than 
all my descendents could drink into 3020. 

So how often are you at Jack Rose and 
what do you do there?
The only day I agree to be here is Saturday or 
if there’s something going on. Earlier on, I had 
to be here more because you have this huge 
amount of whiskey up there and your biggest 
fear is who is going to translate it to the cus-
tomers. We know what’s in those bottles be-
cause we bought them and we tasted them, 
but nobody else does. Servers and bartenders 
back then, they’d come here and know a little 
about North American whiskey, but they knew 
very little about Scotch and certainly not sin-
gle malts. Essentially, we’ve grown a whole lot. 
The people have grown with us. My main job is 
to occasionally supply whiskey that I get inde-
pendently to Jack Rose just like Bill does and 
advise what whiskey to get. Before I’d come 
in and probably talk to 100 people from 5 p.m. 
until whenever I went home. Now I only talk to 
people who know me or know of me and want 
me to advise them or help them pick whiskeys. 
I’m sort of like the mascot—having someone 
like me that looks the part and talks the part 
contributes atmosphere. Basically I’m here 
for appearances and to make sure the supply 
is as good as it can be. If we just left it to the 
distributors, we’d get a fraction of what we get 
up there. 

When people do come up and chat with 
you, what is the most common question 
that you get?
“What is your favorite whiskey?” It’s the stu-
pidest question. I love talking to people who are 
knowledgeable and really into learning and al-
ways have been—whiskey’s my life—but you 
get so many of these people who just don’t care. 
They look at you and they say, “Here’s the old 
whiskey guy.” It’s a thing to draw attention to 
themselves more than anything, and they don’t 
have any real questions. It’s not that much fun 
because you have to find ways to communicate 
in a way that will not offend them and at the 
same time make them happy that they’re here. 

I won’t ask about your favorite whiskey 
then.
That’s like asking Old Mother Hubbard to 
choose between her children. To be honest, I 
have favorites like everyone else does. Last year 
it was Octomore 6.3, but I’ve probably tasted a 
thousand whiskeys since then. Because I have 
to taste so many, I don’t really get to sit with any 
of them for any period of time. I’d rather an-
swer my favorite distilleries. My favorite distill-
ery is Springbank, then Bruichladdich, Talisker, 
Highland Park, and Laphroaig. 

Whiskey Demigod
At 78, Harvey Fry has had many careers. He’s 
read newspaper clippings to congressmen; 
driven a taxi; painted in New York; started 
the first demand-response delivery service 
in the city; and placed bets on NFL games. 
But now, as one of Jack Rose Dining Saloon’s 
whiskey advisors, he gets to mix business 
with his life’s study. You can find the whis-
key collector in his seat at the far end of the 
bar eager to answer imbibers’ questions. Or 
at least some of them.  —Laura Hayes

Where did you first meet Jack Rose Din-
ing Saloon owner Bill Thomas and how 
did you wind up a fixture at his bar? 
I’d get in the cab and go and sit in front of the 
zoo and haul people for an hour or two on a Sat-
urday or Sunday. One time I picked Bill up and 
he went to Bourbon Glover Park. I was into 
whiskey and I didn’t know it existed. I found 
out about it through him. That was the first 
meeting. I didn’t see him again for five or six 
years. In 2006, I had a relationship with the guy 
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sign, directing, and staffing levels and at lead-
ership. It’s also something that interests in-
dividual donors. People are eager to attempt 
to heal some of the damage that’s around us 
all the time. 

How have you seen the D.C. theater scene 
change?
When I first got here, there were only like 
six theaters and if you wanted to work as a 
union member, you had to live in New York. 
But that started to change in the ’90s and 
through the 2000s very rapidly. Similarly, 
when there was a lot of funding, there were 
these wonderful donors who invested in in-
frastructure. 

At the same time—this is going to sound 
so dry—there’s a union contract change that 
happened in the late ’80s that enabled small 
companies to hire Equity members at a very 
reasonable rate so people could start to make 
a little bit of a living in acting. D.C. is also 
the city with the highest percentage of peo-
ple with advanced degrees and that group 
of people tends to like to go to the theater 
every once in awhile. There’s a market here 
for theater and an incredible range, from 
the high art of the Shakespeare Theatre and 
Kennedy Center down to Fringe, and there’s 
people to support it. Even for a new compa-
ny like Mosaic, we’re getting people used to 
coming to Northeast.

Do you think politics being a profession 
in D.C. helps advance the work Mosaic is 
able to do?
I do. I think there are a lot of people from all eth-
nic backgrounds who are looking for a way to 
have catharsis through theater and I think peo-
ple feel good when they come to a place that is 
not a monoculture. The good thing about Mo-
saic is almost all the shows we do have post-
show discussions, where we have expert pan-
elists who ask challenging questions of the 
audience. For I Shall Not Hate last year, the solo 
show from Israel, you had political discussions 
afterwards that are necessary and difficult and 
the same thing has happened with shows like 
When January Feels Like Summer, a kind of feel-

good play about finding 
love in unexpected places 
that also challenged peo-
ple from an identity-poli-
tics point of view. 

Do you have a favorite play set in D.C.?
In all the years of doing season planning at Stu-
dio and now at Mosaic, we always hesitated to 
do plays that were set in the city because it’s al-
most harder for people to suspend their disbe-
lief when everything is very present. 
 I did like the play about Antonin Scalia that 
Ed Gero starred in two years ago at Arena. One 
thing that’s interesting about doing plays here 
is that you get interesting people coming, so 
when we did Bad Jews two years ago, Ruth Bad-
er Ginsberg came to see the show and then she 
invited us to go to her chambers so we went 
and saw the Supreme Court in action. That 
was a real thrill.  

Donna Slash

Punk Drag Queen 

If you’ve spent any amount of time around 
D.C.’s gay or punk scenes or have visited 
Comet Ping Pong, you know Josh Vogelsong—
or, better yet, Donna Slash, Josh’s drag queen 
alter ego. For a decade, Josh has been at the 
center of D.C.’s underground gay communi-
ty with the ever popular Gay Bash DC parties. 
And for the last year, Donna has made waves 
in the local punk scene fronting the queer-
core quartet Homosuperior.  —Matt Cohen

What is the origin of Donna Slash?
It’s not that deep. It’s not like she’s a character I 
created. She’s just me in drag. I grew up in a re-
ally small, conservative town in Texas. It was a 
dry county. It was really bleak. My mom would 
drive me an hour-and-a-half to Austin every 
weekend and just let me go through the vid-
eo stores and Waterloo Records and stuff like 
that. So that’s where I discovered Divine and all 
things John Waters and Gregg Araki. So it’s very, 
like, ’90s arthouse meets ’70s cult cinema. Teen 
angst mixed with midnight movies. I’ve always 
kind of been collecting things—wigs, pieces of 
jewelry, all kinds of stuff—that I knew eventu-
ally I could use to create this thing. 

You’ve got a foot in the D.C. music scene 
with Homosuperior and a foot in the gay 
scene with Donna Slash and Gay Bash 
DC. What’s it like to navigate both?
Well, with all of this stuff, especially in D.C., 
it’s been easier because there isn’t anything 
else like it, so I’m not being compared to any-
thing. I’ve been hosting these parties for 10 
years, and it’s only in the last couple of years 
that Gay/Bash has become a thing. There 
aren’t really these scenes. I’m just trying to 
create that. 

Why do you think it’s only become a thing 
in the past couple of years? 
RuPaul’s Drag Race. The show’s been on—
it’s going into its ninth season now—and 
some of our past queens have been on it. But 
yeah, [because of the show] drag became a 
much bigger thing; the younger generations 
are very much into all things queer. Cobalt 
has the very pagaent-y, very serious drag. 
But these kids want to come to our show 
because a lot of the queens are young and 
they’re throwing fake blood around. One of 
them came out with two dildos as a bra. It’s 
wild. I encourage that. I’m kind of an assh-
ole and some drag queens don’t like me, but 
I’ve turned down a lot who want to perform 
because I know they’re just going to do some 
Britney song. 

Serge Seiden

Theatrical Changemaker

Serge Seiden started his career in D.C. the-
ater as an usher at Studio Theatre. After 
graduating from Studio’s conservatory, the 
director and teacher spent 25 years in vari-
ous roles at the organization, becoming its 
producing artistic director in 2004. In 2015, 
Seiden cofounded Mosaic Theater Company 
of D.C., which presents socially relevant work 
by diverse playwrights.  —Caroline Jones 

Why do you think D.C. is a city where a 
company like Mosaic, that focuses on so-
cial justice themes, can grow?

It’s yet to be seen if it will, but I do think there’s 
a couple things coming together to make it pos-
sible. One is that D.C.’s talent pool of theater 
artists is huge and really experienced. There’s 
a lot of work for people and some great train-
ing programs. 

Two, I think that there’s a lot of interest 
from funders now in this concept of inclu-
sion, diversity, equity, and access. The first 
big grant that we got certainly has those ideas 
at its core and we’ve recently received a grant 
from the Weisberg Family Foundation, which 
is specifically for developing methods for in-
creasing diversity in theater at all levels, not 
just programming and casting, but at the de-
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It’s like trying to be transgressive in an al-
ready transgressive scene. 
A scene that’s getting more transgressive. I’m 
also the old bitter queen now because I’m over 
30 and they’re all like 21 or 20. They’re all so 
young, and I have no idea what they’re talk-
ing about. That’s why I had to stop DJing. I’ll 
do a niche party where it’s like Kiss Kiss Bang 
Bang or something and I get to play ’80s goth, 
because that’s what they want to hear. That I 
can do. But, like, I’ll try to play that on a Fri-
day night and they all surround the DJ booth 
and they want Beyoncé and they’ve got it on 
their phone. And I’m like, “I can’t do this.” 
Sometimes I will jump on at the end of the 
night when everyone’s hammered because 
that’s when you can play The Cranberries or 
something and everyone’s just like “YASSSS” 
or they’re just so drunk that it doesn’t matter. 
You can just play Hole and it doesn’t matter. So 
that’s when I shine: At 2 in the morning when 
everyone’s wasted. 

So things are going to change in the next 
four years in D.C. How are you preparing 
for that?
Honestly, the first thing on my mind is that I 
should buy more wig glue because I feel like 
people are going to try and snatch my wig off on 

the street. I mean, it’s going to be rough. There 
are carloads of people driving around harassing 
people walking on the street. I don’t want to be 
irresponsible, but I also just really want to en-
courage people to start carrying weapons. Espe-
cially for inauguration. That’s going to be such a 
bad time. We didn’t even think about it at Com-
et, but most Trump fans are also Guy Fieri fans, 
so Comet’s just going to be—and with this Piz-
za Gate shit that won’t go away…

Christ, I know.
It won’t go away! I had to make all my accounts 
private, and I’m still getting 12 to 15 follower re-
quests a day. 

I can’t believe the Pizza Gate thing has 
gone this far. 

At first, we were laughing about it. We’d be 
answering the phone, and just mocking these 
people. For a couple days, the phone wouldn’t 
stop ringing, with people just screaming and 
threatening us. I found all these threatening 
comments on the Donna Instagram, because 
I hadn’t checked in on it in a couple days, and 
it was just people saying. “I’m going to smash 
your teeth in, slit your throat…” all this kind of 
stuff. And I’m just like, “Oh, my God.”

Paul Cymrot

Used Book Treasure Hunter
Starting with a rack in an antiques mall in 
1992, Riverby Books owner Paul Cymrot and 
his father Steve ultimately grew their used-
book business to two shops, one in Fred-
ericksburg, the other on Capitol Hill. When 
Steve tragically died after being struck by a 
truck in 2014, the beloved D.C. store closed. 
It reopened a year later.  —Liz Garrigan

So you guys reopened last year, right, af-
ter your father’s death?
We shut down for almost a full year before we 
could figure out any way to go forward. We 
were still floundering, my mom and I, and try-
ing to figure out what to do when a former em-
ployee came to us and said, “This place made 
me happy and I hate to see the lights off.” She 
volunteered basically to take it over, to man-
age it and run it, and that’s the only way we 
could have done it because it had to be some-
one who knew the store and us.

It sounds like a dream job.
It’s really fun. The hunting for books and look-

ing for books. Every time I open a box, the 
adrenaline rush is still there. You don’t know 
what you’re going to find or whose it was. 

Do you occasionally have one big sell, a 
$500 book or something?
Enough that it seems like a real thing every day. 
They’re in the store. We’ve got a book signed 
by Jackie Kennedy that somebody’s buying on 
an installment plan right now. There’s stuff 
around. We’ve got books from the early 16th 
century if somebody wants it.

The early 16th century?
Yeah, the 1520s, I think, is the earliest thing 
we’ve got right now. And they’re in Latin 
and beautiful in their really dense way. But 
just as a physical object, the thought that 
you can buy something man-made from 
1520 just still blows my mind. If you wanted 
a piece of artwork, a piece of furniture from 
that era, it would be prohibitively expensive. 
And yet a nearly 500-year-old book is $200 
or $300. Unfortunately, the store’s just not 
big enough to put everything out where peo-
ple can see it.
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Where do you put what you don’t have 
room for?
We’ve got a vault. A local bank went out of 
business, and we bought their vault—six com-
bination units all in one giant metal thing.

Where is the vault?
I can’t tell you where the vault is! That’s the 
whole purpose of having a vault. … For a long 
time, I would put signed stuff in it because 
those are unique. I’ve got a signed Virginia 
Woolf. I’ve got eight or 10 letters written by 
Mark Twain. And then I began to suffer from 
the all-your-eggs-in-one-basket syndrome. I 
began to feel that if I was putting all my good 
stuff in the vault, suddenly it was becoming 
much too vulnerable. So then I’ve started with 
the-thieves-aren’t-going-to-know-what’s-a-
valuable-book strategy, which means putting 
a $5,000 book on the shelf right next to a $20 
book in a room with 20,000 books.

You’ve done that?
Yeah, yeah, that’s my current system.

There is a $5,000 book in your store right 
now?
Yeah. My current system is, if the person 
knows which is a $5,000 book, then they’re 
likely to be my kind of person anyway and I 
don’t have to worry about them. 

How much was the book signed by Jack-
ie Kennedy?
We put that out the week we reopened think-
ing, this will fly off the shelves. We have it 
priced at $750—sold now, as I understand it. 

How are you feeling about indie book-
stores and their survival?
When my dad and I started, we did all kinds of 
calculations as to what it would take for a used 
bookstore to survive, and the result from all of 
them was that it wouldn’t and couldn’t work 
and that you had to sell a book every two-and-
a-half-minutes eight hours a day every day to 
break even. But luckily, that hasn’t altogether 
been the case. I’m not going to get rich doing 
this, unless the next box I open is really, really 
the one I’ve been waiting for. But as a lifestyle 
I don’t know how to beat it. I love it. The most 
common conversation I have with a journalist 
is when a newsroom somewhere ... thinks they 
should do a story about the return of the inde-
pendent bookstore. 

And you’re like, “dude, I’ve been here 
since 1992.”
I kind of do that, yes. … We seem to be im-
mune to the economy because our sales are 
$5 and $10. It’s dirt cheap, and it’s a place and 
a lifestyle that luckily these neighborhoods—
downtown Fredericksburg, Capitol Hill—can 
support. … If it were purely a matter of mon-
ey, I think the Internet could drive all the little 
bookstores out of business, but it could prob-
ably drive all the hardware stores and grocery 
stores out of business too. There’s a point at 
which the experience of picking out a book is 
worth what somebody might call the inconve-
nience of going to a bookstore.

Kevin Merida

Editor, The Undefeated
Late in 2015, Kevin Merida left his position 
as the Washington Post’s managing editor—
and as one of the leading candidates as the 
paper’s next editor—to run The Undefeated, 
a famously troubled ESPN website original-
ly created as a vehicle for self-aggrandiz-
ing TV hot taker Jason Whitlock. In May, af-
ter nearly three years of development, the 

website Whitlock once dubbed “Black Grant-
land” launched with Merida in charge in-
stead.  —Will Sommer

You were at the Post and were a great can-
didate for editor there. The Undefeated, on 
the other hand, had a long history of be-
ing “in development.” Why did you de-

cide to leave? 
We created some great things at the Post. I 
always thought that if there was a chance, if 
I were going to leave the Post—and I wasn’t 
planning to leave—and do something differ-
ent, it might be either I’m going to go off and 
write books, or lead a digital startuup, then I 
might do that. That would be something that 
excited me—or at least intrigued me. 

I had done a lot of things at the Post, and 
here was a chance to step out. I just thought, 
“Hey, let me go jump out here and take that 
leap.”

By the time I left, I wasn’t an insignificant 
figure there. I actually felt responsible be-
cause, as one of the two managing editors, I 
felt responsible and I had lots of relationships 
and I knew it would disappoint people for me 
to leave. I had built my professional life there. 
It was not easy at all. But once I got over here, 
it was exhilarating. 

Before you got there, it hadn’t launched. 
How did you turn that around? 
You go piece by piece. You have to build it.
Then, once you build it, then you have to kind 
of like define it. What is The Undefeated? And 
start practicing, testing out your identity. Who 
are we, what are we going to become, what 
kind of work are we going to do? What does it 
mean to have an Undefeated story? 

What ’s the difference between an  
Undefeated story and anywhere else? 
Some of it is sensibility, right? Are you going to 
bring some swagger to a thing, or take advan-
tage of a moment? 

I think there are lots of moments for us 
that tested us. One of those was [Muham-
mad] Ali dying. I think if you looked at our 
coverage of Ali, the dimensions that we cap-
tured—we didn’t just glorify him. We dealt 
with him in the context of the broader his-
tory of social activism, we talked about how 
Ali wasn’t always the smartest guy thinking 
through issues. 

How did you get ESPN to base The Unde-
feated here? It’s rare for a new media com-
pany to launch in D.C. 
First of all, I was here. So it starts with that. 
I thought D.C. was perfect. In one sense be-
cause so much happens in D.C. It’s really an 
underrated city. I think it has great symbol-
ism to people because they’re the capital of 
the world. 

You come here to lobby the government, 
you come here to protest the government. If 
you have a cause that’s important enough, 
that reaches a level of importance in society—
and that includes the sports issue of steroids 
and concussions—it’s going to make its way to 
Capitol Hill hearings. 

There’s a reason every sports team comes 
to the White House. 

The codename for this site for a while 
was “Black Grantland,” after the Bill 
Simmons site. What do you make of 
that? 
I think it’s just stupid. 
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Jake and Pum Lefebure

Graphic Design Power Couple 
Jake and Pum Lefebure founded their firm De-
sign Army from their kitchen table in 2003. 
They now occupy a studio in the H Street cor-
ridor and boast prestigious industry awards. 
Their projects include photo shoots of The 
Washington Ballet company at D.C. land-
marks, a whimsical “whodunnit” video for 
Georgetown Optician, and a line of election-
inspired special edition chocolates for Harper 
Macaw.  —Stephanie Rudig

A lot of companies in your position would 
just keep their big national clients, but 
you guys are still doing a lot of work with 
businesses in D.C. 
Jake: Over the years we’ve definitely been more 
selective in the folks we work with. But we al-
ways still put the creative first. If it’s something 
I think the staff is really going to want to work 
on, then we’ll pursue it. If we wanted to have our 
own mass fortune empire, we’d just do associa-
tions and trade conferences and healthcare out 
the wazoo. But we prefer high risk clients. 
Pum: I think it’s important to be in a market 
like Washington, D.C. that is changing all the 
time. It’s nice to be a player in a city, to actually 
change the landscape. We have big clients, like 
the Academy Awards, Bloomingdales, Bank of 
America, Disney. But then it’s also important 
to have a local client as well, because that’s 
when we get to work with chocolate company 
Harper Macaw, or Jrink, the local juice compa-
ny. Or Green Hat Gin, or D/CITY. I wouldn’t 
say D.C. is a big market like New York or Los 

Angeles, but it’s a pretty good solid market. 

D.C. is more and more becoming a city of 
creatives. How do you see yourselves fit-
ting into that, and what do you see in the 
future for D.C. as a creative capital?
Jake: If you want to define creative, there’s 
just a lot of different industries of creatives 
in D.C. You know, arts, entertainment. Obvi-
ously there’s some other very talented design 
agencies and creative agencies in town. We 
may not have the money of New York or some 
other places, but D.C. always has the power. 
Pum: I don’t think that. I think clients in D.C. 
have just as much money. New York is prob-
ably cheaper, if anything, because there are 
more choices there. It’s really good to be big 
fish in a small pond. They consider us to be not 
a Washington, D.C. design firm, but a nation-
al design firm located in Washington D.C. And 
the reason that we are not in New York or L.A. 
is they just seem to go with the trends. We’re 
much more about conceptual, and finding the 
right solution for the client in our own unique 
voice. Not being in a big city has helped that. 

What in D.C. do you think needs to be bet-
ter designed?
Pum: Signage. I see so many beautiful buildings 
in Washington that are beautifully designed, but 
the signage and the logo and typography mess it 
all up. In New York you go around and there’s big 
playbills, big posters. You have so much limita-
tion in D.C. to put anything big up. The city feels 
very sterile, it doesn’t feel as exciting as it should 

Transportation Titan
D.C. Department of Transportation director Leif 
Dormsjo has made the D.C. streetcar a reality 
and also sits on Metro’s board. Appointed by 
Mayor Muriel Bowser in 2015, he oversees the 
construction of new bike lanes and the daily 
work of neighborhood transportation planning. 
 —Andrew Giambrone
  
What was your attack strategy for the street-
car?
For starters, I needed to get an independent assess-
ment of where the project was, so I relied on a group 

of experts from the American Public Transporta-
tion Association who came in and did a deep-dive 
peer review. I also changed the project-manage-
ment structure … [and] I got much more directly 
involved in the schedule, task management, and 
risk mitigation. 

I was frankly surprised by how distressed the 
project was. That’s why I couldn’t say with con-
fidence whether or not it could go forward. By 
February of last year, the streetcar had literally 
caught on fire, the fleet of six vehicles had been 
so poorly maintained and operated that only one 
of the vehicles was functional, the railcars could 

be. And everything is just so clean. I like a little 
bit of a little mess in order to make things grit-
ty. That’s why I still like H Street, because there’s 
this mix of new development, as well as some-
one who’s been here for the last 50, 60 years.  

We as creative people have a responsibility to 
make anything great. Despite the size of the cli-

ent, the size of the city, we have done so many 
great things for smaller clients as well as bigger 
clients. I think D.C. can be more progressive, it 
will be interesting to see with the new admin-
istration how that will change.
Jake: We’ll just build a wall across North Capi-
tol and close off H Street so it stays cool. 
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Rapper
Southeast D.C. rapper Lightshow is the lead-
er of a new generation of hungry, young MCs 
rising in the nation’s capital. A charismatic 
and confident lyricist, Lightshow dominates 
live performances with an easygoing charm 
and undeniable talent. After creating a sig-
nificant buzz locally, he grabbed nation-
al attention in 2013 when Complex named 
him one of the “Top 25 Rappers to Watch.” 
Since then, Lightshow has released a steady 
stream of brilliant hip-hop music, most re-
cently his crowning work Life Sentence 3.  
 —Sidney Thomas
 
How do you feel about the gentrification 
happening in many D.C. neighborhoods?
I think change creates tolerance and under-
standing, and that can be OK, but there’s a 
good side and bad side to it. I may be desensi-
tized to the situation because they knocked my 
neighborhood, 10th Place, down so long ago. 

We were one of the first neighborhoods that 
they knocked down, and they just started re-
building it—it’s been over 10 years ago.
 
When you say “knocked down,” what do 
you mean?
I mean they came in and knocked down our 
buildings. We used to have affordable housing 
units—Trenton Terrace Apartments—and they 
were demolished, and we had to disperse. If 
your parents didn’t own a house around there, 
you had to find somewhere else to live. I was 
very angry about it back then. Owning proper-
ty is one of my main goals now because I wit-
nessed what can happen. I want to own busi-
nesses and have multiple sources of income. 
In music we get money from shows, merchan-
dise, royalties, so it all adds up.
 
A few artists, like Chance The Rapper, 
say they will never sign with a major la-
bel. Is it your goal to get the major label 

not align evenly with the platforms because 
the platforms had been installed improper-
ly, the operators were not adequately trained 
and supervised so they were having a series 
of fender benders on the alignment during 
their simulated service, and we had no real 
schedule that outlined the steps required to 
get to an opening. Nor did we have the sup-
port of the fire department, which is a regu-
lator of the service. 

I’m not necessarily sure if you could de-
scribe a worse situation to have been in. But 
over a year from February of 2015 to 2016, the 
team of people that I pulled together here re-
solved every single one of those issues. They 
took the project to a new standard for what 
should be done to get ready to open a streetcar 
service. We’re applying that approach to how 
we reconstruct streets and alleys and side-
walks, where our productivity relative to years 
past is three, four times what it has been.

 
What have been DDOT’s priorities this 
year and what are you going to focus on 
next?
I would say the two projects we spent a lot of time 
on in the last year would be the I-395 Air Rights 
project and the Capitol Crossing project. 

The other big project we’ve been work-
ing on kind of quietly behind the scenes, 
but which will be much more front and cen-
ter next year, is all the work to get the Fred-
erick Douglass Bridge—the South Capitol 
Street Bridge—through the design phase 
and award a builder. … It’s going to be a $4 
to $5 million project and reshape the whole 
southern corridor of the city in a very posi-
tive way.

One of the fun things about working at 
DDOT is you can be involved in what you 
would call in this industry a “megaproject,” 
but on the same day you can help contribute 
to a community development project—as local 
as you can get in terms of improving people’s 
sidewalks and storefront areas and the light-
ing, bike amenities, things like that.
   
Do you see a path forward for Metro?
I’m certainly more optimistic about Metro’s 
future than I was when I came onto the board 
in March 2015, mainly because I think we’ve 
hired a solid general manager, [Paul Wie-
defeld], who has strengthened the upper man-
agement ranks with qualified professionals. 
The composition of the board has changed, so 
I think we’re experiencing the benefits of fresh 
eyes from a policy perspective. The board has 
moved away from what I felt to be reckless ex-
pansionism to a focus on just basic day-to-day 
operational excellence. 
 
Who is Leif Dormsjo the D.C. resident?
There’s not a tremendous amount of time 
for other things. I like to get out and see the 
city. Last week I had an opportunity to ride 
my bike on the Anacostia Riverwalk Trail, a 
new extension we have to Maryland. I do like 
taking advantage of our trails. I’m a runner, 
so I run around Capitol Hill quite a bit. … To 
the extent that my wife and I get out of town, 
most of the time we’ll go hiking.

contract, or are you good remaining in-
dependent?
I think it’s fun learning the ins and out of the 
music business. I love the hustle and bustle. 
I love learning about splits and understand-
ing how profits are distributed. But everyone 
doesn’t feel that way. Some people just want 
to make music and create and leave those de-
tails up to other people. I like to know and see 
how my dollars are coming in. ...It’s just differ-
ent strokes for different folks. But if something 
that made sense dropped in my lap, I wouldn’t 
have a problem partnering with a record label.

D.C. radio stations seem to be playing 
more music from local artists.
It can be an important way to get your music 
heard and reach your fans. And just like any-
thing else in the music game, you have to do 
your homework. You have learn how it works. 
You have options. That’s why Chance can stay 
independent forever. He may not get as much 
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downtownholidaymarket.com @DtwnHolidayMkt DowntownHolidayMarket #DowntownHolidayMarket

annual2

Experience holiday shopping 
in the heart of Downtown

F Street between 7th & 9th streets NW
Nov.25 Thru Dec. 23, 2016    12 p.m. to 8 p.m.

E V E N T   G U I D E

 Downtown Holiday Market Guide
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Welcome to the 12th Annual 
Downtown Holiday Market.
The streets of DowntownDC come alive once again this holiday 
season at the 12th Annual Downtown Holiday Market. At this unique 
outdoor shopping marketplace, you’ll find over 150 artisans selling 
jewelry, art, clothing, holiday decorations and more, plus, you can 
enjoy live music, food and holiday festivities while you shop!
 Twelve years ago, the DowntownDC Business Improvement 
District (BID) and Diverse Markets Management (DMM) created an 
outdoor holiday shopping marketplace for the DowntownDC com-
munity. Today, DowntownDC is a retail and tourist destination and 
this nationally-renown market is at the heart of it all.
 The Market is committed to environmental sustainability and 
environmentally-friendly initiatives are also important to many of 
the Market exhibitors, some whom offer fair-trade imports and gifts 
made from recycled and sustainable resources. The Market is con-
veniently accessible by public transportation including Metrorail, 
Metrobus and Capital Bikeshare.
 In addition to gifts, the Downtown Holiday Market features live 
music daily, offers holiday treats and more. The Market runs from 
Nov. 25–Dec. 23 from 12 p.m. to 8 p.m. daily on F Street NW be-
tween 7th and 9th streets.
 The BID and DMM thank our sponsors for their contributions. 
For a full list of sponsors and for more information on daily perfor-
mances and vendors, visit DowntownHolidayMarket.com. Follow 
us on Twitter @DtwnHolidayMkt (#DowntownHolidayMarket), on 
Facebook and on Instagram. Vendors rotate daily, so we look for-
ward to seeing you throughout this holiday season again and again 
in DowntownDC!

CAPITOL HILL
AUTO SERVICE

VOTED BEST OF DC 2016 TOP 3 
BEST PLACE TO GET YOUR CAR SERVICED

615 INDEPENDENCE AVE SE
WASHINGTON, DC 20003

202 543 5155

HONEST, QUALITY WORK AT AFFORDABLE PRICES.
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SAVE ON 
TICKETS
WITH A CREATE-YOUR-OWN 
SUBSCRIPTION PACKAGE. 
Choose three or more shows 
to get free ticket exchanges and 
maximum savings — the ultimate 
deal with the ultimate flexibility. 

CALL 202.332.3300 OR 
VISIT STUDIOTHEATRE.ORG

“EXPLOSIVELY  

ENTERTAINING...  

THE ATTITUDES AND ANXIETIES  

ON DISPLAY...HAVE ARRIVED  

DOWNTOWN RIGHT ON TIME.”  

—
THE WASHINGTON POST
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Exhibitors

View a daily schedule at DowntownHolidayMarket.com.
Find unique and wonderful items offered by over 150 exhibitors. Please note, exhibitors may rotate and/or may not be at 
the Market every day. See the Exhibitor Categories above for the participant list, booth numbers and days of participation. 

See the SITE MAP for booth locations.  (M)onday (T)uesday (W)ednesday (Th)ursday (F)riday (S)aturday (Su)nday

ANTIQUES & 
COLLECTIBLES
Capitol Poster Gallery
#41, Nov 28(M)–Nov 30(W)

Jentz Prints
#7, Nov 25(F)–Dec 23(F)

Tom Rall
#13/14, Nov 25(F)–Dec 5(M)

CERAMICS
Hawksbill Pottery
#16, Nov 25(F)–Nov 27(Su)
hawksbillpottery.com

Kerri Henry Pottery
#16, Nov 28(M)–Dec 6(T)
Kerrihenrypottery.com

Kuzeh Pottery
#13, Dec 11(Su)–Dec 17(S)
kuzeh.us

Printemps Pottery
#29, Dec 12(M)–Dec 18(Su)
printempspottery.com

CLOTHES & 
ACCESSORIES
Aria Handmade
#32, Nov 25(F)–Dec 23(F)
ariahandmade.com

Be You Fashion
#42, Dec 12(M)–Dec 23(F)
beyoufashion.com

Cho-pi-cha
#56, Nov 25(F)–Dec 1(Th)

Colombia Handmade 
Organic Art
#27, Dec 19(M)–Dec 23(F)
etsy.com/shop/
ColombiaHandMadeArt

De*Nada Design
#30, Dec 9(F)–Dec 23(F)
denadadesign.com

Fuzzy Ink
#8, Nov 25(F)–Dec 23(F)
fuzzy-ink.com

Inka Treasures
#2, Nov 25(F)–Dec 23(F)
inkatreasureshop.com

Jonathon Wye, LLC
#34, Nov 25(F)–Dec 23(F)
jonwye.com

Kerplunk Designs
#17, Dec 10(S)–Dec 15(Th)

Kora designs
#22, Dec 21(W)–Dec 23(F)

Lil’ Fishy
#38, Nov 25(F)–Dec 23(F)
lilfishy.com

FOOD & 
BEVERAGES
Alexas Empanadas
#1, Nov 25(F)–Dec 23(F)
facebook.com/alexasempanadas

Migue’s Magnificent 
Mini Donuts
#47, Nov 25(F)–Dec 23(F)
crepesatthemarket.com

The Taste of Germany
#62, Nov 25(F)–Dec 9(F) 
#62, Dec 19(M)–Dec 23(F)
germanfoods.org

Vigilante
#48, Nov 25(F)–Dec 23(F)
vigilantecoffee.com

GLASS
englerglass
#43, Nov 28(M)–Dec 17(S)
englerglass.com

GlitzyGlass
#40, Nov 25(F)–Dec 23(F)
glitzy-glass.com

Homegrown Glass Art
#19, Dec 5(M)–Dec 23(F)
ryaneicher.etsy.com

Jamie Agins Art Glass
#13, Dec 6(T)–Dec 10(S)

New World Glass
#26, Dec 2(F)–Dec 4(Su)
newworldglass.com

IMPORTED 
CRAFTS
Amano Artisans
#52, Nov 25(F)–Dec 15(Th)
amanoartisans.com

Art Inca Native
#9, Nov 25(F)–Dec 23(F)

Baby Alpaca
#45, Nov 25(F)–Dec 23(F)

Dorjebajra Tibet Shop
#51, Nov 25(F)–Dec 7(W)
mytibetshop.com

Mundo Village
#12, Nov 25(F)–Dec 12(M)
mundovillage.com

Red Persimmon
#42, Nov 25(F)–Dec 11(Su)
redpersimmon.net

Russian Classics
#20, Dec 16(F)–Dec 20(T)
russian-classics.com

Toro Mata
#6, Nov 25(F)–Dec 23(F)
toromata.com

Yikes Twins
#54, Nov 28(M)–Nov 30(W)  
#53,  Dec 5(M)–Dec 16(F)
yikestwins.com

Zermatt Outerwear
#51, Dec 12(M)–Dec 15(Th)
thezermatt.com

COLLAGE
Had Matter
#20, Nov 25(F)–Nov 27(Su)  
#24, Dec 7(W)–Dec 11(Su)
hadmatterart.com

Reinventing-Reality–
Photographic Collages
#27, Dec 9(F)–Dec 11(Su)
reinventing-reality.com

Relojearte
#27, Dec 12(M)–Dec 18(Su)
relojearte.com

CORPORATE 
EXHIBTOR
National Archives Store
#15, Dec 2(F)–Dec 6(T)
nationalarchivesstore.org

CRAFTS
Craftgasm
#19, Nov 25(F)–Dec 1(Th)
shopcraftgasm.com

Fancy HuLi
#27, Nov 28(M)–Nov 30(W)   
#31, Dec 5(M)–Dec 8(Th)
fancyhuli.com

Hooked and Loopy
#53, Dec 4(Su) 
#23, Dec 23(F)
etsy.com/shop/hookedandloopy

Hope’s Journals
#59, Dec 3(S)–Dec 14(W)

Juanita’s Adventures
#18, Dec 2(F) -Dec 4(Su)
juanitas.etsy.com

Marcelle Fozard
#20, Nov 28(M)–Dec 1(Th)
marcellefozard.com

Rebound Designs
#54, Dec 9(F)–Dec 23(F)
rebound-designs.com

Sassafras Designs
#29, Nov 25(F)–Nov 29(T)
sassafrasdesigns.com

Schemel Lamps
#47, Nov 25(F)–Dec 8(Th)

FIBER ART
Jacq’s Dollhouse
#25, Nov 25(F)–Nov 29(T)
jacqsgirls.com

Jen-A-Fusion  
Fashion Accesories
#56, Dec 2(F)–Dec 8(Th)
jenafusion.blogspot.com

Scarvelous
#54, Nov 25(F)–Nov 27(Su)  

#56, Dec 9(F)–Dec 23(F)
scarvelous.com

Seeing In Fabric
#29, Dec 19(M)–Dec 23(F)
seeinginfabric.etsy.com

Tigerflight
#59, Nov 30(W)–Dec 2(F)
etsy.com/tigerflight

Woolgathering
#25, Nov 25(F)–Nov 29(T)
facebook.com/MichelleSasscer

LittleTibetBoutique
#22, Nov 25(F)–Dec 15(Th)

MangoBay
#46, Dec 19(M)–Dec 23(F)
mangobaydesign.com

Mirasa Designs
#25, Nov 30(W)–Dec 16(Th)
mirasadesign.com

Mistura Timepieces
#10, Nov 25(F)–Dec 23(F)
mistura.com

Padhma Creation
#55, Nov 28(M)–Dec 1(Th)
padhmacreation.com

Pedal Pushers Club
#14, Dec 15(Th)–Dec 23(F)
pedalpushersclub.com

Stitch & Rivet
#24, Dec 16(F)–Dec 23(F)
shopstitchandrivet.com

The Buffalo Wool Co.
#39, Nov 25(F)–Dec 17(S)
thebuffalowoolco.com

The Mouse Works
#41, Nov 25(F)–Nov27(Su)   
#31, Dec 2(F)–Dec 4(Su)
themouseworks.com

 Downtown Holiday Market Guide
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Exhibitors (cont.)

This holiday season, 
give back to the library that you love.
DC Public Library is the playground I wish I had growing up.
The library allows me to explore and keep learning, from 3-D
printing to violin lessons.” —Mike, MLK Library patron 

“

Y# LoveDCPLGive

Visit dcplf.org to donate today  

D. Collection
#3, Nov 25(F)–Dec 23(F)

David Conroy Art
#54, Dec 1(Th)–Dec 8(Th)
davidconroyart.com

Deco Etc.
#58, Nov 25(F)–Dec 23(F)
decoetcjewelry.com

Harun’sAfrican Art
#25, Dec 16(F)–Dec 23(F)

InBloom Jewelry
#18, Dec 5(M)–Dec 16(F)
inbloomjewelry.com

J.dell Designs
#18, Nov 28(M)–Dec 1(Th) 
#16, Dec 22(Th)–Dec 23(F)
etsy.com/shop/JdellDesigns

Jewelry by Elsa
#20, Nov 28(M)–Dec 1(Th)
jewelrybyelsa.com

Karen Coston Jewelry
#12, Dec 14(W)–Dec 23(F)
Karencoston.com

Kiwi Exquisite
#17, Dec 20(T)–Dec 23(F)
kiwikathy.blogspot.com

Laura Moore Designs

#26, Nov 25(F)–Dec 1(Th)
lauramooredesigns.com

Leah Staley Designs

#52, Dec 16(F)–Dec 19(M)
leahstaley.com

Leah Sturgis Jewelry Art

#35, Nov 25(F)–Dec 23(F)
leahsturgis.com

Lilypad Designs

#28, Dec 13(T)–Dec 22(Th)
lilypad-designs.com

Black Black Moon
#26, Dec 16(F)–Dec 23(F)
blackblackmoon.carbonmade.com

Carol-lynn Swol 
Jewelry Design
#60, Dec 5(M)–Dec 8(Th)
clswol.com

Chris Bergman Handmade
#18, Nov 25(F)–Nov 27(Su) 
#28, Dec 23(F)
instagram.com/chris.bergman

Courtney Gillen
#39, Dec 18(Su)–Dec 23(F)

Amanda  
Hagerman Jewelry

#21, Nov 25(F)–Nov 27(Su)
amandahagermanjewelry.com

American Princess

#55, Dec 2(F)–Dec 10(S)

Andrea Haffner

#23, Dec 17(S)–Dec 23(F)
andreahaffner.com

August Nine Designs

#18, Dec 17(S)–Dec 23(F)
augustninedesigns.com

Tunisian Touch

#23, Nov 25(F)–Dec 16(F) 

#20, Dec 21(W) -Dec 23(F)
tunisiantouch.com

Vida Dulce Imports

#30, Nov 25(F)–Dec 8(Th)
vidadulceimports.com

JEWELRY
Al’s Beads

#61, Nov 28(M)–Dec 19(M)

 Downtown Holiday Market Guide
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Exhibitors (cont.)

PRINTMAKING
Cherry Blossom Creative
#21, Dec 15(Th)–Dec 23(F)
cherryblossomcreative.com

EWBA
#11, Nov 25(F)–Dec 23(F)
ewba.net

Fancy Seeing You Here
#20, Dec 2(F)–Dec 8(Th)
fancyseeingyouhere.com

Grey Moggie Press
#20, Dec 2(F)–Dec 8(Th)
greymoggie.com

JPOP Studios
#59, Nov 27(Su)–Nov 29(Tu)
jpopstudios.com

Katharine Watson
#28, Nov 28(M)–Dec 12(M)
katharinewatson.com

Miks Letterpress +
#60, Nov 25(F)–Dec 2(F)
mikspress.com

Where In The 
World Books
#20, Dec 12(M)–Dec 15(Th)
whereintheworld.global

SOAPS & 
CANDLES
BAMI Products
#55, Nov 25(F)–Nov 27(Su) 
#59, Dec 15(Th)–Dec 23(F)
bamiproducts.net

Coastal Home & Body
#49, Nov 25(F)–Dec 23(F)
coastalhomeandbody.com

Geeda’s Hand 
Poured Candles
#24, Dec 12(M)–Dec 15(Th)
candlesbygeeda.com

Handmade Habitat
#27, Nov 25(F)–Nov 27(Su)
handmadehabitatliving.com

Joyful Bath Co.
#26, Dec 9(F)–Dec 15(Th)
joyfulbathco.com

Maré Naturals 
#53, Dec 3(S)–Dec 4(Su)
marenaturals.com

Michalene’s Goat 
Milk Spa Soap
#60, Dec 3(S)–Dec 4(Su)
MichalenesSoap.com

Pure Palette
#60, Nov 25(F)–Dec 2(F)
purpalette.etsy.com

SPECIALTY 
FOOD
Cardinal Chocolates, Inc.
#15, Nov 25(F)–Dec 1(Th) 
#15, Dec 7(W)–Dec 23(F)
cardinalchocolates.com

Chocotenango
#62, Dec 10(S)–Dec 18(Su)
chocotenango.com

Hello Cocoa
#55, Dec 11(Su)–Dec 13(T)
hellococoachocolate.com

J. Chocolatier
#60, Dec 16(F)–Dec 23(F)
jchocolatier.com

The Capital Candy Jar

#63, Nov 25(F)–Dec 23(F)
thecapitalcandyjar.com

Undone Chocolate

#31, Nov 25(F)–Dec 1(Th)
undonechocolate.com

Whisked!

#62, Dec 10(S)–Dec 11(Su)  

#62, Dec 17(S)–Dec 18(Su)
whiskeddc.com

TEXTILES
Janice’s Table

#53, Nov 25(F)–Nov 28(M)
janicetable.com

Naked Decor

#37, Nov 25(F)–Dec 23(F)
nakeddecor.com

range of emotion

#36, Nov 25(F)–Dec 23(F)
rangeofemotion.com

WOOD-
WORKING
Blue Ridge Cutting 
Board Company

#31, Dec 9(F)–Dec 23(F)
facebook.com/
BlueRidgeCuttingBoardCompany

Tree-to-Art

#44, Nov 25(F)–Dec 23(F)
treetoart.com

Tsolmon-Art
#4, Nov 25(F)–Dec 23(F)
tsolmonart.com

Turbopolis
#61, Dec 20(T)–Dec 23(F)
turbopolis.com

Washington Watercolors
#17, Nov 25(F)–Dec 9(F)
marybelcher.com

PHOTOGRAPHY
Avner Ofer Photography
#41, Dec 1(Th)–Dec 23(F)
avnerofer.com

Chandler Art and Images
#22, Dec 16(F)–Dec 20(T)

Drew Smith Photography
#5 Dec 2(F)–Dec 23(F)
drewsmithphoto.com

Italy In Color
#19, Dec 2(F)–Dec 4(Su) 
#20, Dec 9(F)–Dec 11(Su)
italyincolor.com

Joe Shymanski
#50, Nov 25(F)–Dec 23(F)
joeshymanski.com

Peter Tomlinson 
Photography
#61, Nov 25(F)–Nov 27(Su) 
#13, Dec 18(Su)–Dec 23(F)
photosbypjt.com

Tom Wachs Photography
#5, Nov 25(F)–Dec 1(Th) 
#14, Dec 11(Su)–Dec 14(W)
tomwachs.com

mann made designs
#57, Nov 25(F)–Dec 23(F)
mannmadedesigns.com

Maruxi Vintage
#21, Nov 28(M)–Dec 14(W)
maruxivintage.com

Moya Gallery
#53, Dec 17(S)–Dec 23(F)
moya-gallery.com

Nikki’s Jewelry Box
#28, Nov 25(F)–Nov 27(Su)
NikkisJewelryBox.com

Ofina
#14, Dec 6(T)–Dec 10(S)
ofina.net

RuthieLine  
Jewelry Designs
#60, Dec 5(M)–Dec 8(Th)
etsy.com/shop/
RuthieLineJewelryDsn

Stio Design
#24, Nov 25(F)–Dec 6(T) 
#52, Dec 20(T)–Dec 23(F)
ancientcoindesigns.com

Studio on F Jewelry
#26, Dec 5(M)–Dec 8(Th)
studioonf.com

Terry Pool Design
#16, Dec 7(W)–Dec 21(W)
terrypooldesign.com

The Secret  
Jewelry Garden
#59, Nov 25(F)–Nov 26(S)
www.secretjewelrygarden.com

Turtles Webb
#55, Dec 14(W)–Dec 23(F)
TurtlesWebb.com

Wiwat Kamolpornwijit
#43, Dec 18(Su)–Dec 23(F)
kamolpornwijit.com

PAINTING
A & M Goldfarb
#27, Dec 1(Th)–Dec 8(Th)
Golshah Agdasi
#43, Nov 25(F)–Nov 27(Su)
Joel Traylor Art
#51, Dec 8(Th)–Dec 11(Su) 
#17,  Dec 16(F)–Dec 19(M) 
joeltraylor.com

Jonathan Blum Portraits
#33, Dec 9(F)–Dec 23(F)
Jonathanblumportraits.com

Joseph Snyder
#46, Dec 9(F)–Dec 18(Su)
facebook.com/joseph.h.snyder.9

Kessler Art
#51, Dec 16(F)–Dec 23(F)
kesslerart.com

Marcella Kriebel 
Art & Illustration
#13, Dec 11(Su)–Dec 17(S)
marcellakriebel.com

Quest Skinner
#33, Nov 25(F)–Dec 8(Th)
questskinner.com

Rayhart
#60, Dec 9(F)–Dec 15(Th)
worksofrayhart.com

The Lavender Whim
#53, Nov 29(T)–Dec 3(S)
etsy.com/shop/thelavenderwhim

Thomas Bucci
#29, Nov 30(W)–Dec 11(Su)
thomasbucci.com

14 Info Stage

Gallery Place/
Chinatown
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TripAdvisor’s 2016 Travelers’ Choice Top 25 Museums in the U.S.
NEWSEUM.ORG    555 PENNSYLVANIA AVE., N.W., WASHINGTON, D.C. 

Nikon is the exclusive
sponsor of the Pulitzer Prize
Photographs Gallery. 

N
at

ha
nie

l F
ein

/N
ew

 Yo
rk

 H
er

ald
 Tr

ibu
ne

/N
at

 F
ein

 E
sta

te

PULITZER PRIZE PHOTOGRAPHS GALLERY
Now Open
See every Pulitzer Prize–winning photograph and listen to
the photographers reveal the stories behind some of the 
most famous images of all time. This updated exhibit marks 
the 100th anniversary of the Pulitzer Prizes.

EasternMarket.net
produced by

DiverseMarkets.net

ofBEST D.C.

SHOP THE FINEST
FLEA MARKET IN DC

7th St.SE

from

between C St & Pennsylvania Ave
Capitol Hill, Washington, DC
at Eastern Market Metro

www.fords.org
(800) 982-2787

Lead Sponsors:  

Season Sponsors: The Home Depot; Chevron  

by Charles Dickens; adapted by Michael Wilson; directed by Michael Baron 
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We can pretty much guarantee they don’t have this.

802-379-WOOL (9665)

GET 10% OFF YOUR ENTIRE 
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BOOTH#39

COME FIND US 
DC HOLIDAY 
MARKET 

PURVEYORS OF  FINE YARNS & GARMENTS 
FROM THE AMERICAN PLAINS BISON

Need the perfect _______ for a very special _______?

Seriously Warm-Surprisingly Soft
DRIVING GLOVES - BISON BEANIES - SCARVES

TREKKING SOCKS - LAPTOP SLEEVES - MESSENGER BAGS
PACKABLE/CRUSHABLE “LITE FELT” HATS

BISON LEATHER VESTS - FLY TYING KITS - BISON YARNS
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 “A lovely seasonal surprise”– The Washington Post

Use online code 
dCholidAy

valid for all shows 
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MUSIC SCHEDULE
The Market Stage presents a musical feast of more than 65 shows by some of the area’s best blues, rock, jazz, soul, country, world, and contemporary art-
ists. And of course, it wouldn’t be a holiday market without some of your favorite seasonal standards. Check the daily performance schedule below, and 
find more information about all of the performers in the Musical Entertainment section of DowntownHolidayMarket.com.

FRIDAY, NOVEMBER 25
 12:00–2:00 Patty Reese Acoustic Roots
 2:30–4:30 Music Pilgrim Trio World Music
 5:00–7:00  Stacy Brooks Band Blues, Jazz

SATURDAY, NOVEMBER 26
 12:00–2:00 Big Lunch Americana
 2:30–4:30 Ruthie & the Wranglers Roots
 5:00–7:00  DC Mudd Old School Blues

SUNDAY, NOVEMBER 27
 12:00–2:00 Karen Collins & Backroads  Honky Tonk 
 2:30–4:30 Nina Casey & Jeff Clair American Songbook, Blues
 5:00–7:00  Gina DeSimone & the Moaners   Swing, Blues

MONDAY, NOVEMBER 28
 12:00–2:00 Jim Stephanson American Songbook
 5:00–7:00  The Lovejoy Group Holiday, Jazz

TUESDAY, NOVEMBER 29
 12:00–2:00 Junior Cline Duo R&B, Soul
 5:00–7:00  Blanco y Negro de Cuba Cuban Traditions

WEDNESDAY, NOVEMBER 30
 12:00–2:00 John G. Lewis/ElectroKoustic Jazz,  R&B
 5:00–7:00  49 Cent Dress Classic Rock

THURSDAY, DECEMBER 1
 12:00–2:00 Billy Coulter Duo Roots Rock,  Pop
 5:00–7:00  Seth Kibel &  Sean Lane Jazzy Holiday 

FRIDAY, DECEMBER 2
 12:00–2:00 Flo Anito Jazzy Pop
 2:30–4:30 Ian Walters Updated Classics
 5:00–7:00  Andra Faye & Scott Ballantine Blues, Roots, Jazz

SATURDAY, DECEMBER 3
 12:00–2:00 Esther Haynes & JC VeVe Swing, Jazz
 2:30–4:30 Project Natale Jazz
 5:00–7:00  Alpha Dog Acoustic Blues Blues

SUNDAY, DECEMBER 4
 12:00–2:00 Denyse Pearson & Her Gentlemen of Distinction Jazz Standards
 2:30–4:30 Trio Caliente Latin
 5:00–7:00  The Fuss Ska, Reggae

MONDAY, DECEMBER 5
 12:00–2:00 Patty Reese Acoustic Roots
 5:00–7:00  Andra Faye & Scott Ballantine Blues, Roots, Jazz

TUESDAY, DECEMBER 6
 12:00–2:00 Maureen Andary Jazz, Pop
 5:00–7:00  Bill Baker Band Original Country Blues

WEDNESDAY, DECEMBER 7
 12:00–2:00 Dave Chappell & Dave Hartge Roots Guitar
 5:00–7:00  Surf Jaguars Surf, Classic Rock 

THURSDAY, DECEMBER 8
 12:00–2:00 Flo Anito Jazzy Pop
 5:00–7:00  Seth Kibel &  Sean Lane Jazzy Holiday 

FRIDAY, DECEMBER 9
 12:00–2:00 Carly Harvey & Sol Roots Roots, Blues, Jazz
 2:30–4:30 Jim Stephanson American Songbook
 5:00–7:00  Janine Wilson & Max Evans Original Roots Rock

SATURDAY, DECEMBER 10
 12:00–2:00 Bill Baker Band Original Country Blues
 2:30–4:30 Fast Eddie & the Slowpokes Blue Eyed Soul
 5:00–7:00  Ian Walters & Friends Updated Classics

SUNDAY, DECEMBER 11
 12:00–2:00 Abigail Palmer & Eric Selby Celtic, Jazz,  Fusion
 2:30–4:30 The Lovejoy Group Holiday, Jazz
 5:00–7:00  Afro Nuevo Latin Jazz

MONDAY, DECEMBER 12
 12:00–2:00 The 19th Street Band Folk Rock, Americana
 5:00–7:00  Runakuna Andian Traditions

TUESDAY, DECEMBER 13
 12:00–2:00 Patty Reese Acoustic Roots
 5:00–7:00  Judge Smith Pop, Roots Rock

WEDNESDAY, DECEMBER 14
 12:00–2:00 Dave Chappell & Dave Hartge Roots Guitar
 5:00–7:00  Stacy Brooks Band Blues, Jazz

THURSDAY, DECEMBER 15
 12:00–2:00 John G. Lewis/ElectroKoustic Jazz,  R&B
 5:00–7:00  The Rock-A-Sonics Rockabilly

FRIDAY, DECEMBER 16
 12:00–2:00 Jim Stephanson American Songbook
 2:30–4:30 Bruce Hutton   Appalachian Folk, Blues
 5:00–7:00  The Sweater Set Folk Pop

SATURDAY, DECEMBER 17
 12:00–2:00 Snakehead Run Jugband Blues
 2:30–4:30 Lilt Irish, Step Dancers
 5:00–7:00  Kiss and Ride Blues, Jazz, Soul

SUNDAY, DECEMBER 18
 12:00–2:00 Blue Panamuse Blues, Swing
 2:30–4:30 Christylez Bacon Progressive Hip Hop
 5:00–7:00  Los Caribbeat Caribbean

MONDAY, DECEMBER 19
 12:00–2:00 Jonny Grave Slide Blues
 5:00–7:00  Cooking With Gas Blues. Swing, Jazz

TUESDAY, DECEMBER 20
 12:00–2:00 John G. Lewis/ElectroKoustic Jazz,  R&B
 5:00–7:00  The 19th Street Band Folk Rock, Americana

WEDNESDAY, DECEMBER 21
 12:00–2:00 Dave Chappell & Dave Hartge Roots Guitar
 2:30–4:30 Jonny Grave Slide Blues
 5:00–7:00  Billy Thompson  Soul Infused Gumbo

THURSDAY, DECEMBER 22
 12:00–2:00 Maureen Andary Jazz, Pop
 2:30–4:30 Carly Harvey & Sol Roots Jazz, Blues 
 5:00–7:00  King Street Bluegrass Bluegrass and More

FRIDAY, DECEMBER 23
 12:00–2:00 Music Pilgrim Trio World Music
 2:30–4:30 OCEAN Celtic Quartet Celtic, British Isles
 5:00–7:00  Ian Walters & Friends Updated Classics

 Downtown Holiday Market Guide
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FOR DC’S FUTURE

GO
LCAL.

Every Season.This Season.

www.ThinkLocalFirstDC.com

SHOPPING LOCAL is a COMMUNITY EFFORT
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Jessica Raven

Safe Space Maven
 
Jessica Raven directs Collective Action for 
Safe Spaces, a community organization 
working against sexual assault and harass-
ment. Raven, 27, is a committed warrior in 
the fight to end gender-based violence. A 
New York native and former staffer at Bread 
for the City, she’s also a mom. Her energetic 
toddler Max is already learning about social 
justice.  —Andrew Giambrone
 
When did you move to D.C. and what were 
you doing at the time?
I moved here in 2012. Within the first six 
months I was working at Bread for the City 
in communications. I had the opportunity to 
work with people from all walks of life to share 
their stories, bring attention to the issues fac-
ing our city’s most vulnerable residents, and 
occasionally also tweet Nelly lyrics in the 
name of fundraising. Then I worked at [anti-
human-trafficking organization] Polaris and 
became a mom.
 
You’re pretty outspoken about being a 
mom, even on social media.
My son Max is two and a half. He’s very ver-
bal. I try to incorporate a lot of my social jus-
tice work into my parenting. So, for example, 
I developed flash cards. When I ask him what 
starts with “B,” he says “Black Lives Matter.” 
When I ask him what starts with “H,” he says 
“Housing is a human right.” So he’s very intel-
ligent. We live in Bloomingdale.
 
When did you officially become part of 
Collective Action for Safe Spaces?
I joined CASS’ board in August 2014, in re-
sponse to my experiences with street harass-
ment. I’ve always experienced street harass-
ment, especially being from New York, but I 
started to experience it when I was pregnant. 
At six months, I had a man on the street say to 
me, “Do you want to make another one later?” 
And then shortly after my son was born, I had 
another man yell at me from a truck, “Do you 
think he wants a twin brother?”

This isn’t acceptable behavior. And I don’t 
want my children to experience it. [CASS] is 
best known for the ads on the Metro that say, 

radio money, but he’s content because he’s do-
ing what he wants to do and he doesn’t have to 
jump through hoops for anyone. But I appreci-
ate WKYS, WPGC, and every station that plays 
my music. Do I wish they would play me more? 
Hell yeah! But I don’t cry or complain about it. 
It’s up to me to figure out what I can improve 
on to get more airplay.

 Of all the songs you have made through-
out your career, which one was the most 

personal?
“Smile” from Life Sentence 1, because I talked 
about growing up with my dad being incarcer-
ated and how that affected me, how that shaped 
me into who I am today. I also talked about my 
grandmother and our relationship because I 
wanted to do something cool for her and give 
her something she will always remember.
 
Were there any rappers around 10th Place 
that inspired you? 

There was a group called the Real Live Gang-
sters that lived on 10th Place and they were 
a big influence on me. Chez, Slugg, and OG 
Steve were the main rappers. They would 
teach me morals and principles—especial-
ly because my father wasn’t around. Unfor-
tunately, I think most of them are locked up 
right now.
 
In 2012, you were the victim of a shooting. 
Did that incident change you personally 

or artistically?
 It changed the way I look at life. I’m much 
more appreciative of life now. I understand 
fully that it can be taken away from me at any 
time. I tell my friends that I love them, I tell my 
family I love them and make sure I cherish all 
the moments we spend together. I just cherish 
life more. … I tried to not let it change me mu-
sically. It’s nothing to glorify. Sometimes I talk 
about it in my lyrics because it’s part of my life, 
but there’s nothing cool about getting shot. 

“If it’s unwanted, it’s harassment.”
  
What other initiatives are you focused 
on?
We recognize that street harassment is about 
power and control. We’re addressing that 
through our Safe Bars program in partner-
ship with Defend Yourself, where we train 
bar staff on how to respond to sexual harass-
ment, to intervene to prevent it from escalat-
ing to assault. We’ve been able to train 18 lo-
cal bars since May.

We encourage bar staff to share their expe-
riences with sexual harassment. We try to lift 
up the expertise that bar staff already has, and 
help them share those skills and strategies.

One strategy is going up to the person who 
is being targeted and saying “Are you OK?” 
That lets the person who’s being harassed 
know that they’re supported and lets the per-
son who’s doing the harassing know that peo-
ple are watching and that the behavior is not 
going to be tolerated in that space.

A couple of weeks ago, I saw a man who was 
dancing up way too close to a woman. She put 
her hands up and it was very clear that she 
didn’t want him dancing on her. And so I put 
my hand in between them and said, “Hey, it 
doesn’t look like she’s interested.” Just some-
thing really simple but direct that calls out the 
behavior. 

What is a “safe space” to you personally 
and to CASS as an organization?
It means that everyone—regardless of their 
gender, sexual orientation, gender presenta-
tion, race, religious identity, class, housing sta-
tus—is treated with respect and is able to move 
safely through public spaces. 

What other issues are you personally pas-
sionate about?
I think, obviously, addressing racism … and 
I don’t think that’s separate from addressing 
street harassment. The people who are most 
severely and most frequently targeted are 
women of color and especially trans women 
of color. And homelessness. It’s not something 
we talk about enough in terms of sexual vio-
lence, but the fact is that your housing status 
makes you more vulnerable to sexual assault.

I show up to all of the rallies. I’m known 
as the woman who always brings her toddler 
to rallies.
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Sgt. Matthew Mahl

Top Union Cop 
Sgt. Matthew Mahl became chair of D.C.’s 
Fraternal Order of Police in April. He  
represents almost 3,500 members, serving 
as a voice on policing policy and contract  
negotiations. Mahl recently lambasted May-
or Muriel Bowser for releasing body-worn  
camera video that captured the aftermath of a  
fatal officer-involved shooting. 
 —Andrew Giambrone

Are there any major incidents you recall 
that shape how you think about being 
FOP chairman?
There are a few crimes that I truly remember. 
One was on 14th Street NW up toward Spring 
Road. We got a call for a stabbing. Everyone was 
intoxicated. They were coming out of one of the 
bars. And someone literally took a folding hunt-
ing knife and stabbed this guy in the top of the 
head. Everyone’s on the ground. ... I remem-
ber just the handle of the knife sticking out of 
this guy’s head. And I’m going, “Oh my God.” 

I had never seen this before. Fire and EMS get 
there. People were going, “Wow, the guy’s still 
moving around and talking and nothing’s really 
happening.” I remember they put a little Styro-
foam cup on the top of the handle and were like, 
“Let’s go to the hospital.” That’s one.
  
Have you seen the way MPD does public 
relations change in your time?
Absolutely. It used to be really closed tight. But 
in this day and age, with the 24-hour news cy-
cle, it truly never stops.

The most recent big public statement you 
made was about Mayor Bowser releasing 
body-worn camera footage in the Ter-
rence Sterling killing. You really didn’t 
mince words.
Sometimes there’s Matt Mahl the police offi-
cer/police sergeant, and there’s Matt Mahl the 
head of the union who has 3,500 members that 
I have to be accountable for and responsible to. 
My statement was my statement. 

[“[We] would like to take this opportunity 
to strongly condemn, in the most vehement 
terms, Mayor Muriel Bowser’s decision… [Her] 
release [of] the names of officers involved in the 
incident is reckless to the extreme. This deci-
sion places these officers in danger of misguid-
ed retaliation fueled by a false media narrative, 
and is a completely unacceptable action. The 
lives of our members are not pawns in some po-
litical game, to be thrown to anti-police special 
interest groups in the pursuit of an unlikely re-
election bid for a flawed administration.”]

I got a lot of support and I got a lot of pushback. 
But I knew that I had struck a nerve and honestly 
I think that’s good. If we strike a nerve maybe we 
can actually talk about some of these things. 

We’re headed into 2017. What are your 
priorities as chairman?
My priority right now—it’s number one on the 
list, anyone knows it—is we gotta get ready 
for contract negotiations. We’re less than a 
year out now from our current contract expir-

ing. … So it tells you how far behind we really 
are. I think sometimes the communities for-
get that our officers have to have a good qual-
ity of life. Our workforce is down.

What’s the total count?
Members eligible to be in the union, there are 
3,400 and. It fluctuates honestly.

Could I see an extra 50 officers in every dis-
trict? Yeah, I could. It reduces that workload, 
it reduces the stress on your officers, it reduc-
es the mistakes that your officers make. I’m 
not going to sit here and tell you I need 3,800 
officers or I need 4,000 officers. I can say we 
could use some more officers.
  
Why did you get into public service?
I grew up in a family of Marines. I wasn’t a fan 
of someone yelling at me and telling me what 
to do, so I thought, ‘What am I going to do?’ I 
was a volunteer fireman and an EMT and para-
medic. Then at like 20 years old I was like, ‘I 
want to be a cop.’ 

My grandfather was a nightwatchman in 
New York in the early 1900s, so whether I got 
it from him I don’t know. But I’m the only po-
lice officer in the family. It’s one of those things 
where as soon as I realized what it was, I was 
like, ‘This is the job for me.’ 



 washingtoncitypaper.com december 9, 2016 35

35

Anna Leis

Marijuana Edibles Maker
DC Taste  Buds co-founder Anna 
Leis br ings not just  a food sen-
s i b i l i t y  t o  t h e  n e w  m a r i j u a n a  
edibles company she is launching with  
fellow food truck veteran Victoria Harris 
and CakeLove founder and chef Warren 
Brown. As a breast cancer patient, she is 
also the audience for the kind of medicinal 
marijuana products the company, DC Taste 
Buds, will produce.   —Liz Garrigan

Are you guys officially launched?
We are in the process of a rollout.

Tell me what people can expect product 
wise.
We can definitely give you a little bit of a 
taste. I don’t think it’s a big secret who the 
three of us are and what we do. Our first 
product is going to be a product that a lot 
of people know and love, very similar to the 
CakeLove in a Jar. We think it’s a great way 
to introduce our line.

And when will people be able to buy your 
products?
Well, this is D.C., so it depends on the lovely 
people at the Department of Health and the 
lovely people at the regulatory agencies be-
cause they don’t really know what to do with 
us yet. So that’s kind of where we are. We’re 
navigating the gray area of legally developing 
edibles in D.C.

How does this work? What’s legal?
Legally, what you can do is you can give it 
away, you can smoke it in your house, you can 
have a certain amount of it for recreational 
use, and the only thing that is legal is the me-
dicinal use of cannabis—here you can buy at 
the dispensaries and stuff like that. And that’s 
where our products will come in. It will be for 
medicinal use only.

Don’t some edibles companies have you 
buy something else and then they give the 
pot away somehow?
But that’s not legal.

Right. But don’t they do that?
Yes, until they get shut down. But we don’t 
want to be in that group of people. We want to 
set an example. If there’s going to be a new in-
dustry for D.C., we want to do the best job pos-
sible … and make sure that we’re a really good 
example for the rest of D.C. entrepreneurs that 

are getting into the cannabis industry. A lot of 
these people might be recreational and look-
ing for a route to go medicinal, but they haven’t 
discovered it yet.

What do people have to do to buy pot for 
medicinal reasons?
You have to have a medical marijuana card. 
And the process is not difficult at all. I think if 
D.C. residents knew how easy it really was to 
apply for a medical marijuana card, a lot more 
people would be doing it. Because when you’re 
talking about pricing, just for street prices ver-
sus regular prices for cannabis flowers as well 
as cannabis extractions and byproducts, the 
prices are comparable.

How many dispensaries are there in 
D.C.?
Five.

And so you guys would just have your 
products available at dispensaries?
Right.

Tell me how this idea was born for the 
three of you.
Well, I’m a cancer patient. We’ll start with that. 
And in trying to figure out how to deal with the 
side effects of medication, I got very interested 
in the medicinal marijuana aspect. I’ve known 
Vic for years through the food truck scene. I 
reached out to Vic and was like, “There’s a lot 
of people we can help. We should do some-
thing.” And Vic brought Warren into the loop 
and brought the three of us together, and here 
we are.

This is unique because this is a collabora-
tive effort between us and the growers. See, 
we went into it and realized it would be a huge 
learning curve for us to find out all the things 
we needed to know about cannabis to make a 
great product. So we decided to work with oth-
er growers and dispensary owners who knew 
the product better than we did—but we knew 
food better than they did. And so that way we 
brought the best of both worlds together to use 
our expertise and create a product that is the 
best it can be. 

What ’s the industry like, fierce or 
friendly?
It’s a very hard group to crack, especially coming 
in—the three of us are people of color. It’s a re-
ally, really white world. ...We are not the norm. 
We are not at all what you would find in the in-
dustry. It is not minority or women driven. 

John Guggenmos

Gay Bar Mogul
For being a pioneer of D.C.’s LGBT scene 
and the revitalization of Logan Circle, John 
Guggenmos is an understated guy. The Wy-
oming native moved here for grad school in 
1989. He now co-owns gay establishments 
Trade, Number Nine, and Town Dancebou-
tique with Chachi Boyle and Ed Bailey. He 
recently adopted a puppy, and is a newly-
elected a neighborhood commissioner. 
 —Andrew Giambrone

What do you remember about the LGBT 
landscape when you first moved to 
D.C.?
Coming from Wyoming, where bars closed 
at 10 p.m., the idea of going to JR’s on a Sun-
day felt so sinful. But, God, it felt like I had 

died and gone to heaven. In Wyoming, I 
could count the number of gay people I knew 
on my hand. My mom’s idea of being gay was 
to be in drag or to wear leather. That’s what 
she saw on TV. 

Which businesses have been in your 
portfolio?
Trade opened last year. Number Nine was 
prior to that, and Town. Ed and I had opened 
Halo. … Prior to that, there was Trumpets and 
Cobalt and Tracks. Tracks was the first one. 

Was there a moment you decided to get 
into hospitality and nightlife?
It was after going to other places and feeling 
like we were treated so poorly. When I start-
ed with Tracks, I thought it’d be a five-year 
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run, I’ll move back to the Wyoming-Colora-
do area, I’ll get my PhD. But I fell in love with 
this city. The community was so good to me, 
the people were so good. We were able to do 
something creative.

One of the things I’m proud of is at Town 
or Trade or Nine, if you walk in, you don’t 
smell that stale-beer smell like at so many 
other clubs. That sense, smell, is so impor-
tant. I was always cursed in early days of bad 
air conditioning. We have spent a lot of mon-
ey on air conditioning.

You’re also a realtor for McWilliams Bal-
lard. When did you get into real estate?
Right around the millennium. Part of it was I 
had known Ross McWilliams for a while. The 
other part was I had flipped a couple of con-
dos, bought them, renovated them, and said, 
“Man, this is great.” I had fun doing it. 

Do you recall a specific turning point in 
Logan Circle’s development?
There’s before Whole Foods and after Whole 
Foods. That was the bridge that moved it 
from the gay world to this world. A lot of peo-
ple at that time said, “Nope, it’s never going 
to move over here.” Seventeenth felt like a 
street; 14th felt like a highway.

Your bars recently banned Yuengling 
after the company’s owner endorsed 
Donald Trump.
Ed, Chachi, and I had conversations about 
it. We have a video on Nine’s webpage of us 
dumping some cases out. I’m normally very 
respectful of someone’s political beliefs, but 
I find myself less so. We’re not going to sup-
port someone who just doesn’t support us.

I have to ask you about the Pulse night-
club shooting in Florida, as the owner 
of gay bars.
First and foremost, it was Pride Weekend here. 
I barely slept when I turned on CNN. … The 
natural thought is, of course, that could have 
been D.C. We’re the nation’s capital. Town is 
one of the bigger clubs on the East Coast.

So there was the initial shock that it had hap-
pened. But you didn’t see the gay community 
hopping on the bandwagon of fear and Islam-
ophobia. That’s because we’ve had so much 
practice of not condemning a whole group of 
people when we were oppressed.

We went over things with our staff. We 
took it seriously. We’re an active part of the 
D.C. Nightlife Association. The changes and 
thoughts that happened after the nightclub 
shooting in Paris—we already had that in 
mind.

What’s on your horizon?
We’re looking for another space. But I think 
we choose very wisely, so we’re not in a rush 
to do something. I have a set formula that 
you do need to have X amount of time be-
tween one project and the next project to 
make sure everything is cemented, as cra-
zy as that sounds.

Alice “Granny” Donahue

Musician 
If you’re not a regular, the scene at Showtime 
on a Sunday evening might seem like an odd 
one: Dozens crammed into the divey Bloom-
ingdale bar watching a funk band fronted by 
an old white woman. But to the bar’s staff and 
regulars, it’s just another Sunday with Granny 
and The Boys, the bar’s de facto house band 
led by 84-year-old Alice Donahue. It might 
seem like an odd sight, but Donahue has been 
playing with Granny and The Boys, formerly 
called Person to Person, since the late ’90s, 
and anyone who’s played with her can tell you: 
She’s the real deal.  —Matt Cohen

How long have you lived in the D.C. 
area?
Since after World War II. 

Are you from here originally?
Well, my dad was in the Coast Guard, so we 
were all over. But I always called Boston home. 
Because in my younger years, that was home 
to me. But I’ve been here … since about ’47 or 
’48. I’ve lived in Greenbelt, Maryland for the 
past 59 years, in the same house.

When did you first start playing music? 

When I was three years old.

What kind of music inspired you over the 
years?
Well, I started off playing classical, and I played 
by ear for about 10 years, and then someone 
said to my parents, “Well, you should give her 
lessons.” And then I started learning under 
teachers, and it was classical, of course.

Wow, you learned piano by ear from ages 
three to 13? 
Even now, with [Granny and The Boys], I learn 
everything by ear. Because there’s no charts, 
and charts don’t mean anything to me. A pia-
nist is all over, so I listen and learn. But that’s 
where that comes in: By playing by ear for 10 
years, my ear really got trained.

Do you write all the songs for Granny and 
The Boys?
I’ve written some of them. Richard Lynch, the 
bandleader, he wrote a good deal of them. And 
usually on a CD we’ll have, like, a song or two 
from the guitarist, or the bass player. But most 
of the songs he writes. And the lyrics. I don’t 
know how he does it, but he does it. 

How did this band form? How did you get 

hooked up with these musicians?
It was a band called Person to Person when I 
originally joined. And what happened was that 
when my husband passed away in 1996 ... my 
daughter said to me, “Hey mom, what do you 
think about going to Maryland [University]?” 
They have a senior golden age type of thing 
that you can, for so much money, you can take 
any course that you want—either for credit or 
not for credit. So, I took ’em for credit because 
I had about a year of college before I got mar-
ried. So, I was there and I met Richard—he was 
working at Roy Rogers in the place there. He 
saw me with a music book, and so we started 
talking and he said, “What do you think about 
managing my band?” And I thought, “What 
did you say? You have to be crazy! I don’t know 
a darn thing about managing a band!”

But I jumped in, managed it for about a year 
and a half, and then the keyboard player had 
problems. I would sit in for the rehearsals and try 
to learn because otherwise how could I manage 
a band if I didn’t know anything about the band? 
… We had a show scheduled at Farragut Square 
in about two weeks, paying good money. So 
Richard turned to me and said, “You gotta learn 
it.” Baptism by fire. Noon at Farragut Square, 
all these federal workers are walking around. 
And of course the word is passed through Rich-
ard that he’s got this new keyboardist, who hap-
pens to be white, who happens to be a little older 
than most. And, of course, they all come parad-
ing around me, looking at me like “Is she really 
playing, or is she pushing buttons?” You know, 
I get that to this day.

Really?
People don’t necessarily believe I’m really 
playing that instrument. Even at the bar, I’ve 
had people stand up right over my shoulders to 
make sure I’m not pushing a button. 

That’s terrible. 
No, I can see why people would think, “Oh, 
she’s just a show piece. She can’t really keep up 
with these musicians.” I don’t let it get to me. 

How did you all start performing regular-
ly at Showtime?
Richard lives above the bar. Paul [Vivari, 
Showtime owner] lives above Richard. We’d 
rehearse the band, and people in the bar would 
listen. We had some people say, “Well, if you’re 
going to rehearse on Monday and Wednesday 
nights, then that’s when we’ll come to the bar.” 
Because they liked hearing the band rehearse. 
So Paul said, “Well, I guess you should just play 
once a month.” Then it became twice a month, 
and then it became every Sunday, because I 
think we do pull in a crowd.

How do you like performing there weekly? 
It feels like a family. It is a family. People come 
in and they feel relaxed. We’ve had people 
come in with their dogs, and there’s a dish of 
water for them. I have to say, I have never, ever 
had anyone not be respectful in every sense of 
the word. And I’m talking about people who’ve 
had two and three beers, and are just young 
and happy and feeling good with the music. 
It’s a very nice atmosphere.                                        CP
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DCFEED
U Hungry?
Why U Street is crawling with bars—but not restaurants
By Laura Hayes

Robb Hudson, commissioner for ANC 
1B11, can look into a crystal ball and determine 

whether a business is 
likely to succeed on U 
Street. “Unless you’re 
mismanaged, a bar on 

U Street NW will do very well,” he says.
Restaurants, not so much. 

Save for neighborhood pillars 
like Ben’s Chili Bowl and 
Dukem, dining spots have 
been closing in rapid succes-
sion over the past two years, 
only to be replaced by bars 
that are drawing crowds and 
attention.

Ulah Bistro, for example, 
served sandwiches, pastas, 
and pizza for seven years be-
fore shuttering in July 2015 to 
make way for sports bar The 
Prospect.

Then there’s longtime Ca-
ribbean food institution The 
Islander, which served cur-
ries, seafood platters, oxtail 
stew, and roti on U Street 
since 1994 before closing 
the same month. It became 
Archipelago, a tiki bar that 
earned a nod from Food Net-
work and was named Eater 
DC’s bar of the year.

The neighborhood also 
lost Utopia Bar & Grill, 
which served Moroccan dishes like lamb 
couscous along with gumbo and jambalaya. 
The restaurant opened at 1418 U St. NW back 
in 1990. District Distilling Company—a 
sprawling bar that makes its own booze—took 
over the address when it opened in August.

Finally, there’s Bistro on U. The Cajun cafe 
only operated for a few months after opening 
in May 2015. It’s now Service Bar DC—a cock-
tail den from veteran D.C. bartenders turned 
operators. One of them, Glendon Hartley, is 
so confident the bar will succeed that he tat-
tooed its logo on his forearm.

There have been others as well. Double-deck-
er Italian restaurants Alphonse D.C. and its fine 

dining companion Nonna’s Kitchen closed 
suddenly in September. With its rotating tasting 
menu, Nonna’s Kitchen was perhaps the most 
upscale restaurant the street has ever seen.

The BBQ Joint said goodbye after nine 
months at 14th and U Street NW on Nov. 28. 
Owner Andrew Evans says he couldn’t make 
his margins.

“A restaurant only works if you’re able to de-

liver what customers want, and in that loca-
tion, barbecue wasn’t what they wanted,” he 
says. “Just because the street is packed with 
people at 10 p.m. doesn’t mean they’re com-
ing into your restaurant to eat. They’re going 
out to drink and to nightclubs.”

Other establishments, like The Brixton, 
retooled their concepts to come off more bar 
than restaurant. “Brixton was meant to be 
more similar to Marvin, where there was a 
good bar scene sitting on top of a restaurant,” 
says co-owner Ian Hilton. “We started to see 
shortly afterwards that it’s difficult.” They 
quickly cropped their food offerings. “We’re 
trying to be more of a neighborhood pub rath-

er than a stodgy dining room with a vibrant bar 
scene on its shoulders.”

Hilton explains that restaurants are concen-
trating in other areas, such as further down 
14th Street near Logan Circle. “To oversim-
plify, 14th Street has more restaurants, and U 
Street is for bars.”

But how did we get here? And what will it 
take to fix it?

The biggest challenge res-
taurants face is that there’s 
not enough daytime foot traf-
fic to merit opening for lunch, 
which they need to make their 
margins because restaurants 
are more expensive to oper-
ate than bars. They require 
extra space, staffing, and 
equipment. Stroll U Street 
on a Monday at noon, and it 
feels like an abandoned West-
ern set. 

“A lot of restaurants may be 
having difficulty because they 
don’t have that lunch rush,” 
says Mike Bramson, who co-
owns The Prospect. “Depend-
ing on their rent, you have that 
break-even point, and lunch 
would get you there quicker.” 
His sports bar tried opening 
for lunch for a couple months, 
then gave up. “We may bring it 
back, but it wasn’t enough.”

Hilton has always thought 
that his restaurants Ameri-
can Ice Company, El Rey, 

and Satellite Room would make ideal lunch 
spots. “I look forward to it not being a los-
ing scenario to open for lunch,” he says. “I’m 
chomping at the bit.”

Hudson agrees, saying the need for daytime 
foot traffic is desperate. “As much as people 
want to see the African American [Civil] War 
Museum, that’s all there is,” the ANC commis-
sioner says. “We’re not getting families coming 
unless they’ve seen Ben’s on Diners, Drive-Ins 
and Dives. Let’s open up so we can have restau-
rants during the day and bars at night.”

That would take some major changes or, as 
Hilton puts it, “a miracle.” More specifically, 
it would require offices, a hotel, or significant-

ly more retail, which Hudson is pushing for. 
“It would be great to have a major corporation 
move into a huge office space and have all their 
workers be able to walk out for lunch and then 
stay after work,” he says.

Paul Carlson, who opened Vinoteca on U 
Street nearly a decade ago, suggests new con-
do buildings allocate the first two floors to of-
fice space. “That’s the whole New York City 
model,” he says, specifically citing the JBG 
Companies residential-retail complex going 
into 13th and U Street NW.

The property almost became a 250-room 
boutique hotel from JBG, which business 
owners wanted. “The hotel would have been 
game-changing, but residents pushed back on 
that,” Hudson says. “We’re still on the market 
for a hotel. It would add dimension.”

Hudson also points to two other buildings 
that could potentially bring in a daytime 
work crowd that would translate to lunch-
time diners: The Frank D. Reeves Munici-
pal Center on 14th Street NW and the Grim-
ke School on Vermont Avenue. But just this 
week, a deal that would have transformed 
the dilapidated school into a cultural center, 
offices, townhouses, and mixed-use apart-
ments fell through.

Restaurants are also facing skyrocketing 
rents. Carlson explains that when Vinoteca 
first opened, it struggled because people didn’t 
want to go down as far as 11th Street. “The fol-
lowing year in 2008 was Obama’s first elec-
tion—things started to transform,” he says. 
“You started to feel this energy in the city, and 
with it came young professionals who want-
ed places they could afford, and the neighbor-
hood grew eastward.” That’s when 14th Street 
and 9th Street started to feel connected.

“The struggle now is that it’s become really 
popular, and with popularity you’ve seen rents 
double, triple what they used to be,” Carlson 
says. He theorizes that restaurant owners en-
tered short-term leases because they didn’t 
know the neighborhood would experience a 
boom. “I think that’s what happened with a 
lot of businesses at 14th and U Street—they 
couldn’t afford to pay huge rents when leases 
were up, so they closed up shop.”

That’s not to say there are no restaurants 
thriving on U Street. The Fainting Goat and 
Vinoteca do well, but they’re both backed by 
strong bar programs. Fainting Goat owner Greg 
Algie says he modeled his restaurant off plac-
es in New York that floated between restaurant 
and bar. “We’re a restaurant first, but there’s the 
bar component,” he says. “You look around to-
day, and that’s what people are doing.”

Perhaps this one-two punch is a winning 
combination for other neighborhood restau-
rants to emulate.  CP
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Ten Tigers Parlour opens Saturday in Petworth in 
the former Chez Billy space with soup dumplings, 
$10 cocktails, and boba tea. 
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Which Pop-Up Christmas Bar is For You?
Two Christmas pop-ups make it possible for District denizens to drink to the holidays, 
but which one is right for you? When only a Venn Diagram will do... —Laura Hayes

DCFEEDGrazer

Miracle on 14th Street  
at Garden District
1801 14th St. NW;  

gardendistrictdc.com
Fresh air

Santa and his 
reindeer flying 

overhead

Christmas  
trees for sale

Spiked hot chocolate, 
cider, and wine served 

scorching hot

Most cocktails 
are $9.09

Brats, 
barbecue, and 
fried chicken

Doubles as a 
holiday market 
on weekends

Digital 
fireplace 

Instagrammable 
decor across 

three bars with 
distinct themes

rescue 
goats in 

Christmas 
sweaters

Drink names 
that are fun to 

say or slur

Most 
cocktails 
are $13

rum ham 
shots! 

Mezcal-spiked 
hot chocolate

Hat tips to 
people who 
celebrate 
HanukkahChex mix, 

sandwiches, and 
“Schweddy Balls” 

Stranger 
Things

Miracle on 7th Street  
at Mockingbird Hill, eat The 
rich, Southern efficiency 

1843 7th St. NW;  
miracleon7thst.com

Eggnog 
shots

Christmas 
music

Crowds

Making 
out

Ends Dec. 31

Ends Dec. 18

UnderServed
The best cocktail you’re not ordering

Are You 
Gonna Eat 

That?
The Dish: Rabbit Nuggets with Thai fla-
vors and a curry mustard condiment 

Where to Get It: Hazel, 808 V St. NW; 
(202) 847-4980; hazelrestaurant.com

Price: $14

What It Is: Chef Rob Rubba sourc-
es rabbits from two farms and grinds 
the meat to make a mousseline that 
he flavors with Thai herbs and spic-
es like lemongrass, Thai chilies, ginger, 
Thai basil, and mint. Next he breads 
and fries the mousseline using egg and 
a flour mix of panko breadcrumbs and 
glutenous rice flour to get them extra 
crispy. “For the dipping sauce, we want-
ed something fragrant,” Rubba says. 
“We love the chicken nuggets at Chick-
fil-A, and the honey mustard is our go-
to.” He boosts a Dijon-style mustard 
with garlic, ginger, Kaffir lime leaf, lem-

ongrass, and lime juice to achieve the 
desired effect. 

What It Tastes Like: These hunka hun-
kas of burning love have a rich gami-
ness and just a touch of Thailand. Swip-
ing at the egg-sized orbs and dipping 
them in flavor-charged curry mustard 
with your fingers feels like something 

that would go down at a Renaissance 
festival or during the Highland Games 
in Scotland. The golden fry on the nug-
gets is executed to the point that there’s 
an audible crunch when you take a bite. 
That’s always a plus. They do make for 
heavy eating, though, so sharing an or-
der among friends is best. 

The Story: Rubba’s caught on that kat-
su is so hot right now. The Japanese-
style of frying can also be found in Iza-
kaya Seki’s pork katsu sando and in 
Donburi’s pork or ebi katsu bowls. But 
Rubba didn’t want to bread and fry 
something boring. “The first goal is, 
does it taste good? The second goal, is 
it fun?,” he explains. “It’s sophisticated 
in terms of flavor profile and technique, 
but we don’t want to take ourselves too 
seriously.” The nuggets are even served 
in a little baggie.  —Laura Hayes

What: The Peabody Memphis with One 
Eight Distilling District Made Vodka, 
Port City Porter reduction, and a house-
made bell pepper tincture

Where: 1905 Bistro & Bar, 1905 9th St. 
NW; (202) 332-1905; 1905dc.com

Price: $12 

What You Should Be Drinking: The Pe-
abody Memphis is named after a lux-
ury hotel in Tennessee where resi-
dent ducks have been marched out to 
a fountain daily for the past 90 years. 
The duck, after all, is head bartender 
JB Knapp’s so-called spirit animal, and 
the latest cocktail menu theme at 1905 
nods at historic hotels. Knapp reduces 
Port City Porter until it has the consis-
tency of a syrup and then makes a tinc-
ture by steeping yellow, green, and or-
ange bell peppers in Smirnoff 100 Proof 
Vodka, which he strains after six weeks. 
Both are mixed with One Eight Distilling 
District Made Vodka, shaken with ice, 
and served neat in a lowball glass. “It’s a 
full-bodied, vodka-based drink that lets 
you explore outside your comfort zone,” 
Knapp says.

Why You Should Be Drinking It: 
Knapp likes the malty mouthfeel of 
D.C.’s own One Eight Vodka, which also 
lends a clean, spicy finish because of 
its rye base. The accompanying pep-
per tincture adds a savory pop and cuts 
through the velvety richness of the vod-
ka. Knapp has long been a fan of the Al-
exandria brewery, and a cooked down 
syrup made with Port City Porter bal-
ances the spirit and tincture and adds 
the right amount of sweetness with-
out being cloying like a simple syrup. 
“The cocktail is warm, luxurious, and el-
egant and feels like fall to me.” He sug-
gests ordering it with Chef Joel Hatton’s 
truffled deviled eggs with mustard vin-
aigrette, or pork tenderloin with sweet 
potato mostarda and pepper pesto.  
 —Kelly Magyarics

what we ate last week: Chicken souvlaki platter with pita, Greek  
salad, and orzo, $11.95, The Greek Spot. Satisfaction level: 3 out of 5. 

what we’ll eat next week: Poutine with local crab, sherry cream, and  
Parmesan, $19, The Fainting Goat. Excitement level: 4 out of 5.
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202-872-1126                   
BBGWDC.com               
17th & Rhode Island Ave. NW

Holiday Lunch $19.50
Three-Courses from the menu!
All Month
Perfect For Office Celebrations

Happy Hour Cheer
$4, $5, $6 & $7
Appetizer and Drink Selections 
5-7PM

A New Year’s Eve
Celebration Dinner
Four Course Dinner

Unlimited Champagne
$65.00* Per Person

Serving 5:30 PM to 10:30 PM
Live DJ / Dancing 7PM-1AM 

Multiple Entrée Options
*Tax & Gratuity not Included

Holiday Champagne
Celebrations

Weekend Brunch 
Unlimited Champagne!
Saturdays – A-La-Carte - $29.95
Sunday - Buffet - $38.95

Celebration Dinners
Unlimited Champagne!
Friday & Saturday Nights
Three Courses $38.95 pp + Tax
Avail for small groups up to 25*
Call for details

Holiday Events
Ask About Our 

“Simple Solution Menus”

002374-02-ASB-Washington City Paper-New Size-July 1.indd   1 7/1/16   9:58 AM

Morris Miller 

has all your 

wine & liquor 

needs this 

holiday season!

7804 Alaska Ave, NW, Washington, DC 20012
Email: orders@morrismillerwine.com

Find us on Facebook @morrismillerwinesliquors & Twitter and Instagram @morrismillerdc
www.morrismillerwine.com

• Excellent customer service  • Competitive prices • Free and convenient parking on site 

The best selection of craft beer, spirits and 
wine in Shepherd Park and Silver Spring!

Call (202) 723-5000 for more info!

Spread Holiday Cheer
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By Katie Alice Greer

There are no safe spaces. Underground music communities 
often deny this fact, attempting to provide brief refuge for cre-
atively minded events, but the possibilities of what can and will 
happen will always prove it to be true. Even if “THIS SPACE IS 
FREE OF HOMOPHOBIA, SEXISM, RACISM, AND TRANS-
MISOGYNY” is written above the walls of every venue bath-
room and ticket table, and yet we still know that the building is 
probably owned by a negligent piece of shit, the mayor doesn’t 
care about human life, and people will be evicted as a “preven-
tative measure” so that their safety is no longer the responsibil-
ity of the city or the property owner. 

People act in the name of hate all the time. They voted for the 
new President out of fear, economic insecurity, lack of concern for 
non-white people, or outright intolerance. The world is not safe be-
cause capitalism will never incentivize people to look out for one 
another. It is only possible to know that life is fragile; to look at our 
precarious communities and know that mere survival is the incen-
tive to look out for ourselves.

The fire in Oakland last week could’ve happened in any music 
locale, any congregational space without a liquor license or per-
mit where people gather around music and meditate on the ne-
cessity of our shared experiences as artists and friends. Our lives 
are precious and our communities are held together tenuously. 
People get together because someone invited them. People go 
to the gig simply because they need music enough to seek it out.   

The man with the rifle drove specifically to Comet Ping 

Pong—a music venue with 
permits and liquor licens-
es—but this, too, could’ve 
happened to any DIY music 
space. This was not a ran-
dom threat. Although pedo-
philia and child sex traffick-
ing actually happen all over 
the world every day, a con-
tingent of neo-Nazis, hate-
mongers, and severely con-
fused readers have chosen 
to troll, harass, smear, and 
now physically threaten 
Comet Ping Pong and oth-
er businesses on their block. 
These are terrible condi-
tions for work. Last week 
an anonymous caller told 
a hostess at the restaurant 
next door, “If God doesn’t 
get you, the militias will.”

Comet Ping Pong and 
its neighboring businesses 
have never been home to 

sex trafficking or pedophilia. Ever. The web of hysterical neo-Na-
zi conspiracies about Comet function like dream interpretation; 
any newly introduced fact or fiction is cut to fit the piece miss-
ing in the puzzle. No previous history or WikiLeaks reference to 
the establishment’s criminal activity? Then it must be coded into 
language about food. This is a music venue for unusual-sound-
ing (and looking) punk bands? They must be occult-affiliated. No 
basement in Comet Ping Pong? There must be secret tunnels. 
The man with the assault weapon is a small-time actor with an 
IMDB page? He’s not one of ours, this was a false flag.

These message boards and conspiracies are a hate campaign. 
They have nothing to do with protecting children or anybody’s 
safety at all. That man drove six hours with a rifle designed to 
murder in combat, in search of non-existent child sex-traffick-
ing tunnels in a family restaurant and show space owned and op-
erated by a queer community of artists and patrons.

The fire in Oakland and the incident at Comet underscore what 
is unsurprising to most already involved: The arts are not a safe 
enterprise, and nobody has any money or protection. That the 
practice spaces are built, DIY shows are booked, and songs are 
written by people who believe deeply in the transformative pow-
er of music is no comfort in the face of rising property value, unaf-
fordable housing, transphobic bathroom laws, and whatever mo-
tivates a white man to own an assault weapon in the first place.

Who is to blame for any of this? Our instinct is to point a fin-
ger as soon as possible. In Oakland: “It was the ravers and their 
drugs.” This is not true, eschews the property owner’s responsi-

bility, and is a myth that harms other creative workers and their 
livelihood. 

In D.C., “it was fake news” is in the right direction, but not spe-
cific enough. “It was gentrification and lack of economic securi-
ty” gets closer. “It was a culture that does not economically rec-
ognize artists and exacerbates danger for those with little or no 
means for survival” is a good start.

The market determines culture and value. Under capitalism, 
it perpetuates exploitation of labor, curiosity, financial insecuri-
ty, and fear. The building in Oakland has an owner and the man 
with the gun who came to Comet has a name, but the fault lies 
with the state. It lies with a culture that de-prioritizes the safety 
of artists, creative cultural workers, and marginalized commu-
nities. People of color, women, trans and queer artists, and the 
working class congregate in non-traditional spaces because their 
humanity so often goes ignored in other places. 

Safety is directly correlated with money and, in the arts, with 
commercial value. Non-white, not-wealthy, and non-male artists’ 
work is, generally and historically speaking, of lesser commer-
cial value. Its creators go uncompensated and unprotected. These 
are the people who have created an underground time and time 
again. These are the voices that have so often repeated “What we 
do is secret,” not as a matter of replicating the exclusionary cycle 
of erasure, but as a matter of survival.

Economics shapes culture. Where money is (and isn’t) spent 
legitimizes and erodes the power of cultural workers and their in-
stitutions. I’m not talking about some NEA-grant style funding, 
grants from the government are ultimately subject to the same re-
pressive and unreliable value systems that have built our current 
climate. I’m talking about real people putting their money towards 
the work and artists they love. People willingly pay $8 for craft 
beer in a bar and scoff at seeing an artist who has deeply touched 
their spirit perform for anything but free because the marketplace 
hasn’t monetized emotional seismography just yet. I’m not asking 
you to change your taste, I’m asking you to pay for it.

To be ignorant of the artists who aren’t white, cis, heterosexu-
al, men and who don’t believe in perpetuating the commodifica-
tion of art at the cost of their truth or community is pretty typical. 
And yet these are the artists who build the roads that don’t exist yet. 
These are the ones who speak the truth no one has heard before. 
We are in grave danger if they have no tools and nowhere to go.

In desperate times, it’s the imaginative who see a way out of the 
darkness. The ones who aren’t quick to claim they have all the answers 
because they know the problems are so much bigger than any one of 
us, and so we’re going to have to collaborate to solve the mystery of 
How Everything Got So Fucked Up In the First Place. 

If you love music, if you care about humanity, if you’re inter-
ested in fighting the fascism we have for so long watched grow, 
please consider supporting artists from the ground up. Give them 
the money to tell the higher-ups what to do. They will build, they 
will protect, and they will grow what panic and fear and despair 
cannot.   CP

The High Cost of Free Art
After incidents in Oakland and at Comet Ping Pong, it’s clear artists need support, 
protection, and most importantly, money.

Even the artist who made it 
thinks his Congress Heights  
mural depicting Marion  
Barry, Malcolm X, and Martin  
Luther King Jr. is terrible.  
washingtoncitypaper.com/arts

Death Valley Girls perform 
at a recent show at Comet 
Ping Pong
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Flyer By Night
A monthly feature that highlights the art of gig posters and flyers.

CPArtsArts Desk

Show: Fantasy World Vol. 3: Impalers, 
Red Death, and Witchtrial at Slash Run. 
201 Upshur St. NW. Dec. 8. $7.
Artist: Sarah O’Donoghue

Show: Flasher, Post Pink, Swim Team, 
and DJ Anna Nasty at Black Cat. 1811 
14th St. NW. Dec. 9. $10.
Artist: Taylor Mulitz

Show: Crunchy Leaf Fest at The Lilly Trotter Tea Lounge. Dec. 12-13. $5-$10. 
Artist: Homero Mariano Salazar

Show: Haushaus Holiday Fiesta with 
Mrs. Adam Schatz, Heart of the Ghost, 
Omar Pitras Waqar & Ilana Alazzeh, and 
Park Snakes at Haushaus. 1349 Monroe 
St. NE. Dec. 18. Donation suggested. 
Artist: Melinda Danielle Diachenko

Show: Mia Zabelka, Boat Burning, and 
Literals at Rhizome DC. 6950 Maple St. 
NW. Dec. 16. $10.
Artist: Nate Scheible

Verses Records releases international  
compilation to benefit the ACLU.  
washingtoncitypaper.com/arts
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WOOLLYMAMMOTH.NET  //  202-393-3939  //  #BLACKSIDEOFTHEMOON

NOW THRU JANUARY 1

Critics and audiences agree: there’s no better place  
to be right now than the Black Side of the Moon!

“Deliriously funny” 
-Washington Post

“Black Side of the Moon is the perfect post-election  
comic relief for dark times ahead.” 

-Washington City Paper

ff   Family Friendly performances that are most suitable for families with younger children

CFA.GMU.EDU

GREAT PERFORMANCES AT MASON

Located on the Fairfax campus, six miles west of Beltway 
exit 54 at the intersection of Braddock Road and Rt. 123. TICKETS 888-945-2468 OR CFA.GMU.EDU

VIENNA BOYS CHOIR
Christmas in Vienna
SUNDAY, DECEMBER 18 AT 4 P.M. ff  

The world’s iconic boys choir

A CANADIAN BRASS  
CHRISTMAS 
SATURDAY, DECEMBER 17 AT 8 P.M. ff   

Unbeatable blend of virtuosity, spontaneity and humor

AMERICAN FESTIVAL POPS 
ORCHESTRA
Holiday Pops: Songs of the Season
SATURDAY, DECEMBER 10 AT 8 P.M. ff  

Includes an audience sing-along

5863 Washington Blvd | Arlington, VA 
703-536-5040 | westovermarket.com

Music in Beer Garden
Wednesdays, Fridays, 
& Saturdays

BEER GARDEN & HAUS IS NOW OPEN!

W E S T O V E R
M A R K E T 1000+

BEERS
With a butcher shop & 
great beer selection, 
we are your Beer & BBQ 
Headquarters!
• Groceries
• Wines from Around the World
• Butcher Shop
• Great Beer Selection
• Open for Sunday Brunch from 9-2
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Jackie, Oh
Jackie
Directed by Pablo Larraín

In late november 1963, Americans were 
mourning the assassination of John F. Kenne-
dy, the nation’s young, idealistic, and popular 
President. The country was focused on him, 
in shock over his loss. But what about the First 
Lady—not the poised dignitary over whom ev-
eryone fawned, but the woman who’d vowed 
to be his wife, till death do them part? 

Pablo Larraín’s Jackie tells the well-known 
story of JFK’s assassination from Jacqueline 
Kennedy’s point of view. As you may have 
heard, Natalie Portman portrays Jackie; 
she’s in nearly every scene as Larraín (shoot-
ing his first U.S. film after Chile-set No and 
The Club) and scripter Noah Oppenheim 
(The Maze Runner, Allegiant) imagine how 
she navigated the four days after her hus-
band’s murder.

Jackie is framed by an interview Kennedy 
gave to a journalist who, in this film, goes un-
named (Billy Crudup) but is based on LIFE 
reporter Theodore H. White. It not only re-
veals how the Kennedy White House be-
came known as “Camelot,” but, more cru-
cially, portrays Jackie as the editor of the 
family mythos; she directly tells the reporter 
that the article will say only what she wants it 
to say. Kennedy also comes across as prickly 
during their talk, twisting the reporter’s off-
hand comments and bristling when he ref-
erences the televised White House tour she 
gave in 1961 (which Larraín partially re-cre-
ates) and dares suggest that she could have 
a career in broadcasting.

The rest of the film is a kaleidoscope that 
swirls together moments from the day of the 
assassination to the day of JFK’s burial. Some 
are heartbreaking, such as when Kennedy 
tells her children that their father had to go 
to heaven; some are awkward, such as when 
Lady Bird Johnson, the new First Lady, is 
spotted choosing some drapes. Most of Jack-
ie, though, involves close-ups of Portman, 

usually weeping or otherwise looking con-
fused and distressed, except when she’s dic-
tating the funeral arrangements. 

And because Oscar loves a mimic, the Acad-
emy should just etch her name on a golden 
statue now. Yes, the actress nails Jackie’s soft, 
breathy, almost brittle voice. Yes, she moves 
about with the perfect posture and grace that 
Kennedy was known for. Yet her Jackie rarely 
feels lived-in, and her line delivery often looks 
awkward as she tries to wrap her mouth around 
Kennedy’s unusual enunciation. The acting is 
conspicuous—she’s not the former First Lady, 
she’s Natalie Portman in a period wig. 

Her most prominent supporting cast doesn’t 
fare that well, either. Peter Sarsgaard is terri-
ble as Bobby Kennedy, usually not even both-
ering with the family’s New England accent. 
And Greta Gerwig is wasted and miscast as 
Nancy, Jackie’s social secretary—let’s just say 
that the ’60s style isn’t a good look for her. John 
Carroll Lynch and Beth Grant, as the Johnsons, 
and John Hurt, as a priest, make more mem-
orable impressions. (Ted Kennedy, though an 
actor is credited with the part, is nowhere to 
be found.)

Composer Mica Levy, who did such a fan-
tastic job with 2013’s Under the Skin, goes for 
plodding melodies here—with the exception 
of an effective drone that sounds like a sink-
ing stomach—but it’s fitting for the plodding 
plot. Despite all of Kennedy’s tears, all the 
blood on her face and famous suit, and all the 
graphicness of the assassination re-creation 
that Larraín sneaks in at the end, very little 
emotion comes through; the story doesn’t 
bring the viewer any more deeply into Ken-
nedy’s world than the photographs and vid-
eo footage (some of which is sparingly used 
here) we’ve already seen. 

When Bobby gets angry and tells Jackie, 
“We’re ridiculous. Look at you,” it’s unclear 
what he means within the constraints of the 
story. Regarding the film itself, though, the 
line is more apt.  —Tricia Olszewski

Jackie opens Friday at Landmark E Street  
Cinema, Landmark Bethesda Row, and the  
Angelika Film Center.

FilmShort SubjectS

P.S. is a monthly book 
subscription service.

One handpicked book is 
delivered to your door for six or 

twelve months!

STEP 1:

Visit our website to sign-up!
www.kramers.com/post-script

Enjoy!

STEP 3:

Excitedly wait for
your book to arrive!

STEP 2:

1517 CONNECTICUT AVE. NW
202.387.1400 | KRAMERS.COM

KRAMERBOOKS

1523 22nd St NW – Washington, DC 20037 
(202) 293-1887 - www.bierbarondc.com       

     @bierbarondc.com for news and events

T R I V I A 
E V E R Y 

M O N D A Y  & 
W E D N E S D A Y

$ 1 0  B U R G E R
&  B E E R

M O N - F R I
4 P M -7 P M

*all shows 21+

600 beers from around the world

Downstairs: 
good food, great beer:

all day every day

D E C E M B E R  8 T H

UNDERGROUND
COMEDY FREE, DOORS AT 7:00PM, 

SHOW AT 8:30PM

D E C E M B E R  9 T H

BATTLE OF THE 
BARRELS TAPPING @ 5PM

LAST RESORT 
COMEDY FEATURING 

LEE CAMP,
DOORS AT 5:30, SHOW AT 6:30PM

D E C E M B E R  1 0 T H

REST STOP 
BURLESQUE 

DOORS AT 8:00PM, SHOW AT 9:00PM

D E C E M B E R  1 1 T H

DR. SKETCHY’S  
ANTI-ART SCHOOL, 2PM

SCIENCE COMEDY, DOORS AT 6:00PM

D E C E M B E R  1 2 T H

DISTRICT TRIVIA  
AT 7:30PM

D E C E M B E R  1 3 T H

CAPITAL LAUGHS 
FREE COMEDY SHOW, DOORS AT 7PM

D E C E M B E R  1 4 T H

STARR STRUCK 
COMEDY

DOORS AT 7:30PM
DISTRICT TRIVIA  

AT 7:30PM

D E C E M B E R  1 5 T H

SPECIFIC 
IGNORANCE: 

A COMEDY PANEL AND TRIVIA SHOW, 
DOORS AT 7PM, SHOW AT 8:OOPM

UNDERGROUND
COMEDY FREE,  SHOW AT 8:30PM

D E C E M B E R  1 6 T H

ABITA BREWING AND 
SAMPLING NIGHT @ 5PM

WEIRDO SHOW 
VARIETY,

DOORS AT 8PM, SHOW AT 9PM
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De La Soul’s 
“Millie 
Pulled a 
Pistol On 
Santa”

I want to discuss De La 
Soul’s ingenious “Millie 
Pulled A Pistol On Santa.” 
As I write this, I’m keenly 
aware of the timing.

I don’t just mean the 
(perversely) seasonal aspect of the song, al-
though I do enjoy that.

The timing I refer to is that a month ago, this 
country elected Donald Trump. I’m not a jour-
nalist, I won’t feign neutrality.

As an artist, the approaching Trump/Ban-
non/Pence surveillance state has led me to 
contemplate the concept of protest music and 
what role it will play in the future.

When most people think about “protest mu-
sic,” I imagine they conjure the mental image 
of, say, Woody Guthrie, Phil Ochs, Pete Seeger, 
or Joan Baez: Direct, topical, strummed folk 
songs. Or perhaps they picture frenetic hard-
core punk rock with the singer’s neck veins 
throbbing, howling blunt polemics. Or may-
be they picture Chuck D’s inimitable bellow 
delivering righteous, rhythmic, bullseye text 
over an aggressive, agitated beat.

The two commonalities shared between all 
these forms: Populism and confrontation.

But the protest music that most appeals to 
me works outside of those commonalities. The 
protest music I love is stealthy and sly and un-
derstated and sometimes even abstract. The 
Trojan Horse model of dissent.

Stealth is the mode favored by De La Soul. 
Let’s get this out of the way: “Millie Pulled 

A Pistol On Santa” is not a Christmas song. In-
stead, De La Soul cloaks an upsetting and vio-
lent narrative inside a loping, ambulatory hip-
hop beat; a sinister juxtaposition of pleasant 
groove and inexorable bleakness that causes 
you to bob your head even as the grimness be-
comes evident. 

The lyrics tell a gruesome story of sexual as-
sault, incestuous child abuse, and, ultimate-
ly, brutal vengeance. We trace this tale with 
parallel perspectives. Pos mostly speaks from 
the omniscient vantage—narrating what real-
ly happens—while Trugoy provides the subjec-
tive view, detailing what the community per-
ceives and thinks. 

With access to this array of viewpoints, we 
are shown how assault victims (and particu-
larly young, vulnerable girls) are tossed into 
the merciless chasm between the Actual Truth 

and What Is Believed. It’s chilling—and subtly 
feminist. Therein lies the protest.

Millie is a teenage girl whose father Dillon is 
the high school social worker. Dillon is charis-
matic, hip, and well-liked at the school, but his 
outward warmth and affability belie the fact 
that he ruthlessly rapes his daughter Millie be-
hind closed doors. We follow Millie as she des-
perately seeks help, but her friends reject her 
pleas: Dillon seems so nice and so cool! It’s im-
plausible that he is a monster.

It’s painful.
Within his subjective account, Trugoy ad-

mits he does not take Millie seriously. He’s 
unsympathetic and condescending. (The nu-
anced humility of this self-indictment—he ba-
sically says “I’m not the hero of this story”—is 
unusually delicate for the field of hip-hop and 
it feels radical to me.)

Because Millie is isolated, terrorized, and 
unsupported, she becomes unhinged and de-
cides to kill her dad, who is playing Santa at Ma-
cy’s. She goes to the store, armed with the titular 
gun. In a cinematic way, the narrative goes into 
slow motion at the end of the song and you can 
almost see the bullet leave the pistol. 

“And with the quickness, it was over,” rings 
the haunting last line. An abrupt, devastating 
conclusion. No epilogue.

The unflinching darkness and gravity of 
“Millie” is emblematic of the vibe of 1991’s 
De La Soul Is Dead, the band’s second album. 
Everything about it—the title, the dour album 
cover, the subject matter of the songs—was a 
pointed rebuke of its predecessor, the band’s 
playful, celebrated, psychedelic 1989 debut 3 
Feet High And Rising.

Young artists who have a burst of early suc-
cess do this sometimes: They have an impulse 
to undermine a persona they established. 
(Witness Nirvana’s shift between Nevermind 
and In Utero.)

With 3 Feet High, De La Soul had demonstrat-
ed its technicolor imagination, shot through a 
lens of light and joy. So when it came time to 
follow it up, the band felt self-conscious and 
cagey about being pigeonholed. Consequent-
ly, there was a mission underlying De La Soul 
Is Dead: The songs were tougher and discern-
ibly scarier.

Do songs like “Millie” have social conse-
quence? I think so. Speaking for myself, it was 
educational: it introduced me to the concept 
of victim-blaming.

But let’s be real: A quarter century after De 
La Soul Is Dead, we’re still coming to terms 
with how reporters of rape and abuse victims 
are shamed and mistreated in our pernicious-
ly misogynist culture. The honest anguish of 
“Millie Pulled A Pistol On Santa”—“The sto-
ry is fiction. The emotions are real,” Pos said 
in an interview—registers both as dissent and 
solace. A perennial Christmas gift, if you will.

It may not be an obvious protest song, but in 
its own sly way, it speaks truth to power.

Happy holidays. Enjoy the season. Brace 
yourself for what follows.  —Chad Clark

MusicOne sOng

Written by PETER GWINN & BOBBY MORT

PRESENTS:

TICKETS ON SALE NOW!
KENNEDY-CENTER.ORG | (202) 467-4600  
Tickets also available at the Box Office.  
Groups call (202) 416-8400.
For all other ticket-related customer service inquiries,  
call the Advance Sales Box Office at (202) 416-8540.

December 9–31 | Theater Lab
The Second City parodies Charles Dickens’s A Christmas Carol for an interactive 
experience that Scrooge—and the audience!—will never forget. The legendary comedy 
troupe brings its improvisational skills and sketch comedy mastery to “the night before 
Christmas.” Ages 16 and up.

Comedy at the Kennedy Center
Presenting Sponsor
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PARKING: THE OFFICIAL  9:30  parking  lot  entrance  is  on 
9th  Street,  directly  behind  the  9:30  club.  Buy  your  advance 
parking  tickets  at  the  same  time  as  your  concert  tickets!

Tickets  for  9:30  Club  shows  are  available  through  TicketFly.com,  by  phone  at  1-877-4FLY-TIX,  and  at  the  9:30  Club  box  office. 

9:30 CLUB BOX OFFICE HOURS are 12-7PM Weekdays & Until 11PM on show nights.  6-11PM on Sat & 6-10:30PM on Sun on show nights.

HAPPY HOUR DRINK PRICES 
       AFTER THE SHOW AT THE BACK BAR!

930.com

I .M.P.  PRESENTS

U STREET MUSIC HALL PRESENTS

 Jai Wolf w/ Jerry Folk & Chet Porter .............................................................Th 8
ALL GOOD PRESENTS

 Turkuaz & The New Mastersounds ........................................................F 9
Shooter Jennings & Jason Boland ......................................................Su 11
The Oh Hellos Christmas Extravaganza ............................................Tu 13

THIS WEEK’S SHOWS

MANY MORE SHOWS ON SALE!  930.com
The best thing you could possibly put in your mouth
Cupcakes by BUZZ... your neighborhood bakery in Alexandria, VA. | www.buzzonslaters.com9:30 CUPCAKES

MUSIC MAKES LIFE BETTER PRESENTS A HOPE FOR HENRY BENEFIT

 Crash Boom Bang w/ That Lying Bitch & His Dream of Lions................... Th 22
The Pietasters w/ Mephiskapheles • Hub City Stompers • Loving Paupers .. F 23
ACTION HOUSE VAPE AND ALL GOOD PRESENT

 Big Something & Yo Mama’s Big Fat Booty Band w/ Bencoolen .. Th 29

ALL GOOD PRESENTS

 Lettuce w/ TAUK .................................................................................... F 6 & Sa 7
Cracker and Camper Van Beethoven ................................................. Th 12
ALL GOOD PRESENTS

 Lotus  Reduced-price two-night ticket available. ......................................... F 13 & Sa 14
Wax Tailor w/ L’Orange ................................................................................. W 18
PHOX w/ Cuddle Magic ..................................................................................... W 25
Luke Combs w/ Muscadine Bloodline .......................................................... Th 26
ALL GOOD PRESENTS

 The Infamous Stringdusters w/ The Brothers Comatose ....................... F 27
Hot In Herre: 2000s Dance Party
 with DJs Will Eastman and Brian Billion ...................................................Sa 28
G. Love & Special Sauce .......................................................................... Su 29

White Lies w/ VOWWS ..................................................................................... W 1
ALL GOOD PRESENTS

 Greensky Bluegrass w/ Fruition .............................................Th 2 • F 3 • Sa 4
AFI w/ Souvenirs ................................................................................................ Tu 7
Sampha ............................................................................................................. W 8
ALL GOOD PRESENTS

 The Wood Brothers ...................................................................................Sa 11
Parquet Courts w/ Mary Lattimore ...............................................................M 13
Rick Astley .................................................................................................... Tu 14

DECEMBER

JANUARY

FEBRUARY

9:30 CLUB PRESENTS AT U STREET MUSIC HALL

• Buy advance tickets at the 9:30 Club box office

Futurebirds w/ Loamlands ...........Th DEC 8
Dragonette w/ Gibbz ..............................F 9
Basecamp w/ Lauv ........................F JAN 27
Tim Presley & Cate Le Bon ........... Sa 28

ALL GOOD PRESENTS

 Moon Hooch w/ Honeycomb ..........W FEB 1
Escort .....................................................F 3
Book of Love ..................................... Sa 11
Mickey Avalon ....................................F 17

EagleBank Arena • Fairfax, VA

BASTILLE  .................................................................................... MARCH 28

Ticketmaster

Verizon Center • Washington D.C.

GREEN DAY w/ Against Me! ..................................................... MARCH 13
RED HOT CHILI PEPPERS ..................................... APRIL 12

Ticketmaster

Echostage • Washington, D.C.

2135 Queens Chapel Rd. NE • Ticketmaster

Run The Jewels
 w/ The Gaslamp Killer • Spark Master Tape • CUZ ..............................................JANUARY 12

1215 U Street NW                                               Washington, D.C.

•  thelincolndc.com •        U Street (Green/Yellow) stop across the street!

SPEND NEW YEAR’S EVE WITH

 White Ford Bronco: DC’s All 90s Band ...................................DECEMBER 31  
STORY DISTRICT’S

 Top Shelf ....................................................................................................JANUARY 14  
AN EVENING WITH

 Tom Chaplin of Keane Playing songs from his new album plus Keane hits ......JANUARY 17  
I.M.P. & ALL GOOD PRESENT

 Leo Kottke & Keller Williams .................................................FEBRUARY 18 
Hayes Grier & The Boys........................................................................FEBRUARY 20  
MURRAY & PETER PRESENT

 The Naked Magicians 18+ to enter. ..................................................FEBRUARY 24 
AN EVENING WITH

 Dawes ................................................................................................................ MARCH 8
TWO EVENINGS WITH

 The Magnetic Fields: 
  50 Song Memoir .............................MARCH 18 (Songs 1-25) & MARCH 19 (Songs 26-50)   
AN EVENING OF STORYTELLING WITH

 Garrison Keillor ........................................................................................... MAY 21

Brian Wilson presents Pet Sounds : The Final Performances
 with special guests Al Jardine and Blondie Chaplin.......................................................MAY 4

On Sale Friday, December 9 at 10am

JUST ANNOUNCED!

FIRST NIGHT SOLD OUT!  SECOND NI
GHT ADDED!

Merriweather Post Pavilion • Columbia, MD

                         •  For full lineups and more info, visit merriweathermusic.com • 930.com

JUST ANNOUNCED!

deadmau5 ................................................................................... SAT APRIL 8
On Sale Friday, December 9 at 10am

                          M3 ROCK FESTIVAL FEATURING

                         Ratt featuring Pearcy, De Martini, Croucier • Kix • Loverboy • 
                          Cinderella’s Tom Keifer • Winger • Dokken and more! .......APRIL 28 & 29
                         M3 SOUTHERN ROCK CLASSIC FEATURING

                          Lynyrd Skynyrd • Charlie Daniels Band • 
                           Outlaws • Molly Hatchet • Black Stone Cherry and more! .... APRIL 30

 2 and 3-day Tickets On Sale Friday, December 9 at noon

META
L 

FEST
!

SOUT
HERN

ROCK
  

FEST
!
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Music
Friday
rock
Birchmere 3701 Mount Vernon Ave., Alexandria. 
(703) 549-7500. Bill Kirchen and Too Much Fun, Com-
mander Cody. 7:30 p.m. $29.50. birchmere.com.

Black cat Backstage 1811 14th St. NW. (202) 667-
4490. Flasher, Swim Team, Post Pink. 9 p.m. $10–$12. 
blackcatdc.com.

Dc9 1940 9th St. NW. (202) 483-5000. American 
Wrestlers, Varsity, Yum. 6:30 p.m. $10–$12.  
dcnine.com.

gypsy sally’s 3401 K St. NW. (202) 333-7700. 
Atlas Road Crew, Mo Lowda & The Humble. 8:30 p.m. 
$15–$17. gypsysallys.com.

iOta cluB & café 2832 Wilson Blvd., Arlington. (703) 
522-8340. Last Train Home. 8:30 p.m. $15.  
iotaclubandcafe.com.

rOck & rOll hOtel 1353 H St. NE. (202) 388-7625. 
Copeland, Rae Cassidy. 8 p.m. $20.  
rockandrollhoteldc.com.

u street music hall 1115 U St. NW. (202) 588-1889. 
Dragonette, Gibbz. 7 p.m. $20. ustreetmusichall.com.

Holiday
atlas perfOrming arts center 1333 H St. NE. 
(202) 399-7993. Luther Re-Lives Holiday Concert. 8 
p.m. $25–$30. atlasarts.org.

kenneDy center cOncert hall 2700 F St. NW. 
(202) 467-4600. NSO Pops: A Holiday Pops! featuring 
Laura Osnes and Santino Fontana. 8 p.m. $24–$99. 
kennedy-center.org.

Vocal
kenneDy center family theater 2700 F St. NW. 
(202) 467-4600. A Merry Little Christmas With Megan 
Hilty. 7 p.m.; 9 p.m. $69. kennedy-center.org.

Go-Go
echOstage 2135 Queens Chapel Road NE. (202) 
503-2330. Elle Varner, Team Familiar, Black Alley, Lil’ 
Mo, DJ Amp-C. 10 p.m. $36.80. echostage.com.

country
hill cOuntry BarBecue 410 7th St. NW. (202) 
556-2050. Human Country Jukebox. 9:30 p.m. Free. 
hillcountrywdc.com.

Jazz
Blues alley 1073 Wisconsin Ave. NW. (202) 337-
4141. Marcus Johnson. 8 p.m.; 10 p.m. $27.50–$32.50. 
bluesalley.com.

twins Jazz 1344 U St. NW. (202) 234-0072. Michael 
Thomas Quintet. 9 p.m.; 11 p.m. $15. twinsjazz.com.

ElEctronic
flash 645 Florida Ave. NW. (202) 827-8791. Ryan 
Elliott, Derek Plaslaiko, Dansman. 8 p.m. $8–$12. 
flashdc.com.

rhizOme Dc 6950 Maple St. NW. Aspec(t), Andrea 
Pensado, Makioki Sisters. 8 p.m. $10. rhizomedc.org.

sOunDcheck 1420 K St. NW. (202) 789-5429. 
SNBRN. 10 p.m. $15–$20. soundcheckdc.com.

u street music hall 1115 U St. NW. (202) 588-1889. 
Clozee, Psymbionic. 10:30 p.m. $15–$20.  
ustreetmusichall.com.

Funk & r&B
9:30 cluB 815 V St. NW. (202) 265-0930. Turkuaz & 
The New Mastersounds. 8 p.m. $22. 930.com.

BethesDa Blues anD Jazz 7719 Wisconsin Ave., 
Bethesda. (240) 330-4500. Motown & More: A Holi-
day Celebration. 8 p.m. $20. bethesdabluesjazz.com.

hOwarD theatre 620 T St. NW. (202) 803-2899. 
The Earth, Wind & Fire Tribute Show. 7:30 p.m. 
$12–$40. Etana & The Raw Soul Rebels, Iba MaHr, 
Fyakin. 11 p.m. $20–$40. thehowardtheatre.com.

Saturday
rock
9:30 cluB 815 V St. NW. (202) 265-0930. OAR. 7 p.m. 
$45–$600. 930.com.

Black cat 1811 14th St. NW. (202) 667-4490. Rever-
end Horton Heat, Unknown Hinson, Nashville Pussy, 
Lucky Tubb. 8 p.m. $25. blackcatdc.com.

gypsy sally’s 3401 K St. NW. (202) 333-7700. 
Atlas Road Crew, Stop Light Observations. 8:30 p.m. 
$15–$17. gypsysallys.com.

iOta cluB & café 2832 Wilson Blvd., Arlington. (703) 
522-8340. Last Train Home. 8:30 p.m. $15.  
iotaclubandcafe.com.

rOck & rOll hOtel 1353 H St. NE. (202) 388-7625. 
White Ford Bronco. 8 p.m.; 11:30 p.m. $25.  
rockandrollhoteldc.com.

state theatre 220 N. Washington St., Falls Church. 
(703) 237-0300. Mud Morganfield and Kate Moss, Tat-
too Tom and the Renegades, and Von Grey. 7 p.m. 
$30–$35. thestatetheatre.com.

Holiday
kenneDy center cOncert hall 2700 F St. NW. 
(202) 467-4600. NSO Pops: A Holiday Pops! featur-
ing Laura Osnes and Santino Fontana. 2 p.m.; 8 p.m. 
$24–$99. kennedy-center.org.

Vocal
kenneDy center millennium stage 2700 F St. 
NW. (202) 467-4600. Michael Hearst. 6 p.m. Free. 
kennedy-center.org.

CITY LIGHTS: Friday

FlaSHEr
Flasher’s self-titled seven-song debut tape that came out in April was, for lack of a better term, ex-
plosive. So much has happened for the band since then—touring around the U.S. and Canada with 
White Lung and Post Pink and having that seven-song EP pressed onto vinyl—that it seems like the 
band has been around for years. The feeling is most evident on that EP, which presents itself less like 
a debut and more like a mature statement from a seasoned band. On songs like “Tense,” “Erase 
Myself,” “Love Me,” and “Destroy,” Flasher uses nostalgic sounds to create goth-tinged, post-punk 
tunes that are forward-thinking and sound like nothing else coming out of the city right now. Wash-
ington City Paper is not necessarily one for superlatives (save for our annual Best Of issue), but if it 
was, Flasher would be a top contender for “Band of the Year.” The band’s vinyl release show at Black 
Cat on Friday with Post Pink and Swim Team is a fitting way to celebrate all it has accomplished this 
year. Flasher performs with Post Pink and Swim Team at 9 p.m. at the Black Cat Backstage, 1811 14th St. 
NW. $10–$12. (202) 667-4490. blackcatdc.com.  —Matt Cohen

2047 9th Street NW
located next door to 9:30 club

ART SHOW
• M O N D A Y •
DECEMBER 12TH

FROM 6 - 10PM

FREE COMBO 
FOR ANYONE WHO 

BUYS A PIECE OF ART!

SPACE 
HOOPTY

A HIP HOP, FUNK & 
AFRO FUTURISTIC SET
with Baronhawk Poitier

FRIDAY NIGHTS, 
10:30 - CLOSE

Serving 

EVERYTHING 
from 

BURGERS to 

BOOZY SHAKES

RESURRECTION
NEW YEAR’S DAY 

BRUNCH
WITH DJ RUSSEL

11 - 5pm

60S-INSPIRED DINER
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CITY LIGHTS: Saturday

PiEdMont BluES
Piedmont blues is an acoustic subgenre that originated in that rural plateau region of the east 
coast stretching from Virginia to Alabama and is characterized by intricate fingerpicking guitar 
and rough-voiced vocals. The “Piedmont Blues” multimedia program at Strathmore—commis-
sioned by Duke University and the performing arts center—will feature a host of pros: Los An-
geles jazz pianist Gerald Clayton; Warrenton, Va.-born jazz singer Rene Marie; and a nine-piece 
jazz band, The Assembly, that includes guitarist Alan Hampton, best known for playing with in-
die rocker Sufjan Stevens. These musicians may not specialize in the genre, but Clayton and his 
collaborator on this effort, theater director Christopher McElroen, have met multiple times with 
Durham, N.C.-based Piedmont blues artists and done their research. The project tries to convey 
the barriers these black artists faced in establishing their art in the segregated, tobacco-growing 
regions where this music thrived. Clayton wrote songs for the program and poetry recitations, a 
buck dancer, gospel choir, and video footage of veteran performers enhance its theatrical aspect. 
While it may not feel like a front porch hootenanny, this sophisticated take should offer its own 
charm. The performance begins at 8 p.m. at the Music Center at Strathmore, 5301 Tuckerman Lane, 
North Bethesda. $30–$60. (301) 581-5100. strathmore.org.  —Steve Kiviat

lincOln theatre 1215 U St. NW. (202) 888-0050. 
Gay Men’s Chorus of Washington presents Naughty 
and Nice. 8 p.m. $25–$65. thelincolndc.com.

Folk
Birchmere 3701 Mount Vernon Ave., Alexandria. 
(703) 549-7500. Cheryl Wheeler & John Gorka. 7:30 
p.m. $39.50. birchmere.com.

BluES
music center at strathmOre 5301 Tuckerman 
Lane, North Bethesda. (301) 581-5100. Piedmont 
Blues. 8 p.m. $35–$75. strathmore.org.

Jazz
Blues alley 1073 Wisconsin Ave. NW. (202) 337-
4141. Marcus Johnson. 8 p.m.; 10 p.m. $27.50–$32.50. 
bluesalley.com.

kenneDy center family theater 2700 F St. NW. 
(202) 467-4600. NPR’s A Jazz Piano Christmas. 7 p.m.; 
9 p.m. $69. kennedy-center.org.

twins Jazz 1344 U St. NW. (202) 234-0072. Michael 
Thomas Quintet. 9 p.m.; 11 p.m. $15. twinsjazz.com.

ElEctronic
flash 645 Florida Ave. NW. (202) 827-8791. Atish, 
Concret, Solomon Sanchez. 8 p.m. $8–$12.  
flashdc.com.

Sunday
rock
9:30 cluB 815 V St. NW. (202) 265-0930. Shooter 
Jennings, Jason Boland. 7 p.m. $30. 930.com.

Birchmere 3701 Mount Vernon Ave., Alexandria. 
(703) 549-7500. Del & Dawg. 7:30 p.m. $55.  
birchmere.com.

Dc9 1940 9th St. NW. (202) 483-5000. Matt Pond 
P.A., Moving Panoramas. 9 p.m. $15. dcnine.com.

galaxy hut 2711 Wilson Blvd., Arlington. (703) 525-
8646. Jaguardini, Ships at Sea. 9 p.m. $5.  
galaxyhut.com.

iOta cluB & café 2832 Wilson Blvd., Arlington. (703) 
522-8340. Last Train Home. 2:30 p.m. $15. Mobley, 
Catch Fever. 8:30 p.m. $12. iotaclubandcafe.com.

Holiday
atlas perfOrming arts center 1333 H St. NE. 
(202) 399-7993. 11th Annual Holiday Concert & Sing 
Along!. 4 p.m.; 7 p.m. $8.50. atlasarts.org.

kenneDy center cOncert hall 2700 F St. NW. 
(202) 467-4600. The Washington Chorus: A Candle-
light Christmas. 2 p.m. $18–$72. kennedy-center.org.

mansiOn at strathmOre 10701 Rockville Pike, 
North Bethesda. (301) 581-5100. Bandana Splits. 3 
p.m. $20. strathmore.org.

music center at strathmOre 5301 Tuckerman 
Lane, North Bethesda. (301) 581-5100. Mannheim 
Steamroller. 4 p.m.; 8 p.m. $52–$108. strathmore.org.

Vocal
BethesDa Blues anD Jazz 7719 Wisconsin Ave., 
Bethesda. (240) 330-4500. 101st Birthday Celebra-
tion of Frank Sinatra featuring Tony Sands. 8 p.m. 
$30. bethesdabluesjazz.com.

claSSical
geOrge washingtOn masOnic natiOnal 
memOrial 101 Callahan Dr., Alexandria. (703) 683-
2007. Washington Metropolitan Philharmonic. 3 p.m. 
$20. gwmemorial.org.

kenneDy center millennium stage 2700 F St. 
NW. (202) 467-4600. Kennedy Center Opera House 
Orchestra. 6 p.m. Free. kennedy-center.org.

phillips cOllectiOn 1600 21st St. NW. (202) 387-
2151. Alexander Sitkovetsky and Wu Qian. 4 p.m. 
$20–$40. phillipscollection.org.

1811 14TH ST NW
www.blackcatdc.com

@blackcatdc
      DECEMBER SHOWS

FRI 9 SUPER ART FIGHT
FRI 9 FLASHER
SAT 10 REVEREND 
 HORTON HEAT
SAT 10 THE WAG DANCE PARTY

TUE 13 TURNED OUT A PUNK
 LIVE WITH DAMIAN ABRAHAM

WED 14 YOU WON’T
THU 15 JEFF SIMMERMON
FRI 16 HARRY & THE POTTERS’
 YULE BALL 2016
SAT 17 EIGHTIES MAYHEM
 HOLIDAY EXTRAVAGANZA

SAT 17 COMMON PEOPLE
 90S ALT POP & HIP HOP PARTY

SUN 18 ROCK’N’SHOP
FRI 20 CHURCH NIGHT (21+)

SAT 31 THE BLACK CAT
 NYE BALL

TAKE METRO! 
WE ARE LOCATED 3 BLOCKS FROM THE 

U STREET/CARDOZO STATION
TO BUY TICKETS VISIT TICKETFLY.COM

SAT DEC 31
THE BLACK CAT NYE BALL

SAT DEC 10
REVEREND HORTON HEAT

                             ----------               

3701 Mount Vernon Ave.
Alexandria, VA • 703-549-7500

For entire schedule go to Birchmere.com
       Find us on Facebook/Twitter!

Tix @ Ticketmaster.com   800-745-3000

  Dec 8 THE DAN BAND “Holiday 
Show”  

9 BILL KIRCHEN & TOO MUCH FUN 
with COMMANDER CODY “Honky Tonk 

Holiday”  
10 CHERYL WHEELER & JOHN GORKA
 11      

featuring
Jerry McCoury & Chris Warner

12 BIG BAD VOODOO DADDY
“Wild & Swingin’ Holiday Party”

 14 BLOOD SWEAT & TEARS 
               featuring BO BICE         

w/Chrissi
      Poland

15 CARBON LEAF 
Sarah 
Darling  

17  SOUTHSIDE JOHNNY 
& THE ASBURY JUKES 

 18   LORRIE MORGAN’S 
“Enchanted Christmas”

 20 A JOHN WATERS CHRISTMAS
(mature audiences)

21  MINT CONDITION 
26 HAYES CARLL 

ALLISON 
MOORER 

 27&28   JUDY COLLINS
29 20TH ANNUAL HANK WILLIAMS TRIBUTE

30    PIECES OF A DREAM
 31           New Year’s Eve with

THE SELDOM SCENE -8pm-
Locust Honey String Band & Cabin Creek

6&7 ROAM Winterfest 2017-7pm-

8 JUSTIN TOWNES EARLE DAWN
LANDES

11&12 STEPHEN LYNCH
"The My Old Heart Tour"

 13&15 EDDIE FROM OHIO

16 ANTHONY DAVID
with special 

guest  CAROL RIDDICK

 21  RICKY SKAGGS & Kentucky 
Thunder

22 THE ASSOCIATION

     

       

     

     

     

     

     

     

Jan

20&

50th Anniversary 
Weekend
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CITY LIGHTS: Sunday

JaGuardini
When Harrisonburg, Va.’s Ivan Christo takes the 
stage as Jaguardini, you’re bound to be surprised. 
Jaguardini is ever-morphing from a band into a 
larger audio and visual art platform. Instruments 
range from sax to an original Gameboy, while vi-
suals might include videos and Christo sporting 
an old CRT TV set on his head. On the road, Jag-
uardini’s haunting female lead vocals will be 
performed by Alethea Leventhal, who will also 
open the show with her own project, Ships in the 
Night. Jaguardini and Ships in the Night work to-
gether often, releasing the split single “Wire & 
Light” and Voltroning together into a new collab-
orative project, Sexual Vampire. The common 
thread through all of these pieces is how they cut 
the aural and emotional brightness of chiptune 

and pop music by building their melodies on top of darker foundations. For some, it’ll be an apt 
metaphor for the encroaching holidays. Merry Synthmas, ya filthy animals. Jaguardini performs 
with Ships in the Night at 9 p.m. at Galaxy Hut, 2711 Wilson Blvd., Arlington. $5. (703) 525-8646. gal-
axyhunt.wordpress.com.  —Justin Weber

country
the hamiltOn 600 14th St. NW. (202) 787-1000. 
Edwin McCain, Jeff Campbell. 7:30 p.m. $29.75–
$34.75. thehamiltondc.com.

Jazz
Blues alley 1073 Wisconsin Ave. NW. (202) 337-
4141. Marcus Johnson. 8 p.m.; 10 p.m. $27.50–$32.50. 
bluesalley.com.

twins Jazz 1344 U St. NW. (202) 234-0072. Griffith 
Kazmierczak. 8 p.m.; 10 p.m. $10. twinsjazz.com.

Monday
rock
galaxy hut 2711 Wilson Blvd., Arlington. (703) 525-
8646. Curtis Eller. 9 p.m. $5. galaxyhut.com.

VerizOn center 601 F St. NW. (202) 628-3200. Hot 
99.5 Jingle Ball. 7:30 p.m. $20. verizoncenter.com.

Holiday
BethesDa Blues anD Jazz 7719 Wisconsin Ave., 
Bethesda. (240) 330-4500. Virginia Music Adven-
tures’ A Big Band Christmas!. 7:30 p.m. $15.  
bethesdabluesjazz.com.

Birchmere 3701 Mount Vernon Ave., Alexan-
dria. (703) 549-7500. Big Bad Voodoo Daddy Wild & 
Swingin’ Holiday Party. 7:30 p.m. $49.50.  
birchmere.com.

claSSical
kenneDy center millennium stage 2700 F St. 
NW. (202) 467-4600. University of Maryland Chamber 
Music Ensemble. 6 p.m. Free. kennedy-center.org.

Jazz
Blues alley 1073 Wisconsin Ave. NW. (202) 337-
4141. Tim Reynolds. 8 p.m.; 10 p.m. $25.  
bluesalley.com.

ElEctronic
rhizOme Dc 6950 Maple St. NW. Biliana Voutchkova 
& Michael Thieke, NVS Trio. 8 p.m. $10. rhizomedc.org.

Funk & r&B
hOwarD theatre 620 T St. NW. (202) 803-2899. 
Barrington Levy & Detour Posse, Mighty Mystic. 9 
p.m. $25–$60. thehowardtheatre.com.

tuESday
rock
hOwarD theatre 620 T St. NW. (202) 803-2899. 
Seu Jorge. 8 p.m. $38.50–$191.  
thehowardtheatre.com.

Holiday
9:30 cluB 815 V St. NW. (202) 265-0930. The Oh Hel-
los. 7 p.m. $25. 930.com.

HiP-HoP
fillmOre silVer spring 8656 Colesville Road, Sil-
ver Spring. (301) 960-9999. Mac Miller, Soulection 
featuring The Whooligan, ClockworkDJ. 7:30 p.m. $35. 
fillmoresilverspring.com.

World
kenneDy center millennium stage 2700 F 
St. NW. (202) 467-4600. Bilja Krstic and the Bistrik 
Orchestra. 6 p.m. Free. kennedy-center.org.

country
gypsy sally’s 3401 K St. NW. (202) 333-7700. 
The Stray Birds, Miss Tess and The Talkbacks. 8 p.m. 
$13–$15. gypsysallys.com.

hill cOuntry BarBecue 410 7th St. NW. (202) 
556-2050. Jonny Grave. 8:30 p.m. Free.  
hillcountrywdc.com.

Jazz
Blues alley 1073 Wisconsin Ave. NW. (202) 337-
4141. Eric Felten Jazz Orchestra. 8 p.m.; 10 p.m. $30. 
bluesalley.com.

WEdnESday
rock
Birchmere 3701 Mount Vernon Ave., Alexandria. 
(703) 549-7500. Blood, Sweat, & Tears featuring Bo 
Bice. 7:30 p.m. $49.50. birchmere.com.

Black cat Backstage 1811 14th St. NW. (202) 667-
4490. You Won’t, The Suitcase Junket. 7:30 p.m. $12. 
blackcatdc.com.

gypsy sally’s 3401 K St. NW. (202) 333-7700. Fare 
Thee Well Joe, Beggars Tomb, Zydeco Jed. 8 p.m. $10. 
gypsysallys.com.

state theatre 220 N. Washington St., Falls Church. 
(703) 237-0300. The Weepies. 8:30 p.m. $35.  
thestatetheatre.com.

Holiday
BethesDa Blues anD Jazz 7719 Wisconsin Ave., 
Bethesda. (240) 330-4500. Redd Christmas. 8 p.m. 
$25. bethesdabluesjazz.com.

kenneDy center cOncert hall 2700 F St. NW. 
(202) 467-4600. Merry Tubachristmas. 6 p.m. Free. 
kennedy-center.org.

claSSical
BairD auDitOrium at natiOnal museum Of 
natural histOry 10th Street and Constitution 
Avenue NW. (202) 633-3030. Musicians from Marl-
boro. 7:30 p.m. $15. residentassociates.org.

`

OLIVE LOUNGE 

301.270.5154 • mideasterncuisine.com • Mideastcuisine@hotmail.com
7006 Carroll Avenue • Takoma Park, MD  20912

Visit us at  

www.mideasterncuisine.com 

to view our menus and contact us.  

HOLIDAY CATERING

It is that wonderful time of the year when we get to spend time 

with friends and family. Don't waste it worrying about cooking. 

Let us handle your catering needs.  We have an extensive menu of 

offerings and services for any occasion, personal or business. 

MENTION THIS AD AND RECEIVE 10% OFF  

ANY CATERING MENU ITEMS.
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CITY LIGHTS: Monday

tracy k. SMitH
After winning the 2012 Pulitzer Prize for Poet-
ry for her 2011 collection Life on Mars, Tracy K. 
Smith decided to challenge herself by working 
in another form. The shift from poetry to prose 
came somewhat naturally: Her memoir, Ordi-
nary Light, was a finalist for the 2015 National 
Book Award in nonfiction. Smith took on yet an-
other literary genre earlier this year, contribut-
ing the libretto to A Marvelous Order, a new op-
era about the conflict between urban planner 
Robert Moses and activist Jane Jacobs. When 
she reads at the Folger, however, Smith will re-
turn to her roots and focus on poetry as part 
of the library’s annual Emily Dickinson birth-
day tribute. In Ordinary Light, Smith writes 
that Dickinson’s “I’m Nobody! Who are you?” 
“made me feel special, privy to magic, as if who-
ever was speaking had sought me out, discern-
ing an affinity.” With her poems that alternately 

probe her psyche and outside events she seeks to understand, Smith allows her readers to become 
privy to her particular brand of magic as well. Tracy K. Smith reads at 7:30 p.m. at the Folger Elizabe-
than Theatre, 201 East Capitol St. SE. $15. (202) 544-4600. folger.edu.  —Caroline Jones

HiP-HoP
fillmOre silVer spring 8656 Colesville Road, Sil-
ver Spring. (301) 960-9999. Tory Lanez, Jacquees, 
Kranium, Kurt Rockmore, VeeCee. 8 p.m. fillmoresil-
verspring.com.

World
mansiOn at strathmOre 10701 Rockville Pike, 
North Bethesda. (301) 581-5100. Zemer Chai. 7:30 
p.m. $20. strathmore.org.

Jazz
twins Jazz 1344 U St. NW. (202) 234-0072. Keigo 
Hirakawa Trio. 8 p.m.; 10 p.m. $10. twinsjazz.com.

ElEctronic
flash 645 Florida Ave. NW. (202) 827-8791. Gravez, 
DJ Kidd Marvel. 9 p.m. $10. flashdc.com.

sOunDcheck 1420 K St. NW. (202) 789-5429. Dirt-
yphonics, Nowleez, Sayzar. 10 p.m. $15–$20. sound-
checkdc.com.

tHurSday
rock
Birchmere 3701 Mount Vernon Ave., Alexandria. 
(703) 549-7500. Carbon Leaf. 7:30 p.m. $35. birch-
mere.com.

Dc9 1940 9th St. NW. (202) 483-5000. Allen Tate, 
Pavo Pavo. 9 p.m. $10–$12. dcnine.com.

iOta cluB & café 2832 Wilson Blvd., Arlington. (703) 
522-8340. The Delarcos, The Yachtsmen, Go Pills. 
8:30 p.m. $10. iotaclubandcafe.com.

claSSical
kenneDy center cOncert hall 2700 F St. NW. 
(202) 467-4600. National Symphony Orchestra: Han-
del’s Messiah. 7 p.m. $15–$89. kennedy-center.org.

Jazz
Blues alley 1073 Wisconsin Ave. NW. (202) 337-
4141. Freddie Cole. 8 p.m.; 10 p.m. $30–$35.  
bluesalley.com.

music center at strathmOre 5301 Tuckerman 
Lane, North Bethesda. (301) 581-5100. Ramsey Lewis 
and John Pizzarelli. 8 p.m. $40–$95. strathmore.org.

Funk & r&B
BethesDa Blues anD Jazz 7719 Wisconsin Ave., 
Bethesda. (240) 330-4500. Dionne. 8 p.m. $35. 
bethesdabluesjazz.com.

gypsy sally’s 3401 K St. NW. (202) 333-7700. Spiri-
tual Rez, Formula 5. 8:30 p.m. $14. gypsysallys.com.

Galleries
arlingtOn arts center 3550 Wilson Blvd., 
Arlington. (703) 248-6800. arlingtonartscenter.org. 
Ongoing: “Fall SOLOS 2016.” Seven artists, selected 
from a field of more than 100, showcase their work 
in individual galleries at this annual exhibition that 
highlights never-before-seen work. Oct. 15 to Dec. 18. 
Ongoing: “Dia de los Muertos.” Celebrate the Day of 
the Dead with this exhibition that accepts submis-
sions from artists of all strength and mediums.  Nov. 
4 to Dec. 18. Ongoing: “Third Patterns.” AAC resident 
artist Alice Whealin showcases colorful works paint-
ed on wood panels and transparencies in this exhi-
bition that focuses on images of internal bodies. Oct. 
15 to Dec. 18.

Dc arts center 2438 18th St. NW. (202) 462-7833. 
dcartscenter.org. Closing: “This End Up.” Partici-
pants in Project Dispatch, an art subscription ser-
vice, display their work in cardboard boxes to empha-
size the theme of delivery and surprise. Featured art-
ists include Eleanor Barba, Allison Long Hardy, and 
Jerome Skiscim. Sept. 16 to Dec. 11.

hillyer art space 9 Hillyer Court NW. (202) 338-
0325. hillyerartspace.org. Ongoing: “Ibero-American 
Cultural Attache Association.” Artists from the Iberi-
an peninsula display their work in this exhibition that 
aims to promote and preserve the culture and his-
tory of the region. Nov. 7 to Dec. 18. Ongoing: “For-
mat.” Photographer Laila Abdul-Hadi Jadallah curates 
this exhibition of small, photo-inspired art present-
ed at Hillyer as part of Fotoweek DC. Nov. 7 to Dec. 30. 
Ongoing: “Unveiled.” Ecuadorean documentary pho-
tographer Paola Paredes showcases images from her 
series chronicling her discussion of her sexuality with 
her conservative family. Nov. 7 to Dec. 18.

lOng View gallery 1234 9th St. NW. (202) 232-
4788. longviewgallerydc.com. Ongoing: “Michelle 
Peterson-Albandoz.” The local artist, known for her 
work with wood, displays a series of new pieces 
inspired by the American flag. Dec. 1 to Jan. 8.

mOntpelier arts center 9652 Muirkirk Road, 
Laurel. (301) 377-7800. arts.pgparks.com. Ongo-
ing: “Single Lens Reflex-tions.” Local photographers 
turn their attention to their families and familiar loca-
tions in this group show. Nov. 6 to Dec. 31. Ongoing: 
“Annual Holiday Group Show.” Montpelier’s resident 
artists showcase sculptures, paintings, and photos 
at this year-end exhibition. Dec. 3 to Dec. 31. Ongo-
ing: “Urban Color.” Photographers Susan Stregack 

LIVE
UPCOMING PERFORMANCES

THEHAMILTONDC.COM

TUES, DEC 20
LOS LOBOS HOLIDAY SHOW

WED, DEC 21
O’CONNOR BAND 
FEATURING MARK O’CONNOR PRESENTS 
AN APPALACHIAN CHRISTMAS

THURS, DEC 22
BEN WILLIAMS 
PRESENTS HIS 5TH ANNUAL BIRTHDAY BASH 
A HOLIDAY MUSICAL EXTRAVAGANZA

SUNDAY DEC 11

SUNDAY DEC 18

EDWIN
MCCAIN 
W/ JEFF CAMPBELL

KURT ELLING
THE BEAUTIFUL DAY
featuring s� cial guest
TILL BRONNER
W/ MARK MEADOWS

vinovangoghclass.eventbrite.com

TICKETS $80 GA $125 VIP  

TICKETS INCLUDE: 20+ WHISKEYS TO SAMPLE,  
15+ RESTAURANTS WITH DISHES THAT  

WILL DRIVE YOU HOG WILD

Visit www.washingtoncitypaper.com/events for more details

THURSDAY, DECEMBER 8  
6:00-9:30PM   

6:00 PM VIP 7:00 PM GA
THE FORMER RESIDENCE OF  
THE AMBASSADOR OF SPAIN  

2801 16TH STREET NW WASHINGTON, DC 20009
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CITY LIGHTS: tuESday

tHE Stray BirdS
The Stray Birds tour voraciously, reaching D.C. on the heels of a U.K. run. Since its first EP ap-
peared in 2010, this trio out of Lancaster, Pa. has gotten attention for blending elements of tra-
ditional bluegrass with contemporary storytelling. The group is at its strongest when leaning 
into its stunning harmonies, which appear on nearly every song. Singer Maya de Vitry, who also 
plays fiddle, guitar, and banjo, leads the way with soulful vocals, which sound especially satisfy-
ing when she dips into her low range. Bassist Charlie Muench sings as well, richer and bolder now 
than ever before. And guitarist Oliver Craven, who also steps in on fiddle, rounds out the harmo-
nies while fingerpicking intricate melodies. The band once stayed close to their folk roots, but 
their new album, Magic Fire, features bolder arrangements and a bigger sound. The recent addi-
tion of percussion allows the band to move up-tempo, and fans will hear some of the group’s most 
danceable songs yet. But also sure to appear are the classics that made the band a hit with lovers 
of fiddle tunes and mournful ballads. The Stray Birds perform with Miss Tess and the Talkbacks at 8 
p.m. at Gypsy Sally’s, 3401 K St. NW. $13–$15. (202) 333-7700. gypsysally’s.com.  —Leah Douglas

and Rollin Fraser display a series of detailed, colorful 
images captured during their explorations of cities. 
Nov. 5 to Dec. 31.

mOrtOn fine art 1781 Florida Ave. NW. (202) 628-
2787. mortonfineart.com. Ongoing: “Holiday Small 
Works Show.” Morton’s resident artists display their 
work at this annual showcase. Dec. 3 to Jan. 5.

washingtOn printmakers gallery 1641 Wis-
consin Ave. NW. (202) 669-1497. washingtonprint-
makers.com. Ongoing: “Danny Schweers.” The pho-
tographer presents a series of humorous and insight-
ful images. Nov. 30 to Dec. 24.

Dance
agOra Dance The company explores the power 
of white lies we tell ourselves and others in its new 
piece, The Kind of Thing That Would Happen. Com-
bining movement with monologues and the music 
of Mozart and Supertramp, the company creates a 
thought-provoking multimedia showcase. Dance 
Place. 3225 8th St. NE. Dec. 10, 8 p.m.; Dec. 11, 7 p.m. 
$15–$30. (202) 269-1600. danceplace.org.

manassas Ballet theatre’s nutcracker 
The local dance company presents its own take on 
The Nutcracker, featuring music from a live orches-
tra and a salute to the military on opening night. Hyl-
ton Performing Arts Center. 10960 George Mason Cir-
cle, Manassas. Dec. 15, 7:30 p.m. $25–$65. (703) 993-
7759. hyltoncenter.org.

the nutcracker The Washington Ballet returns to 
the Warner Theatre with its annual, D.C.-influenced 
take on the classic holiday ballet about enchanted 
toys. Local insiders including media personalities and 
councilmembers appear in cameo roles. Warner The-
atre. 513 13th St. NW. Dec. 9, 7 p.m.; Dec. 10, 2 p.m.; 
Dec. 10, 7 p.m.; Dec. 11, 1 p.m.; Dec. 11, 5:30 p.m.; Dec. 13, 
7 p.m.; Dec. 14, 7 p.m.; Dec. 15, 7 p.m. $30–$120. (202) 
783-4000. warnertheatredc.com.

step afrika!’s magical, musical, hOli-
Day step shOw The local African dance compa-
ny returns with its annual winter production that 
incorporates percussive movement, music, and an 
appearance by DJ Frosty the Snowman. Atlas Per-
forming Arts Center. 1333 H St. NE. Dec. 15, 7:30 p.m. 
$18–$40. (202) 399-7993. atlasarts.org.

stephen petrOniO cOmpany In Bloodlines, 
Petronio pays tribute to the abstract modern dancers 
who came before him, including Merce Cunningham, 
Yvonne Ranier, and Lucinda Childs. He opens this 
series with Cunningham’s “Rainforests”  and Trisha 
Brown’s “Glacial Decoy.” American Dance Institute. 
1570 East Jefferson St., Rockville. Dec. 9, 8 p.m.; Dec. 
10, 8 p.m. $15–$30. (301) 984-3003.  
americandance.org.

Theater
Black natiVity This long-running musical by 
Langston Hughes celebrates the birth of Jesus and 
the holiday traditions of black Americans Anacos-
tia Playhouse. 2020 Shannon Place SE. To Dec. 31. 
$30–$40. (202) 290-2328. anacostiaplayhouse.com.

BrOaDway BOunD 1st Stage presents the third play 
in Neil Simon’s Eugene trilogy, in which two brothers 
cope with family tragedy while trying to make their 
way as professional comedy writers. The Pulitzer 
Prize finalist is directed by Shirley Serotsky. 1st Stage. 
1524 Spring Hill Road, McLean. To Dec. 18. $15–$30. 
(703) 854-1856. 1ststagetysons.org.

carOusel Arena’s annual holiday musical comes 
in the form of this Rodgers and Hammerstein clas-
sic about a bad boy and a good girl who fall in love, 
only to encounter great tragedy. Local favorites Nich-
olas Rodriguez and E. Faye Butler star in this favorite, 
which features songs including “If I Loved You” and 
“You’ll Never Walk Alone.” Arena Stage. 1101 6th St. 

7719 Wisconsin Ave., Bethesda, MD
(240) 330-4500 

www. BethesdaBluesJazz.com
Two Blocks from Bethesda Metro/Red Line

Free Parking on Weekends

JUST ANNOUNCED

T 12/27 RONNIE LAWS
S 12/31 DOC SCANTLIN &  
   HIS IMPERIAL PALMS   
   ORCHESTRA to ring in 2017!

F 1/6  SONNY LANDRETH  
+ SARAH BORGES &  
THE BROKEN SINGLES

S 1/7 76 DEGREES  
   WEST BAND  
   w/ Special Guest Sugar Bear

W 1/11 CL SMOOTH Unplugged

F 2/3 BILL LAURANCE
TH 2/9 DENIECE WILLIAMS
M 2/13 THE SPINNERS
T 2/14 THE SPINNERS
TH 2/23 ANGIE STONE 2 SHOWS

T 3/7 RICKIE LEE JONES,  
   MADELINE PEYROUX

D E C E M B E R
F 9 MOTOWN & MORE:  
   A Holiday Celebration

SU 11 101ST B-DAY    
   CELEBRATION OF  
   FRANK SINATRA  
   by Tony Sands

W 14 REDD CHRISTMAS
TH 15 DIONNE FARRIS
F 16 LANDAU MURPHY JR.  
   Holiday Show

SA 17 JOE CLAIR & FRIENDS  
   Comedy Show – 2 SHOWS (7/10PM)

SU 18   BIG NY & THE SMOOTH  
JAZZ ALL STARS 
w/ Special  Guest Lindsey Webster  
7:30PM

T 20 NRBQ
W 21 CHRISTMAS WITH  
   CASSANDRA  WILSON 
   2 SHOWS (7/10PM)
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JaPanESE BrEakFaSt
After her mother was diagnosed with cancer, Little Big League frontwoman Michelle Zauner 
moved back home to be with her family, and after her mother’s passing she channeled her grief 
into a new project called Japanese Breakfast. Her gorgeous debut album as Japanese Break-
fast, Psychopomp, recalls The Jesus and Mary Chain’s Psychocandy, in title and, at times, sound. 
Zauner blasts Little Big League’s emo-ish indie pop with a shoegazer’s fuzz, especially on the 
cathartic “In Heaven,” but she also knows when to pull her foot off the pedal, providing medi-
tative moments of mourning. Grief can make real life feel like a bad dream, and as she returns 
to D.C. for the third time in 2016, Japanese Breakfast was supposed to perform at a venue liv-
ing its own bad dream: Comet Ping Pong, a cozy pizza joint-slash-concert space besieged by the 
absurd, fake news-fueled “Pizzagate” conspiracy theory. The show was moved to Rock & Roll 
Hotel to accommodate a bigger crowd, but even at a larger venue, a rare show with solo perfor-
mances by Japanese Breakfast, Eskimeaux, and D.C.’s Keeper will still feel just as intimate and 
vital. Japanese Breakfast performs with Eskimeaux and Keeper at 8 p.m. at Rock & Roll Hotel, 1353 H 
St. NE. $12. (202) 388-7625. rockandrollhoteldc.com.  —Chris Kelly

SW. To Dec. 24. $64–$99. (202) 488-3300.  
arenastage.org.

the christians A live choir backs the action in this 
play set in an enormous church. When Pastor Paul’s 
church grows from a small storefront into a home for 
thousands, he is cheered by his followers but his lat-
est sermon is sure to ruffle feathers. Theater J. 1529 
16th St. NW. To Dec. 11. $27–$57. (202) 777-3210.  
theaterj.org.

a christmas carOl Award-winning actor Tim 
Jansen stars as Ebenezer Scrooge in this adaptation 
of Charles Dickens’ classic holiday tale set in contem-
porary America. Joe’s Movement Emporium. 3309 
Bunker Hill Road, Mount Rainier. To Dec. 15; To Dec. 16; 
To Dec. 17; To Dec. 17; To Dec. 18. $10–$20. (301) 699-
1819. joesmovement.org.

a christmas carOl Veteran local actor Craig Wal-
lace takes on the role of Scrooge in this popular musi-
cal adaptation of Charles Dickens’ tale about kind-
ness and holiday cheer. Celebrating its 35th season 
at Ford’s, Michael Wilson’s adaptation is directed by 
Michael Baron. Ford’s Theatre. 511 10th St. NW. To Dec. 
31. $22–$92. (202) 347-4833. fords.org.

fully cOmmitteD A restaurant reservation taker 
showcases his amazing dexterity in this comedic and 
engaging one-man show featuring local actor Tom 
Story. Recently seen on Broadway, the MetroStage 
version is directed by Alan Paul. MetroStage. 1201 N. 
Royal St., Alexandria. To Jan. 8. $55–$60. (703) 548-
9044. metrostage.org.

gOyescas A cloak-and-dagger story of mistaken 
betrayals spins with the fury of Spanish dance and 
paintings come to life in this new English adapta-
tion of the rarely seen opera-ballet, originally inspired 
by Francisco de Goya’s paintings. This production is 
paired with Manuel de Falla’s “Seven Spanish Popular 
Songs.” GALA Hispanic Theatre. 3333 14th St. NW. To 
Dec. 18. $23–$46. (202) 234-7174. galatheatre.org.

intO the wOODs Stephen Sondheim’s acclaimed 
musical that wonders what happens to fairy tale 

characters after they find their “happily ever after” is 
reimagined at the Kennedy Center in a new produc-
tion from Fiasco Theater. Kennedy Center Eisenhow-
er Theater. 2700 F St. NW. To Jan. 8. $45–$175. (202) 
467-4600. kennedy-center.org.

it’s a wOnDerful life: a liVe raDiO play In the 
late 1940s, a team of radio performers gather to tell 
the story of George Bailey and his angel compan-
ion, Clarence, in this lively adaptation of the clas-
sic film supplemented with period ads. Washington 
Stage Guild at Undercroft Theatre. 900 Massachu-
setts Ave. NW. To Dec. 18. $25–$50. (240) 582-0050. 
stageguild.org.

the magi A couple that performs in the same band 
is on the verge of breaking up around the holidays, 
forcing both of them to consider the consequences 
of their actions in this awkward and poignant drama 
from Helen Murray Pafumi. The Hub Theatre at John 
Swayze Theatre. 9431 Silver King Court, Fairfax. To 
Dec. 18. $20–$30. (703) 674-3177. thehubtheatre.org.

miss Bennet: christmas at pemBerley The 
characters in Pride and Prejudice come together to 
celebrate Christmas in this new play that follows 
Mary Bennet as she explores her future and a poten-
tial romance. Round House Theatre Bethesda. 4545 
East-West Highway, Bethesda. To Dec. 18. $36–$56. 
(240) 644-1100. roundhousetheatre.org.

mOBy Dick The white whale comes alive in this lively 
adaptation of Herman Melville’s classic man-versus-
nature tale. Jamie Abelson and Christopher Donahue 
star as Ishmael and Ahab. Arena Stage. 1101 6th St. 
SW. To Dec. 24. $55–$90. (202) 488-3300.  
arenastage.org.

the secOnD city’s Black siDe Of the mOOn 
Woolly Mammoth and the Chicago-based comedy 
ensemble team up once again for a new show, this 
one with a cast of black comedians who imagine the 
future, describing everything from a new planet ruled 
by Barack Obama to police brutality and everyone’s 
obsession with gluten intolerance.  Woolly Mammoth 

Washington City Paper
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DIRECTED BY JOHN MADDEN © 2016 EUROPACORP – FRANCE 2 CINEMA#MissSloane

“ONE OF THE YEAR’S
BEST MOVIES!”
SCOTT MANTZ,

RAMA TAMPUBOLON,

“HHHHH”

“‘MISS SLOANE’ IS A
GLORIOUS KNOCKOUT!”
MATT DONATO,

STARTS FRIDAY, DECEMBER 9 IN THEATRES EVERYWHERE
CHECK DIRECTORIES FOR THEATRES AND SHOWTIMES • NO PASSES ACCEPTED

ODD UNIVERSE:
FRINGE CREATIVE

with ALAIN NU, THE MAN WHO KNOWS
Witness the BEST Mind-Magic show in 

DC with TV Mentalist Alain Nu, The Man 

Who Knows! This show is presented at 

the Trinidad Theatre at the Logan Fringe 

Arts Space, run by the Washington, DC 

non-profit Capital Fringe.

THURSDAY, 12/15 
@ 8:30PM

TICKETS - $20
Trinidad Theatre - Logan Fringe Arts Space 

1358 Florida Ave NE 20002

CAPITALFRINGE.ORG
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Theatre. 641 D St. NW. To Jan. 1. $20–$69. (202) 393-
3939. woollymammoth.net.

the secOnD shepherDs’ play Actors and mem-
bers of the Folger Consort come together to tell the 
nativity story in this production that incorporates 
music, magic, and miracles. Folger Shakespeare 
Library. 201 E. Capitol St. SE. To Dec. 21. $40–$60. 
(202) 544-7077. folger.edu.

the secret garDen The classic children’s novel 
about an orphan who discovers the secrets locked 
away in her uncle’s mansion comes to Shakespeare 
Theatre Company in the form of a musical, featur-
ing favorite songs like “Lily’s Eyes” and “A Bit of 
Earth.”  Sidney Harman Hall. 610 F St. NW. To Dec. 31. 
$44–$118. (202) 547-1122. shakespearetheatre.org.

silVer Belles When the longtime director of a 
town’s Christmas pageant suddenly dies, four sil-
ver-haired singers join together to ensure the show 
continues. Combining elements of popular sitcoms 
like The Golden Girls and Designing Women, this new 
show starring local favorites Donna Migliaccio, Nova 
Y. Payton, Ilona Dulaski, Naomi Jacobson and Sandy 
Bainum arrives just in time for the holidays. Signature 
Theatre. 4200 Campbell Ave., Arlington. To Dec. 24. 
$40–$90. (703) 820-9771. sigtheatre.org.

sleeping Beauty The classic fairy tale about a 
young woman who sleeps for a hundred years after 
pricking her finger is transformed into a dark, goth-
ic tale in this new, wordless adaptation from Synet-
ic Theater. Synetic Theater at Crystal City. 1800 South 
Bell St. , Arlington. To Jan. 8. $20–$60. (866) 811-4111. 
synetictheater.org.

straight white men Provocative playwright 
Young Jean Lee presents this comedy about three 
brothers and their father who come together for a 
Christmas bout of wrestling and video games but 
when one member of the group begins to buck-
le under pressure, they all learn the stakes of their 
fight are higher than anyone imagined.  Studio The-
atre. 1501 14th St. NW. To Dec. 18. $20–$85. (202) 332-
3300. studiotheatre.org.

tame. This new play from author (and City Paper con-
tributor) Jonelle Walker imagines the plot of Shake-
speare’s Taming of the Shrew from the perspective 
of the woman being tamed. When a young woman is 
forced by her family and an alluring young pastor to 
conform to traditional gender roles, a series of explo-
sive comedic encounters unfold. Gunston Arts Cen-
ter, Theatre Two. 2700 South Lang St., Arlington. To 
Dec. 11. $10–$50. (703) 418-4808. wscavantbard.org.

titanic: the musical The stirring musical about 
the sinking of the famous ocean liner is reimagined at 
Signature by director Eric Schaeffer. Designed to be 
performed in the round, the production tells the story 
of the ship’s final minutes. Signature Theatre. 4200 

Campbell Ave., Arlington. To Jan. 29. $40–$108. (703) 
820-9771. sigtheatre.org.

wickeD The touring company of the long-running 
Broadway musical about the good witches and bad 
witches Dorothy encounters in Oz returns to the Ken-
nedy Center for the holiday season.  Kennedy Cen-
ter Opera House. 2700 F St. NW. To Jan. 8. $79–$229. 
(202) 467-4600. kennedy-center.org.

Film
liOn A young man, abandoned on the streets of Cal-
cutta and adopted by an Australian family, seeks out 
his biological parents and home in this stirring drama, 
based on a true story, starring Dev Patel, Nicole Kid-
man, and Sunny Pawar. (See washingtoncitypaper.
com for venue information)

man DOwn Shia  LaBoeuf stars as a former Marine 
who searches for his son in post-apocalyptic Amer-
ica in this drama from director Dito Montiel. Co-star-
ring Gary Oldman, Kate Mara, and Jai Courtney. (See 
washingtoncitypaper.com for venue information)

miss slOane A driven lobbyist does whatever it 
takes to win in this political drama starring Jessi-
ca Chastain, Gugu Mbatha-Raw, and John Lithgow. 
Directed by John Madden. (See washingtoncitypaper.
com for venue information)

mOana A young Polynesian woman aims to save 
her people by sailing in search of the famous demi-
god Maui in this animated film from Disney. Dwayne 
Johnson provides the voice of Maui while Lin-Manuel 
Miranda provides the music. (See washingtoncitypa-
per.com for venue information)

Office christmas party The slacker branch man-
ager of a company and his co-workers must throw an 
impressive Christmas party to impress a client and 
prevent their office from getting shut down in this 
raunchy comedy from directors Josh Gordon and Will 
Speck. Starring TJ Miller, Jason Bateman, and Jenni-
fer Aniston. (See washingtoncitypaper.com for venue 
information)

CITY LIGHTS: tHurSday

WickEd
Why does Wicked continue to entertain and thrill 
audiences more than a decade after its Broadway 
opening? Because it offers several hours of pure 
theatrical escapism that both cynics and optimists 
can relate to. Based on Gregory Maguire’s novel, 
which Maguire wrote to address some of his lin-
gering Wizard of Oz questions, the musical follows 
Oz’s main villain, Elphaba, who later becomes the 
Wicked Witch of the West. We see her rise from an 
awkward, sullen teenager to a confident, power-
ful woman through her friendship with Glinda the 
Good, and we see her give in to evil impulses. All 
the while, an imaginative score by Tony-winning 
composer Stephen Schwartz and a warm book by 
Winnie Holzman tie the story together. Schwartz 
and Holzman’s words and music capture the same 
magic and childlike wonder of the film, while up-
dating it with a more mature narrative. The musi-
cal runs Dec. 14 to Jan. 8 at the Kennedy Center Opera 
House, 2700 F St. NW. $99–$359. (202) 467-4600. 
kennedy-center.org.  —Jackson Sinnenberg

TATTOO PARADISE
ADAMS MORGAN, DC 
2444 18th St. NW 
Washington DC 20009 
202.232.6699

WHEATON, MD
2518 W. University Blvd. 
Wheaton, MD 20902 
301.949.0118

tattooparadisedc.com
myspace.com/tattooparadise

THE ONLY
TATTOO SHOP IN 
ADAMS MORGAN
THAT MATTERS

Washington City Paper
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JACKIETHEFILM.COM

N A T A L I E  P O R T M A N

★ ★ ★ ★ ★
JOSHUA ROTHKOPF ‒ TIME OUT NEW YORK

“NATALIE PORTMAN WILL FLOOR YOU
WITH HER TOUR DE FORCE PERFORMANCE.”

PETER TRAVERS ‒ ROLLING STONE

WASHINGTON, DC
Landmark’s E Street Cinema
(202) 783-9494

BETHESDA
Landmark’s Bethesda Row Cinema
(301) 652-7273

FAIRFAX
Angelika at Mosaic
(571) 512-3301

EXCLUSIVE ENGAGEMENTS START FRIDAY, DECEMBER 9

FOLLOW
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 Adult Services

Thai gorgeous 
*Experience a SENSUAL body
rub, Pros massage, beauty 
with AMAZING curves! *I offer 
complete full body pampering 
appointment.
INCALL 703 -587-4683
Location on Duke St, Alexandria 
 9.30-7pm

 Adult Phone
Entertainment

Livelinks - Chat Lines. Flirt, chat 
and date! Talk to sexy real singles 
in your area.  Call now! (877) 
609-2935 

Livelinks - Chat Lines. Flirt, chat 
and date! Talk to sexy real singles 
in your area.  Call now! (877) 
609-2935 

 Legals

WASHINGTON LATIN PUBLIC 
CHARTER SCHOOL
 
NOTICE OF INTENT TO ENTER 
INTO A SOLE SOURCE CON-
TRACT
Dated: 12-09-2016
 
Pursuant to the School Reform 
Act, D.C. 38-1802 (SRA) and 
the D.C. Public Charter Schools 
procurement policy, Washing-
ton Latin Public Charter School 
(WLPCS) hereby submits this 
public notice of intent to award 
the following sole source contract:

Contract:  Echo Hill Outdoor 
School Inc.

WLPCS intends to enter into a 
sole source contract with Echo 
Hill Outdoor School Inc. Echo Hill 
is an outdoor school that teaches 
students myriad skills and con-
cepts through hands-on, expe-
riential practices. The students 
are working and learning in the 
outdoors and seeing fi rst-hand 
examples of the material they 
are covering in Science class. 
This relates most directly to the 
units covered in the beginning 
of the year in Ms. Olney’s class 
(ecology and interdependence of 
life), but will incorporate ideas 
learned throughout the year. 
Moreover, students will also have 
an opportunity to extend their 
learning from the classroom by 
applying what they already know 
to new situations.  The total will be 
$27,450.00

For further information regarding 
this sole source notice, please 
contact Geovanna Izurieta via 
email by no later than 4:00 pm 
December 16 2016.
Gizurieta@latinpcs.org

 Roommates

ALL AREAS: ROOMMATES.
COM. Lonely? Bored? Broke? 
Find the perfect roommate to 
compliment your personality and 
lifestyles at Roommates.com!

 Rooms for Rent

Capitol Hill Living: Furnished 
Rooms for short-term and long-
term rental for $1,100!  Near 
Metro, major bus lines and Union 
Station - visit website for details  
www.TheCurryEstate.com 

 Rooms for Rent

WDC NE (Galludet)..1 master 
bedroom ($650), and 2 rooms 
($600 each) for rent by Galludet 
University NE WDC. Pay 1/3 util-
ities (water & electric). Available 
immediately. Fully loaded house. 
Washer/Dryer/Heat/Central AC/
Security Alarm. Great location. 10 
minutes to NY Ave metro, 10 min-
utes to H St corridor. 15 minutes to 
Union station metro. Only serious 
individuals.  202-427-3958

Upper NW DC Upscale neight-
borhood, Room for rent. Near Ta-
koma Metro, Walmart and fi tness 
center. Cozy, Sunny, large closet. 
All Utils. & Internet included. 
Good References and Background 
Check required. Male prefered. 
$600/mo. Call 202-271-2704.

 Art, Media &
Graphic Design

Program Director, Country Mu-
sic at SiriusXM Radio: Responsi-
ble for day-to-day programming 
of country music channels with 
the possibility of developing and 
mentoring air-talent for shows 
that consist of adult themed 
music news, current events, and 
pop-culture. Apply at:https://re-
cruiting.adp.com/srccar/public/
RTI.home?c=1147611&d=Exter-
nalCareerSite&rb=DIRECTEM-
PLOYERS&r=5000153250406

 Business Opportunities

PAID IN ADVANCE! Make $1000 
A Week Mailing Brochures From 
Home! No Experience Required. 
Helping home workers since 
2001! Genuine Opportunity. Start 
Immediately! www.IncomeSta-
tion.Net

 Career Instruction/
Training/Schools

AIRLINE CAREERS begin here 
– Get started by training as 
FAA certifi ed Aviation Techni-
cian. Financial aid for qualifi ed
students. Job placement assis-
tance. Call Aviation Institute of 
Maintenance   800-725-1563 

 Computer/Technical

Junior Management Analysts 
– Project Management (Multi 
Openings National Placement out 
of Loudoun County, VA). Bach’s 
in either, Computers, Eng’g, Info 
Syst’s, Telecommunications, IT, 
Mangmnt, Business, Internation-
al or related fi eld. Foreign educ 
equiv accepted. Any suitable 
combo of educ, training or exp 
accepted. Will gather & analyze 
data & info to eval & design
systs &  procedures to improve 
workfl ow, QC & QA & assist 
mangmnt in operating more ef-
fi ciently & effectively. Although 
no exp req’d candidate must 
have coursework or internship in 
either Info Technology Mangmnt 
or Project Mangmnt; In addition, 
coursework or internship in either 
Managerial Finance or Financial 
Mangmnt necessary. Coursework 
or internship in Mangmnt Info 
Syst’s (MIS) or Mangmnt Info 
Technology (MIT)  req’d. Able to 
travel/relocate to unanticipated 
client sites as needed. 9-5, 40 
hrs/wk. Salary $85,592Yr. Ref# 
JMPM-0416 Resume to Asta CRS, 
Inc. 44121 Harry Byrd Hwy, Suite 
230, Ashburn, VA 20147 or re-
sumes@astacrs.com. Asta CRS, 
Inc. is EOE M/F/V/D.

 General

NIGHTCLUB: DANCERS up to 
$1,000
nightly. after 7pm mcdoogals
1 800 ALL NUDE 

FIND YOUR 
OUTLET. RELAX, 
UNWIND, REPEAT
CLASSIFIEDS 
HEALTH/MIND, 
BODY & SPIRIT
http://www.washingt-
oncitypaper.com/

FIND YOUR 
OUTLET. 
RELAX, 
UNWIND, 
REPEAT
CLASSIFIEDS 
HEALTH/
MIND, BODY 
& SPIRIT
http://www.washingt-
oncitypaper.com/

FIND YOUR 
OUTLET. 
RELAX, 
UNWIND, 
REPEAT
CLASSIFIEDS 
HEALTH/
MIND, BODY 
& SPIRIT
http://www washingt-
oncitypaper.com/

FIND YOUR OUTLET. 
RELAX, UNWIND, 
REPEAT CLASSIFIEDS 
HEALTH/MIND, BODY 
& SPIRIT
http://www.washingtonci-
typaper.com/

FIND YOUR OUTLET. 
RELAX, UNWIND, REPEAT 
CLASSIFIEDS HEALTH/
MIND, BODY & SPIRIT
http://www.washingtoncitypaper.com/

FIND YOUR OUTLET. RELAX, 
UNWIND, REPEAT CLASSIFIEDS 
HEALTH/MIND, BODY & SPIRIT
http://www.washingtoncitypaper.com/

FIND YOUR OUTLET. 
RELAX, UNWIND, REPEAT 
CLASSIFIEDS HEALTH/
MIND, BODY & SPIRIT
http://www.washington-
citypaper.com/

Moving? Find A 
Helping Hand Today

Moving? 
Find A Helping 
Hand Today

MOVING? FIND A 
HELPING HAND TODAY

Moving? 
Find A 

Helping 
Hand 
Today

MOVING? 
FIND A 

HELPING 
HAND 
TODAY

Moving? Find A 
Helping Hand TodayMoving? 

Find A Helping 
Hand Today

Out with the
old, In with the
new Post your
listing with
Washington
City Paper
Classifieds
http://www.washington-
citypaper.com/

Out with the 
old, In with 
the new 
Post your 
listing with 
Washington 
City Paper 
Classifieds
http://www.washington-
citypaper.com/

Out with the 
old, In with 
the new 
Post your 
listing with 
Washington 
City Paper 
Classifieds
http://www.washingt-
oncitypaper.com/

Out with the old, In 
with the new Post 
your listing with 
Washington City 
Paper Classifieds
http://www.washingtoncity-
paper.com/

Out with the old, In with 
the new Post your 
listing with Washington 
City Paper Classifieds
http://www.washingtoncitypaper.com/

Out with the old, In with 
the new Post your listing 
with Washington City 
Paper Classifieds
http://www.washingtoncitypaper.com/

Out with the old, 
In with the new 
Post your listing 
with Washington 
City Paper 
Classifieds
http://www.washingt-
oncitypaper.com/

FIND YOUR 
OUTLET. RELAX, 
UNWIND, REPEAT
CLASSIFIEDS 
HEALTH/MIND, 
BODY & SPIRIT
http://www.washingt-
oncitypaper.com/

FIND YOUR 
OUTLET. 
RELAX, 
UNWIND, 
REPEAT
CLASSIFIEDS 
HEALTH/
MIND, BODY 
& SPIRIT
http://www.washingt-
oncitypaper.com/

FIND YOUR 
OUTLET. 
RELAX, 
UNWIND, 
REPEAT
CLASSIFIEDS 
HEALTH/
MIND, BODY 
& SPIRIT
http://www washingt-
oncitypaper.com/

FIND YOUR OUTLET. 
RELAX, UNWIND, 
REPEAT CLASSIFIEDS 
HEALTH/MIND, BODY 
& SPIRIT
http://www.washingtonci-
typaper.com/

FIND YOUR OUTLET. 
RELAX, UNWIND, REPEAT 
CLASSIFIEDS HEALTH/
MIND, BODY & SPIRIT
http://www.washingtoncitypaper.com/

FIND YOUR OUTLET. RELAX, 
UNWIND, REPEAT CLASSIFIEDS 
HEALTH/MIND, BODY & SPIRIT
http://www.washingtoncitypaper.com/

FIND YOUR OUTLET. 
RELAX, UNWIND, REPEAT 
CLASSIFIEDS HEALTH/
MIND, BODY & SPIRIT
http://www.washington-
citypaper.com/

Moving? Find A 
Helping Hand Today

Moving? 
Find A Helping 
Hand Today

MOVING? FIND A 
HELPING HAND TODAY

Moving? 
Find A 

Helping 
Hand 
Today

MOVING? 
FIND A 

HELPING 
HAND 
TODAY

Moving? Find A 
Helping Hand TodayMoving? 

Find A Helping 
Hand Today

Out with the
old, In with the
new Post your
listing with
Washington
City Paper
Classifieds
http://www.washington-
citypaper.com/

Out with the 
old, In with 
the new 
Post your 
listing with 
Washington 
City Paper 
Classifieds
http://www.washington-
citypaper.com/

Out with the 
old, In with 
the new 
Post your 
listing with 
Washington 
City Paper 
Classifieds
http://www.washingt-
oncitypaper.com/

Out with the old, In 
with the new Post 
your listing with 
Washington City 
Paper Classifieds
http://www.washingtoncity-
paper.com/

Out with the old, In with 
the new Post your 
listing with Washington 
City Paper Classifieds
http://www.washingtoncitypaper.com/

Out with the old, In with 
the new Post your listing 
with Washington City 
Paper Classifieds
http://www.washingtoncitypaper.com/

Out with the old, 
In with the new 
Post your listing 
with Washington 
City Paper 
Classifieds
http://www.washingt-
oncitypaper.com/

StreetSense
StreetSense

StreetSense
StreetSense

Educating the public 
and empowering the 
homeless one  
newspaper at a time.

Pick up a copy today 
from vendors throughout 
downtown D.C. or visit 
www.streetsense.org for 
more information. 

Classified Ads
Print & Web Classified Packages may 
be placed on our Web site, by fax, 
mail, phone, or in person at our office:

734 15th Street, NW 
Suite 400 
Washington, D.C. 20005. 

Commercial Ads rates start at $20 
for up to 6 lines in print and online;  
additional print lines start at $2.50/
line (vary by section). Your print ad 
placement will include web placement 
plus up to 10 photos online. Premium 
options available for both print  
and web may vary.   

Print Deadline 
The deadline for submission and 
payment of classified ads for print is 
each Monday, 5 pm. 

You may contact the  
Classifieds Rep by e-mailing  
classifieds@washingtoncitypaper.
com or calling 202-650-6926.

For more information please visit  
www.washingtoncitypaper.com

  WASHINGTON

CITYPAPER
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HEARING AIDES
By Brendan Emmett Quigley 

LAST WEEK: BLACK FRIDAY

Across
 1 Hotel amenities
 6 Baseball part
 10 Eyeglasses 

shape
 14 Singer Cooper 

whose real first 
name is Vincent

 15 Booth-renting 
event

 16 Ball game
 17 Start 

networking?
 18 “You said it”
 19 Former Italian 

PM Moro
 20 Intelligent 

Amazon voice 
assistant?

 22 French poet 
Bonnefoy

 23 “Real 
Possibilities” org.

 24 U. whence 
a “Ramblin’ 
Wreck” hails

 26 “Death closes all: 
but something 
___ the end” 
(Tennyson)

 27 Off-Broadway 
hit letters

 28 Sail at the front
 29 Next available
 31 Poker player’s 

giveaways
 33 Head ___
 34 Microsoft 

voice assistant 
that cannot 
be broken?

 39 Kind of flush
 40 Random 

mixtures
 41 Run
 44 “While we’re 

on the topic...”
 45 “The Magnificent 

Seven” studio
 48 Adopted family 

member
 49 Suddenly 

lose power
 51 Model 

Delevingne
 52 “Couldn’t be 

clearer”
 54 One who falls 

for Apple’s voice 
assistant?

 56 Tag number
 57 Dele breaker
 58 Well-groomed
 59 Wasatch 

Mountain 
ski resort

 60 Romance 
novelist ___ 
Blake

 61 Salt the 
sidewalk, say

 62 Layoff’s reason, 
perhaps

 63 Algerian setting 
for Camus’ 
“The Plague”

 64 Following

Down
 1 Nacho dips

 2 Longtime Bowie 
collaborator 
Carlos

 3 Singing barber
 4 Business that 

serves as the 
bad guys in 
“Mr. Robot”

 5 Outlook folder
 6 Like envelopes 

and Ziploc bags
 7 Mookie Wilson 

or Dwight 
Gooden, e.g.

 8 Tops
 9 Monte Carlo’s 

nation

 10 Just ducky
 11 Kraft “cheese” 

brand
 12 Neo’s last name 

in “The Matrix”
 13 Cafetière 

contents
 21 Quick on 

one’s feet
 25 Souped-up car
 28 Uneasy feeling 

during customs
 30 Have-___
 31 Bulgarian ruler 

title, once
 32 ___-Niacin 

(controlled-
release pills)

 34 Scorching hot
 35 US goalie with 

the most career 
clean sheets

 36 Parts of some 
vision quests?

 37 Big name in 
allergy medicine

 38 Hog 
conversation

 42 Throw in the 
direction of

 43 Parents boss
 45 Achieve 

your goal
 46 Country with 

the most 
archaeological 
museums

 47 Crayola product
 50 Battle ground
 51 Viola’s staff 

symbol
 53 They might 

affect 28-Down: 
Abbr.

 55 Food inspection 
letters

Puzzle

 

 Sales/Marketing

Direct Sales Representative

The Direct Sales Representative 
is responsible for acquiring new 
customers for a top telecommu-
nications company in the region. 
RCN provides a competitive base 
salary, uncapped commissions, 
with total compensation up to 
$75K, paid training, excellent 
benefit packages including 401k, 
generous paid time off plans, 
mileage reimbursement and a 
company issued cell phone.

Principal Responsibilities:
1. Execute sales strategy
2. Prospect, qualify and generate 
sales within assigned territory
3. Identify needs and sell appro-
priate product line to meet those 
needs
4. Respond to requests from cus-
tomers for information
5. Meet prospective customers 
and establish relationship
6. Distribute marketing materials 
and participate in special sales 
events
7. Increase sales in respective 
territories
8. Prepare sales information for 
customers
9. Engage in technical discus-
sions with potential customers 
through demonstrations and pre-
sentations
10. Remain knowledgeable and 
up-to-date on changes and 
developments within product/
service line
11. Keeps sales management 
informed of all activity, including 
timely preparation of required/
requested reports. 
Requirements Education:
High School Diploma or equiva-
lent (required)

Years of Relevant Experience:
1+

Core Competencies:
1. Basic Computer Skills (pre-
ferred). Particularly Microsoft 
Office Suite (Word, Excel, Power-
point, Outlook) 
 2. Sales or marketing background 
in the telecommunications indus-
try a plus. 
 3. Ability to work in a fast paced 
challenging environment. 
 4. Excellent communications, 
relationship building, organiza-
tional, presentation and influence 
skills are essential. 
 5. Strong executive presence 
and account/project management 
skills preferred. 
 6. Valid Driving license and proof 
of insurance
7. Reliable Personal Transpor-
tation 

Functional Requirements:
Lifting, carrying, walking long 
distances in all types of weather, 
standing for long periods of time, 
traveling the entire RCN footprint 
as needed, use of both hands, use 
of fingers, near vision, far vision, 
heading (aid permitted), ability to 
make notes/write.

Environmental Conditions:
Works outside, works inside, ex-
posed to excessive heat or cold, 
excessive humidity/ dampness/
chilling, slippery or uneven walk-
ing surfaces, working around 
moving objects or vehicles, work-
ing closely with others, working 
alone, irregular hours/rotation 
shifts/working weekend.

Please apply on our website at 
www.rcn.com/careers

We are proud to be an EEO/AA 
employer M/F/D/V. We maintain a 
drug-free workplace and perform 
pre-employment substance abuse 
testing.

 Personal Services

Indian Spiritual healer & 
Psychic - Pandit MAHINDRA 
Guruji is expert in Palm read-
ings, face & photo reading
Solutions available to all 
kind of problems like Love, 
Marriage, Husband - wife 
relationship problems, Job, 
Money, Health, Depression,  
Education, court cases.
Pandit Guruji is an Expert 
in Removing and destroy-
ing Black Magic, Evil spirits 
&Generation Curse, Evil eye 
power and he provides pro-
tection to you and your family.
Call for appoint-
ment-240-643-9718
Or 240-821-2150
Www.mahindraguruji.com 

 Antiques & Collectibles

Comic Book & Sports Card 
Show Sunday December 4 10am-
3pm at the Tysons Corner Virginia 
Crowne Plaza  1960 Chain Bridge 
Rd 22102 ( near the Silver Line 
Tysons Corner  Metro stop)
 The Ballroom will be full of deal-
ers selling Gold, Silver, Bronze & 
Modern Age Comic Books  a vari-
ety of Nonsports cards 
including Pokemon & Magic, Pop 
Toys & others, Hobby Supplies  
PLUS Baseball, Football, Basket-
ball & Hockey cards vintage to the 
present day, & sports collectibles 
and autographs. Something for 
everyone Bring the Family
  Adult Admission $3; $1 off with 
this notice; 18 & under Free
shoffpromotions.com

 Miscellaneous

NEW COOPERATIVE SHOP!

THINGS FROM EGPYT 
AND BEYOND
240-725-6025
www.thingsfromegypt.com
thingsfromegypt@yahoo.com

SOUTH AFRICAN BAZAAR
Craft Cooperative
240-341-0249
southaf r icanbazaar@hotmail.
com

WESTFARM WOODWORKS
Custom Creative Furniture
301-585-4949
info@westfarmwoodworks.com
www.westfarmwoodworks.com

7002 Carroll Avenue
Takoma Park, MD 20912
Mon-Sat 11am-7pm, 
Sun 10am-6pm

 Tickets for Sale

Smithsonian National Muse-
um of African American History 
and Culture - multiple tickets for 
each of these dates: 12/24 10am; 
12/31 10am. Hottest ticket on 
Mall grounds. $30 per ticket. tcor-
bett11@gmail.com.

 Cars/Trucks/SUVs

NEED A CAR, TRUCK or 
SUV?

Over 1,000 vehicles!
Gross monthly income 

must be 2k min - 2 current 
Pay-Stubs & 1 recent Bill 

required.
Jason @ 202.704.8213

-Hyattsville, MD 

CASH FOR CARS: Any Car/
Truck 2000-2015, Running or 
Not! Top Dollar For Used/Dam-
aged. Free Nationwide Towing! 
Call Now: 1-888-420-3808

 Musical Instruction/
Classes

Voice/Keyboards & Pia-
no-Imaginative, stimulating 
teacher of pop, r&b, neo-soul, 
gospel, jazz and classical. Of-
fering lessons in my studio, your 
home or via Skype/Facetime. Call 
202-486-3741 or email dwight-
mcnair@aol.com. www.dwight-
mcnair.com

 Musician Services

Get your own internet radio station 
or talk show, and Non-profi ts we 
can help with grantwriting, web-
sites, information technology, 
and organizational management 
at (202) 436-9763 if not available 
leave a message or at wnpfm101.
com 

 Bands/DJs for Hire

DJ DC SOUL man. Hiphop, reg-
gae, go-go, oldies, etc. Clubs, 
caberets, weddings, etc. Contact 
the DC Soul Hot Line at 202/286-
1773 or email me at dc1soul-
man@live.com.

 Announcements

Public Notice:
To All Those To Whom These 
Presents Shall Come, Know Ye; 
We the Indigenous Peoples of 
the earth, also known as Au-
tochthons, Moors/Muurs, Ol-
mecs, Aztecs, Mayans, Kemites, 
Israelites, Moabites, Native 
Americans, et al, situated in and 
around Maryland State Republic 
and the United States Republic 
[District of Columbia], located 
on the land mass known as North 
America / North Al-Moroc / Al 
Morocco / North-West Amexem 
/ North-West Africa, the land of 
our Ancestors, do hereby Declare 
from this day forth that we shall be 
known as Indigenous Aboriginal 
Man In Trust [I·AM·IT], and our 
Nationality is Indigenous Aborig-
inal Man [I·AM]. THE RETURN OF 
THE ANCIENT ONES!!! 
Contact: Ashep Herser Neter El 
OptimumFreedom@Yahoo.com
281-905-8556 https://youtu.be/
koHFb3bRwxE

Comic Book & Sports Card Show 
Sunday December 4 10am-3pm 
at the Tysons Corner Virginia 
Crowne Plaza  1960 Chain Bridge 
Rd 22102 ( near the Silver Line 
Tysons Corner  Metro stop)
 The Ballroom will be full of deal-
ers selling Gold, Silver, Bronze & 
Modern Age Comic Books  a vari-
ety of , Nonsports cards 
including Pokemon & Magic, Pop 
Toys & others, Hobby Supplies  
PLUS Baseball, Football, Basket-
ball & Hockey cards vintage to the 
present day, & sports collectibles 
and autographs. Something for 
everyone
  Adult Admission $3; $1 off with 
this notice; 18 & under Free
shoffpromotions.com

 Events

If you want to save Earth, you’ve 
got to change yourself.   p.dy-
an-morrow... 
*Mtg:  5:30pm, Tues. 13 & 20 
Dec 2016 @ Tenley Library 4450 
Wisconsin Ave, NW. Tenley Metro, 
W-exit.

 Events

Comic Book & Sports Card 
Show Sunday December 4 10am-
3pm at the Tysons Corner Virginia 
Crowne Plaza  1960 Chain Bridge 
Rd 22102 ( near the Silver Line 
Tysons Corner  Metro stop)
 The Ballroom will be full of deal-
ers selling Gold, Silver, Bronze & 
Modern Age Comic Books  a vari-
ety of Nonsports cards 
including Pokemon & Magic, Pop 
Toys & others, Hobby Supplies  
PLUS Baseball, Football, Basket-
ball & Hockey cards vintage to the 
present day, & sports collectibles 
and autographs. Something for 
everyone Bring the Family
  Adult Admission $3; $1 off with 
this notice; 18 & under Free
shoffpromotions.com

 Volunteer Services

Defend abortion rights. Wash-
ington Area Clinic Defense Task 
Force (WACDTF) needs volunteer 
clinic escorts Saturday morn-
ings, weekdays. Trainings, other 
info:202-681-6577, http://www.
wacdtf.org, info@wacdtf.org. 
Twitter: @wacdtf

 Counseling

MAKE THE CALL TO START 
GETTING CLEAN TODAY.  Free 
24/7 Helpline for alcohol & drug 
addiction treatment. Get help! It 
is time to take your life back! Call 
Now: 855-732-4139

Pregnant? Considering Adop-
tion? Call us fi rst. Living expens-
es, housing, medical, and contin-
ued support afterwards. Choose 
adoptive family of your choice. 
Call 24/7. 877-362-2401.

Struggling with DRUGS or AL-
COHOL?  Addicted to PILLS? Talk 
to someone who cares. Call The 
Addiction Hope & Help Line for a 
free assessment. 800-978-6674

 Licensed Massage
& Spas

Massage A Touch of Class
,Serving  Rockville, Bethesda 
and Potomac. Call Alexis now! 
(301)655-0598 
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